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A downtown grid of endless possibilities, where distinct architecture rises with a brash
charisma and streetwise savvy, Johannesburg offers a surprisingly wide range of urban
and industrial landscapes.
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Message from the Chairperson

The historic announcement, made in the early hours

of 6 March 2006, that ‘Tsotsi’ had been awarded

Best Foreign Language Film by the 78th Annual

Academy Awards in Los Angeles was greeted by

unprecedented jubilation across the country.

With the award, South Africa had emphatically shown

the world that we are master storytellers, and with

excellent production values can compete on a

competitive, global entertainment stage.

We believe that ‘Tsotsi’ and its successes, underline

some of the rewards that can be realised from

increased local content development. The fact that

South African audiences have responded well to the

film should be an indication of the potential lucrative

domestic market that exists for local productions.

The GFO is particularly proud to have been a part of

this project.

The emergence of a strong creative film, TV and new

media cluster is seen as key to the overall regional

competitiveness of Gauteng. Whilst cultural

producers, such as filmmakers, can sell into larger

international markets they rely heavily on a distinctive

local cultural resource base and can therefore

contribute significantly to the international imaging

of Gauteng.

Unlocking this potential is the mandate of the Gauteng

Film Office. And during the period under review much

work has been done to realise this vision.

As Chairperson, I am confident that the organisation

is today on a much stronger footing – with increased

capacity, strategic direction, a renewed sense of

purpose and increased industry support.

It should be noted that much of this is as a result of

the vision that the new Chief Executive, Terry Tselane,

has brought to the organisation with his appointment

in December 2005.

We anticipate that 2006 will prove to be a watershed

year for both the organisation and the industry

at large.

Irene Charnley

Chairperson

August 2006
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When night drops in, the city doesn’t sleep. It takes a breath, prepares, and then
switches on to a world that loves to play after dark. This is where the term ‘Afropolitanism’
has been coined and perfected.
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Not that far from the bustling urban hub is a natural world of serene splendour, ancient
rock and lush foliage. Inspiring. Accessible. The great outdoors effortlessly pulled into
focus.



WHO WE ARE

The Gauteng Film Office (GFO) is an agency of the
Gauteng Provincial Government tasked with the
development and promotion of the audio-visual
industries in Gauteng. The GFO reports to the
Gauteng Department of Finance and Economic Affairs
under the leadership of the MEC, Mr Paul Mashatile.

Our vision
To cultivate an environment that allows the film and
television industry to play a meaningful role in the
socio-economic development of Gauteng.

Our mission
To develop, promote, coordinate and facilitate film and
television productions, attract local and international
investments in the film and television industry, benefit
our people and contribute to socio-economic growth
in Gauteng.

Our core function
The GFO aims to be a leader in film and television
through harnessing our outstanding industry
infrastructure, recognised technical and creative
expertise and spectacular, unique and wide-ranging
urban and regional locations, by:
• Marketing Gauteng as a location of choice;
• Working with, and providing advice to industry,

government agencies and other key stakeholders
about the support, development and growth of a
sustainable audio-visual industry;

• Promoting and celebrating an active screen culture

across the province; and

• Supporting the transformation of the sector into a

world-class industry and that is reflective of South

Africa in its entirety.

Our values
Our values compliment the Batho Pele principles
which all state employees are required to uphold.
These values demonstrate the GFO’s commitment to
integrity and professional ethics:
• Respect
• Leadership
• Responsibility
• Responsiveness
• Progressive and innovative
• Passion, excellence and commitment
• People development and empowerment
• Efficiency, accountability and transparency

Our mandate and strategy
Since January 2006, coinciding with the appointment
of a new Chief Executive, Mr Terry Tselane, the GFO
has initiated a process of reviewing the organisational
mandate and strategic direction. At financial year-end
(2005/2006) the strategic approach is therefore
articulated by a three-year business plan and
associated MTEF budget in compliance with the
requirements of the Public Finance Management Act
and will in future guide the company throughout the
decision making process in order to meet the
company’s vision, mission and core function.

The founding objectives of the GFO are to:
• Stimulate economic growth and development of the

local film and related industries in Gauteng;
• Create an awareness locally and internationally of

the locations, facilities and expertise available in
Gauteng; and

• Facilitate on location productions.

The period under review (2005/2006) saw increased
efforts to redefine the company mandate as distinct

Vision, Mission and Values

Gauteng Film Office
Annual report

2006

10



from that of the mandate of the Gauteng Economic
Development Agency under which auspices the GFO
was originally founded in 2001. This has involved a
broadening of the mandate of the GFO in line with
internationally accepted guidelines used by
comparable film commissions.

By 2006, the (revised) stated mandate of the GFO is:
• To promote Gauteng as a preferred film destination;
• To facilitate transformation of the film industry;
• To regulate and coordinate intergovernment

communication of permit issuance, code of
conducts, municipal by-laws and risk management
factors through the development and implementation
of provincial film policy;

• To facilitate, support and promote new investment in
film production within Gauteng thereby contribute to
economic growth and sustainable job creation;

• To create and manage a repository of statistical and
industry related information;

• To monitor and support local industry developments;
• With the approval of the MEC and Board, to provide

finance for any projects which will develop filming in
the province;

• To develop strategic and business partnership and
other cooperative activities with the filming and
television industry both locally and internationally; and

• To support greater access to and participation in
the film and television industry by previously
disadvantaged individuals (PDIs).

Management acknowledges that insufficient
resources have historically been invested by the GFO
to ensure compliance with proper planning cycles and
processes. Largely resultant from insufficient capacity
and resources, this situation has further been marred
by insufficient stakeholder participation and input in

such processes and the lack of appropriate
performance management systems.

To rectify this situation the organisation is in the
process of commissioning a comprehensive five-year
guiding strategic sector plan, whilst processes have
been initiated to establish representative stakeholder
forums. A number of networking events have been
held in 2005/2006 period with the industry, whilst the
GFO has partnered with filmmakers, producers,
distributors, film festivals and support organisations in
carrying out its mandate.

Lastly, it should be noted here as a matter of emphasis
that 2006 will see the development of a provincial
regulatory and legislative framework, which will govern
the operations of the GFO. This will coincide with the
listing of the GFO as a public entity in compliance with
accepted governance norms and standards.

11
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New worlds unfold as the stately meets Ubuntu, classical meets Africa and east meets
west meets the south.
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Message from the CEO

At the start of 2006 the Gauteng Film Office adopted

a business plan, which reaffirms the commitment of

the Gauteng Film Office to the transformation of

Gauteng into a globally competitive, city region

through the promotion and development of the audio-

visual industries.

This plan expresses a number of strategic themes:

location and sector marketing, industry development

and transformation, sector coordination and, lastly,

knowledge management. It further provides for key

actions in relation to organisational development to

support direct service delivery.

The plan draws on statutory frameworks for

cooperative governance, and aims to secure

institutional efficiency in the management of film,

television and new media in the province.

During 2005/2006, the organisation commenced work

to review its operations leading to the re-organisation

of the structure and lay the groundwork for a revised

strategic plan.

Strategic focus areas identified for 2006 therefore

include:

• Ensuring the provision and maintenance of a state-

of-the-art repository of statistical and industry-

related information;

• Investing in the collective product knowledge and

the organisation’s ability to supply a highly

demanding marketplace with new and globally

competitive products and services;

• Building on the investment attractiveness of the

province as the regional industry hub of the audio-

visual, entertainment and media sectors;

• Ongoing development of core and traditional

markets for content through focused marketing

initiatives;

• Addressing structural constraints within the industry

affecting transformation and hampering black

economic development; and

• Repositioning the GFO as a leading film commission.

Unlocking resources in order for the organisation to

adequately respond to these critical themes will be a

key challenge for the GFO in the coming year.

Lastly, I wish to express my appreciation to the staff

and Board of the GFO for facilitating a smooth

executive change. Through increased capacity, a

widening mandate and greater institutional and

political support, the GFO has entered an

expansionary period.

Terry Tselane

Chief executive

August 2006
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A city that constantly evolves, downtown Johannesburg is a contrasting backdrop of
yesterday’s landmarks and tomorrow’s icons.
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The Chief Executive Officer is appointed by the MEC

for Finance and Economic Affairs, in consultation with

the Board, and is held accountable to this office.

Audit Committee

The Audit Committee of the GFO serves as its

principle agent in ensuring proper oversight in matters

relating to amongst others the independence of the

GFO’s auditors, the integrity of management and the

adequacy of disclosures to the public.

Members of the Audit Committee

V Magan (Chairperson)

B Scott

TAS Tayob

Risk management

By the end of the financial year plans were in place to

effect the development of a proper risk management

and internal control process designed to provide

transparency and accountability and ensuring that the

organisation operates to the highest standards

applicable. In addition, plans were under way to

ensure the establishment of an internal audit function.
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Take a short trip and discover another space. This is the land of striking imagery and
subtle nuance. It’s a place where the old world intersects with a modern vision and
limitless possibilities.
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From gritty realism to recreated yesteryears, Johannesburg’s horizons always shifts.
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A vibrant mix of textured colours and uncompromising architecture, Melrose Arch is an
inner sanctum of distinct, offbeat angles.
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Tshwane is a city that constantly reflects itself. The images are multiple, shards of a
thriving atmosphere that towers over the rest of South Africa.



State of the industry

The audio-visual industry – encompassing film and
television – forms a potent subset of the broader
communication, entertainment and media industries.
The sector encapsulates, amongst others, the
production of film, television, documentaries,
commercials, stills photography and multimedia, and
provides a platform for the provision of a wide range of
specialist services and functions ranging from script
development and film direction to post-production,
financing, deal making, distribution, exhibition and
broadcasting.

Whilst recent years have seen progress being made in
the development of a creatively diverse and
technically skilled local screen production industry,
South Africa – unlike comparable countries such as
Australia, India, China and Iran – has yet to
meaningfully leverage the world’s most accessible
and influential creative media in a manner that
celebrates the country’s unique and diverse cultural
life on a global platform.

Compounded by structural constraints – including
high volatility, general unprofitability, and monopolised
international distribution networks the competitiveness
of the industry is a real concern to industry leaders
and government.

It is estimated that more than 90% of all film releases
in South Africa consists of imported material, the
development of new local content and local talent
therefore becomes a strategic necessity. Ever
increasing amounts of foreign material should be seen
as one of the single, biggest challenges facing our
industry.

Yet it must also be recognised that despite significant

challenges the film, television and new media sectors

can potentially realise significant social, cultural and

economic benefits to our province. The national film

and television industry is estimated to be worth in

excess of R7,7 billion. Of this, Gauteng accounts for

the lion’s share with more than R5 billion having been

generated in the province.

Lastly, it should also be noted that the development of

a vibrant screen culture and commitment to the

collection, preservation and presentation of our audio-

visual heritage is a requisite requirement for the

sustainable development of the local industry.

Encouraging audiences to consume and engage with

screen programmes must be viewed as a foundation

stone for our industry.

Sector performance at a glance

• South African entertainment industry valued in

excess of R7,7 billion of which Gauteng accounts for

the lion’s share

• Industry employs in excess of 20 000 workers

• There are more than 150 registered producers

nationally active

• South African cinema market is rated the 17th most

lucrative market in the world with most of this

demand originating from within Gauteng

• According to AdReview and OMD (2004/2005),

8,6% of the South African population have regular

access to cinemas; 91,2% to radio; 80,4% to TV;

5,8% to the internet; 87,0% to outdoor billboard

advertising and 91,7% to in-store retail advertising

• An estimated 80% of national production companies

are based in Gauteng

Operating Environment
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• On average Gauteng based commercial production
companies produced 29 commercials per company
for the 2004/2005 period compared to 13
commercials per company produced in the Western
Cape (Commercial Producers Association and
Evolutions (2005))

• The average budget per commercial shot in the
country is R1 025 723,19 (Commercial Producers
Association and Evolutions (2005))

• 43% of all commercials filmed in South Africa were
filmed in Gauteng (Commercial Producers
Association and Evolutions (2005))

• Ster-Kinekor and Nu Metro has in excess of
126 cinema screens in the province, which
translates into a seating capacity of more than
22 000 seats

• An estimated two-thirds of national television
production capacity is based in Johannesburg

• The South African Broadcasting Corporation
(SABC), M-Net, Dstv and e.tv collectively accounts
for 67 TV channels

• By December 2004 there were 117 active radio
stations in South Africa

• South Africa has in excess of 8 billion web pages
• Above-the-line ad spend equalled R14 791 800

in 2004
• An estimated 200 – 300 animators are based in

Gauteng
• Egoli, Isidingo, Generations and 7de Laan (all

produced and set in Gauteng) are consistently rated
some of the most watched TV programmes in
South Africa

Why filmmakers are coming to Gauteng?
• Estimates are that film production costs are up to

40% less than in the US

• Access to Africa’s largest and most sophisticated

audio-visual consumer market

• Epicentre of the film and television industry in

southern Africa

• World-class infrastructure, facilities, studios and

production values

• Unique urban and diverse locations

• Cultural diversity (but English is the language of

commerce)

• Within two hours travelling time to some of Africa’s

greatest natural and cultural landscapes

27
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Twisting off into the endless horizon, there’s a quiet serenity to the Highveld air that gives
the surrounding bush a mystical quality.



Marketing
Objectives
• To position Gauteng as Africa’s location of choice for

film, TV and new media through harnessing our
outstanding industry infrastructure, recognised
technical and creative expertise and unique urban
and wide ranging locations

• To maximise the participation of Gauteng film and TV
facilities, content and content creators in the national
and international marketplace

• To nurture and celebrate a local screen culture

Association of Film Commissions International (AFCI)
membership and co-production treaties
Through its AFCI membership, the GFO has access to
a widening global network of film commissions. The
GFO is further also in close liaison with the National
Film and Video Foundation around opportunities
arising from country specific co-production treaties.
By 2006, co-production treaties had been signed with
Canada, France, Germany, Italy and the UK. In
addition, the GFO is investigating the possibility of
province-to-province/-state co-production treaties.

Advertising and promotions
Due to the restrictive nature of the marketing budget
above-the-line advertising over the past financial year
has been restricted to advertisements in local and
national trade publications. Publications targeted
include ‘Screen Africa’ and ‘Call Sheet’. International
advertising include features in ‘AFCI Locations
Magazine’.

Media and public relations
The GFO seeks to build strong relations with core
media partners as a way of overcoming prohibitive
costs associated with advertising (in particular above-
the-line campaigns). Media and VIP hosting
programmes, networking events, educationals and
product and location familiarisation form the thrust of
the overall strategy.

Overall a number of successes were achieved through
this programme including national media coverage
garnered.

In addition, the GFO significantly capitalised on the
Academy Award™ win of Tsotsi in March 2006 through
a targeted media campaign.

To date a national media database has been
developed to assist in carrying out this function.

Location promotion and permit facilitation
Local and international exhibitions and events offer
public relations and marketing opportunities for the
GFO. In this regard a range of strategies has been
utilised by the organisation at these events. These
include:
• Managing media enquiries
• Prepared “frequently asked questions” and tracking

of queries
• Media briefings (both structured and unstructured)
• Distribution of information packs with fact sheets and

production guide
• Media monitoring and tracking
• Optimal utilisation of trade networking opportunities
• Trade presentations and briefings

Performance Summary
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GFO participation at international and national
exhibitions, festivals and markets

2004
Association of Film Commissions International, Santa
Monica, April 2004
Cannes Film Festival, May 2004
Durban International Film Festival, June 2004
Toronto International Film Festival, September 2004
Rio Film Festival, September 2004
Go See Expo, Cape Town, October 2004
Sithengi African Film Market, November 2004

2005
Association of Film Commissions International, Santa
Monica, April 2005
Cannes Lions, June 2005
Hong Kong International Film Festival, July 2005
Go See Expo, Cape Town, October 2005
Association of Film Commissions International,
Cineposium, California, October 2005
Sithengi African Film Market, November 2005

In addition the GFO has participated in outward trade
missions to Italy (2004) and Canada (2004).

Support: Festivals, events and markets
The increasing importance of Gauteng as home to the
country’s audio-visual industries is made possible by
the commitment of film festival organisers who
vociferously lobby and fundraise for local content
development. Support to film festivals therefore
constitutes a focused marketing programme area.

International film festivals that were attended include
Cannes, Toronto, Cannes Lion and Rio (see above).
On the invitation of the South African High Commission

in Hong Kong, the GFO also attended the Hong Kong
International Film Festival in July 2005. The GFO’s
presence at this festival also facilitated the production
of a documentary titled “Home Sick” directed by Mr
Asivhanzhi Mathaba (SA Film Director), based on
South African musicians working in Hong Kong.
“Home Sick” has been accepted as an entry in the
documentary category by both the Durban and
Encounters Film Festivals 2006.

The GFO as a member organisation of AFCI attended
the AFCI Cineposium in September 2005 held in
Glasgow, Scotland. This annual event offers a
platform for seminars and workshops where
international AFCI member organisations discuss
investment opportunities, training, challenges and
policy development.

For the fourth year the GFO operated a stand at the
annual Sithengi film festival and market which took
place in November 2005 in Cape Town.

Transformation

Objectives
• To cultivate diverse and distinctive local work
• To actively assist previously disadvantaged

individuals (PDIs) to participate in the film, television
and interactive media production industry

Provincial policy review
During the period a number of stakeholder meetings
and workshops were held to reassess the regulatory
environment for the film industry in Gauteng.
In addition, the GFO has been actively involved in
policy reviews taking place at a national and provincial
level under the auspices of the Department of Trade
and Industry as well as the Gauteng Department of
Sport, Recreation, Arts and Culture.

>>>
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BEE Fund for Film and TV
The GFO has initiated processes for the establishment
of a provincial BEE Fund for Film and TV and private
sector partners have been identified and negotiations
undertaken. In partial response to the establishment of
the Gauteng Enterprise Propeller (GEP) this initiative
has been reassessed to determine possible
programme alignment between the GFO and the GEP.
To date the GEP has provided support to a South
Africa/Canadian co-production which, is directly
benefiting small enterprises and historically
disadvantaged individuals. These discussions are
under way.

Micro cinemas
During 2005/2006, the GFO initiated a project to
investigate A) the redevelopment of existing and
historic township cinemas and B) assess the viability
for the establishment of micro cinemas in townships.
According to statistics released by AMPS for 2004
only 3% of the country’s black population has regular
access to cinemas or drive-ins. This is in contrast to
the more than 30% of respectively Asian and white
South Africans that have regular access. In addition to
this project, the GFO is working with film festival
organisers to ensure that cinema audiences in non-
traditional markets are reached. In 2006, such
initiatives included sponsorship of the Nu Metro
African Film Festival as well as free public screenings
of Tsotsi in Soweto, Alexandra and Thokoza.

Investment promotion
Objectives
• To identify and develop outstanding film, television

and interactive media projects through the activation
of international and local financial assistance
programmes, public-private partnerships and or
other investments

Institutional development and municipal coordination
Of the three metro and three district municipalities only
the City of Johannesburg has to date adequately
assessed the potential of the audio-visual industries
and has programmes running to this effect. Since
metros do not have permit offices in place there is still
heavy reliance on the GFO to facilitate permits and
location scouting, with weekly requests for permits
being handled by the GFO. Hundreds of applications
have been processed by the GFO to date.

Strategic partnership with National Film and Video

Foundation (NFVF)
The GFO formed a strategic partnership with the
National Film and Video Foundation through the
support of the Department of Economic Development
(DED), formerly known as Department of Finance and
Economic Affairs (DFEA). The purpose for this
partnership is to develop a research document on the
status of the South African film and television industry.
By financial year-end 2005/2006 this research process
was still under way.

Film city
The emergence of a strong creative film, TV and new
media cluster is seen as key to the overall regional
competitiveness of Gauteng. In line with the vision of
the Premier, Mr Mbhazima Shilowa to promote
Gauteng as a global city region, the GFO has initiated
a project to market Gauteng as a film-friendly location
of choice – a ‘Film City’ that offers producers the full
range of services, facilities, skills and capacity
required. This project is supported by a research
phase, which seeks to adequately map the aggregate
capacity of the industry whilst identifying supply-side
obstacles and capacity constraints.

Performance Summary continued
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Nissan/JMPD Film Unit
During the period under review the GFO facilitated a
partnership agreement between Nissan SA and the
Johannesburg Metro Police Department (JMPD). The
purpose for the partnership is to establish a special
film unit with the JMPD to better service the industry.
This partnership between JMPD and Nissan SA has
been resolved on 9 February 2006 by Mayoral
Committee, City of Johannesburg.

Cost recovery strategy
During the financial year 2005/2006, the GFO
undertook to investigate processes and best practices
to develop a strategy that addresses cost recovery, ie
alternative streams of revenue and explore ways to
generate additional revenue from the redesigned GFO
web portal. A discussion document to this effect has
been drafted. In addition the GFO has been in
constant liaison with the Department of Finance and
Economic Affairs around increased provincial
allocations to the GFO and industry support
programmes.

Information management

Objectives
• To inform, shape and influence the national and

provincial agenda relating to the audio-visual
industry through sound information collection,
analysis and dissemination

GFO website
The GFO website is currently hosted by Ventureweb.
To date more than 1 500 users have registered to
receive electronic newsletters and updates. By 2006,
plans were in place to develop the site into an industry
web portal based on international best practice.

Production database and new facilities
The GFO has facilitated regular meetings with
production houses and a database of new
productions has been kept. At mid-term processes
were under way to update the GFO’s production guide
which is a detailed guide of facilities, services and
locations on offer. The GFO also acts as a repository of
industry databanks in the form of published directories
and other material. This material is regularly used by
the industry and students.

>>>
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A highly active bunch, those who call Johannesburg home are often found in the huge
stadiums littered throughout the city. Here it’s all cheers and tears, year-on-year, and an
opportunity to shoot your goals.
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The home-made wares and handcrafted artefacts are symbols of a people who are
constantly expressing and innovating. Look closely at each piece. There’s a story there,
a tale of creation told through the intricacies of each meticulous design.
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Statement of Responsibility
for the year ended 31 March 2006

The Directors of the company are responsible for the preparation, integrity and fair presentation of these

annual financial statements. These financial statements have been prepared and include amounts based on

reasonable and prudent judgements and estimates, in conformity, in all material respects with South African

Statements of Generally Recognised Accounting Practice (GRAP) and the South African Statements

of Generally Accepted Accounting Practice (GAAP), including any interpretations of such statements, where

no GRAP exists. The annual financial statements have been prepared in the manner required by the

South African Companies Act, 1973; Public Finance Management Act, Act 1 of 1999; and the relevant treasury

regulations.

The going-concern basis has been adopted in preparing these financial statements, and nothing has come

to the attention of the directors to indicate that the company will not remain a going concern in the foreseeable

future.

The Directors are also responsible for ensuring that there are adequate systems of internal control. These are

designed to provide reasonable, but not absolute, assurance as to the reliability of the financial statements,

and to adequately safeguard, verify and maintain accountability of assets, and to prevent and detect material

misstatement and loss.

The independent auditors are responsible for reporting on these financial statements and were given

unrestricted access to all financial records and related data, including minutes of all meetings of the Board of

Directors. The Directors believe that all representations made to the independent auditors during their audit

are valid and appropriate.

The financial statements which are on pages 39 to 64 were approved by the Board of Directors and are signed

on its behalf by

I Charnley T Tselane

Chairperson Chief Executive Officer

31 May 2006
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Corporate Governance Report
for the year ended 31 March 2006

MEETINGS OF THE BOARD

Directors’ meetings
During the year under review the Board met seven times. The Board’s main responsibilities include strategy,
risk management and corporate governance.

Number of Board Number of Board meetings
Directors meetings attended held while in office
I Charnley (Chairperson) 3 6
N Kekana (Deputy Chairperson) 5 6
T Sauls (Executive Member) 7 7
T Tselane (Executive Member) 2 2
L King (Non-Executive Director) 3 6
U Mbuli (Non-Executive Director) 4 5
JP Marnitz (Non-Executive Director) 7 7

Remuneration Committee
During the current financial year the Remuneration Committee was appointed, and consisted of:

Number of Remuneration Number of Remuneration
Committee meetings Committee meetings

Directors attended held while in office
I Charnley (Chairperson) 1 1
N Kekana (Deputy Chairperson) 1 1
T Tselane (Member) 1 1

Audit Committee
There were two Audit Committee meetings during the year under review at which the Auditor-General was also
represented. Audit Committee members appointed during the year under review are:

Number of Audit Committee Number of Audit Committee
Members meetings attended meetings held while in office
V Magan (Chairperson) 2 2
B Scott (Deputy Chairperson) 1 1
TAS Tayob (Member) 2 2

Going concern
The Directors are satisfied that there is no reason to believe that the company will not continue in operation
for the next financial year. The going concern of the company depends entirely on the grants it receives from
the Gauteng Provincial Government as this is the only source of income for the organisation.

Disclosure in Terms of Treasury Regulation Section 27
The Board regularly reviews its mandate, to ensure that it covers all matters.

In the opinion of the Board, reasonable internal controls exist and the financial statements are a true record
of the company’s financial position.

Company secretary and professional advice
All Directors had access to the advice and services of the company secretary, Corporate Governance Services
CC, whose responsibilities were, by agreement, set out in section 268G of the Companies Act, including (but
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not restricted to) providing guidance to Directors as to their duties, responsibilities and powers, ensuring
that minutes are kept of Directors and shareholders meetings and making directors aware of relevant
changes in law.

Directors are entitled, in consultation with the company secretary, to seek independent professional advice
about the affairs of the company, at the company’s expense.

Internal control system
The Gauteng Film Office (GFO) maintains systems of internal control over financial reporting and the
safeguarding of assets against unauthorised use or disposition. These systems are designed to provide
reasonable assurance to the company’s management and Board of Directors regarding internal control, the
preparation of reliable published financial statements and the safeguarding of the company’s assets.

Corrective actions are taken to address and control deficiencies and other opportunities for improving the
systems as they are identified. There are inherent limitations in the effectiveness of any system of internal
control, including the possibility of human error and the circumvention or overriding of controls. Accordingly,
even an effective internal control system can provide only reasonable assurance with respect to financial
statement preparation and the safeguarding of assets. Furthermore the effectiveness of an internal control
system can change with circumstances.

Risk management
The Board is responsible for identifying and addressing the management of all operational and financial risks.

Environment
Every practical step is taken to minimise the effect of operations on the environment.

Health and safety
There have been no fatalities in the year under review. Matters of health and safety are addressed as part of
the responsibilities of management.

Employment equity
The company is committed to creating a workplace in which individuals of ability and application can develop
rewarding careers at all levels, regardless of their background, race or gender.

Code of ethics
The company has adopted and operates in terms of a code of ethics.

Fraud and unethical behaviour
The company encourages employees to report dishonesty, fraud and unethical behaviour and ensures that
such employees do not suffer occupational detriment and are not victimised. This action, commonly referred
to as whistle blowing, is a deterrent against fraud and unethical behaviour.

Corporate plans and budgets
The Board has authorised corporate plans and budgets which are utilised to evaluate the performance of the
company.

Value added
The company serves a vital role in the economic development of Gauteng.
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The directors have pleasure in presenting their report, which forms part of the audited financial statements for
the year ended 31 March 2006.

Nature of the business
The Gauteng Film Office is a company formed in terms of section 21 of the Companies Act, as an association
not for gain, and the company receives all of its funding from the Gauteng Provincial Government.

The Gauteng Film Office is tasked with the development and promotion of the audio-visual industries in
Gauteng. The organisation reports to the Gauteng Provincial Government through the Department of Finance
and Economic Affairs under the leadership of the MEC, Mr Paul Mashatile.

The GFO is mandated to market, promote and facilitate new film productions in the Gauteng province.

Business address and registered office Postal address
56 Main Street PO Box 61840
Marshalltown Marshalltown
Johannesburg 2107

Management
Gauteng Film Office employs its own management, which is led by the Chief Executive Officer, Mr T Tselane.

Directorate and administration
The Board meets regularly, maintains full and effective control of the company and monitors the performance
of executive management. The Board’s role is to give strategic input and support to the Chief Executive Officer
with regards to medium and long-term strategies in order to optimise the objectives of the Gauteng Film
Office’s objectives.

All the directors have access to the advice and services of the company secretary.

Directorate
Mr T Sauls was appointed as a Director and Acting Chief Executive Officer of the Gauteng Film Office effective
from 1 March 2005 until 31 December 2005.

Mr T Tselane was appointed as a Director and Chief Executive Officer for the Gauteng Film Office on 
1 January 2006.

With the exception of JP Marnitz who remained in office throughout the year under review, the Board was
appointed during the current financial year and consisted of:

Names of directors Date of appointment
JP Marnitz 11 October 2002
I Charnley (Chairperson) 4 June 2005
N Kekana (Deputy Chairperson) 4 June 2005
L King 4 June 2005
U Mbuli 1 October 2005

Corporate code of conduct
The company is committed to promoting the highest corporate standards in all its business dealings.
All employees are required to maintain the highest standards, thus ensuring that the company’s business is
conducted in a manner that is beyond reproach.
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Business result summary
2006 2005

R R

Total revenue 4 767 290 5 947 160

Net (deficit)/surplus for the year (304 512) 2 516 155

Total assets 3 430 679 3 326 950

Net funds and reserves 2 556 080 2 860 592

Share capital
There is no share capital as the company is registered as an association incorporated under section 21, as
an association not for gain, in terms of the Companies Act, 1973.

Relationship with Gauteng Economic Development Agency
Gauteng Film Office is currently situated on the 9th Floor, Anglo Vaal House, 56 Main Street Johannesburg.
The following services are shared between the Gauteng Film Office and Gauteng Economic Development
Agency: human resources, finance and information technology.

Registration as a tax exemption organisation
An application for listing Gauteng Film Office as a tax exemption organisation was lodged with the
South African Revenue Services on 20 October 2005. Correspondence has been received from South African
Revenue Services declining the application, but Gauteng Film Office was given an opportunity to resubmit with
clear indication of activities they are involved with in promoting Gauteng as a preferred film destination.

Registration as a public entity
In May 2005, the Gauteng Film Office lodged an application with Treasury for registration and listing as a
public entity. Treasury has confirmed that the Gauteng Film Office submission is currently under review. The
deregistration in terms of section 24(1) of the Value Added Tax Act of 1991, as amended requires an
organisation to be listed as a public entity before the deregistration of Value Added Tax can be done.

Company secretary
The company secretary of the company is Corporate Governance Services CC whose business and postal
address are:

Business address and registered office Postal address
No 6 Dale Lace Glades PO Box 279
Eastwood Street Randpark Ridge
Randpark Ridge 2156

It should be noted that the services of the Corporate Governance Services CC were terminated in May 2006 and
at the date of the publication of these financial statements, Adv Musa Baloyi was appointed as a company secretary.
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1. OVERVIEW  

We are pleased to present our report for the financial year ended 31 March 2006.

2. AUDIT COMMITTEE MEMBERS AND ATTENDANCE 

The Audit Committee consists of the members listed hereunder and meets as often as it deems

necessary as per the approved terms of reference, during the period under review, there were two

meetings held. 

Name of the member Date appointed Numbers of meetings attended

Mr VG Magan (Chairperson) 1 July 2005 2

Ms B Scott (Deputy Chairperson) 1 July 2005 1

Ms TAS Tayob (Member) 1 July 2005 2

3. AUDIT COMMITTEE RESPONSIBILITY

The Audit Committee reports that it has complied with its responsibilities arising from section 381(a) of

the Public Finance Management Act and treasury regulations 3.1.13. The Audit Committee also reports

that it has adopted appropriate formal terms of reference as its Audit Committee charter, has regulated

its affairs in compliance with its charter and has discharged its responsibilities as contained therein.

4. THE EFFECTIVENESS OF INTERNAL CONTROL

The management of the Gauteng Film Office continues its strive towards sustainable improvement in its

control environment.

The unqualified audit opinion received from the Auditor-General for the year under review reflects the

need for ongoing monitoring of the internal control environment.

4.1 Internal audit

The Gauteng Film Office did not maintain an internal audit function during the year under review,

however, this matter is receiving consideration by Management.

5. GOVERNANCE

5.1 Risk management

Management has acknowledged that a risk management strategy needs to be implemented and this will

be attended soon.

5.2 Fraud management

The committee is advised that a fraud prevention plan is not in place and this matter is receiving

consideration by Management.



6. SUBMISSION OF MANAGEMENT AND MONTHLY/ QUARTERLY REPORTS IN TERMS OF THE

PUBLIC FINANCE MANAGEMENT ACT AND THE DIVISION OF REVENUE ACT

We have been advised that the monthly/quarterly in-year Management reports were compiled and

submitted timeously as required in terms of legislation.

7. EVALUATION OF FINANCIAL STATEMENTS 

The Gauteng Film Office has complied with National Treasury requirements for the submission of the

annual financial statements. The annual financial statements have been prepared in compliance with the

applicable laws and regulations. Accounting policies have been appropriately applied. 

The Audit Committee has:

• Perused the Auditor-Generals’ Management letter and Management responses thereto,

• Noted the responses by Management and made its own recommendations as required in terms of

Treasury regulations 3.1.12 and 

• Noted the unqualified audit opinion from the Auditor-General and remains committed to assist

management in discharging their duties in terms of legislation. 

The Audit Committee concurs and accepts the Auditor-Generals’ conclusions on the annual financial

statements and is of the opinion that the audited annual financial statements be accepted and read

together with the report of the Auditor-General.

8. APPRECIATION 

The committee expresses its sincere appreciation to the CEO, Management team and the Auditor-

General. 

V Magan (CASA) CIA MBL

Chairperson of the Audit Committee

Report of Audit Committee 
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REPORT OF THE AUDITOR-GENERAL TO THE GAUTENG PROVINCIAL LEGISLATURE ON THE

FINANCIAL STATEMENTS OF THE GAUTENG FILM OFFICE (GFO) FOR THE YEAR ENDED 

31 MARCH 2006

1. AUDIT ASSIGNMENT

The financial statements as set out on pages 39 to 64, for the year ended 31 March 2006, have been

audited in terms of section 188 of the Constitution of the Republic of South Africa, 1996 (Act No 108 of

1996), read with sections 4 and 20 of the Public Audit Act, 2004 (Act No 25 of 2004). These financial

statements are the responsibility of the accounting authority. My responsibility is to express an opinion

on these financial statements, based on the audit.

2. SCOPE

The audit was conducted in accordance with the International Standards on Auditing read with General

Notice 544 of 2006, issued in Government Gazette No 28723 of 10 April 2006 and General Notice 808

of 2006, issued in Government Gazette No 28954 of 23 June 2006. Those standards require that I plan

and perform the audit to obtain reasonable assurance that the financial statements are free of material

misstatement.

An audit includes:

• examining, on a test basis, evidence supporting the amounts and disclosures in the financial

statements

• assessing the accounting principles used and significant estimates made by management

• evaluating the overall financial statement presentation.

I believe that the audit provides a reasonable basis for my opinion.

3. BASIS OF ACCOUNTING

The entity’s policy is to prepare financial statements on the basis of accounting determined by the

National Treasury, as described in note 1.1 to the financial statements.

4. AUDIT OPINION

In my opinion, the financial statements present fairly, in all material respects, the financial position of the

Gauteng Film Office at 31 March 2006 and the results of its operations and cash flows for the year then

ended, in accordance with the basis of accounting determined by the National Treasury of South Africa,

as described in note 1.1 to the financial statements, and in the manner required by the Public Finance

Management Act, 1999 (Act No 1 of 1999).
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5. EMPHASIS OF MATTER

Without qualifying the audit opinion expressed above, attention is drawn to the following matters:

5.1 Gauteng Film Office not listed as a public entity

The GFO was not listed as a public entity in terms of section 47 of the Public Finance Management Act,

1999 (Act No1 of 1999). This matter was also reported on in the 2004/2005 financial year.

5.2 Fraud prevention plan

During the financial year under review the GFO did not implement a fraud prevention plan as required

by Treasury Regulation 27.2.1.

5.3 Internal audit

Contrary to section 51(1)(a)(ii) of the Public Finance Management Act, 1999 (Act No 1 of 1999) a system

of internal audit under the control and direction of the GFO Audit Committee did not exist during the

period under review.

6. APPRECIATION

The assistance rendered by the staff of the Gauteng Film Office during the audit is sincerely appreciated.

Mr H Chiloane

for Auditor-General

Johannesburg

28 July 2006
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2006 2005

Notes R R

ASSETS

Non-current assets 904 825 83 622

Property, plant and equipment 2 876 702 83 622

Bank guarantee 3 28 123 –

Current assets 2 525 854 3 243 328

Trade and other receivables 4 359 389 365 760

Cash and cash equivalents 5 2 166 465 2 877 568

Total assets 3 430 679 3 326 950

NET ASSETS AND LIABILITIES

Net funds and reserves 2 556 080 2 860 592

Current liabilities 874 599 466 358

Trade and other payables 6 774 646 372 970

Provisions 7 99 953 93 388

Total net assets and liabilities 3 430 679 3 326 950
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2006 2005

Notes R R

Revenue 4 767 290 5 947 160

Government grant 8 4 700 000 5 900 000

Interest income 62 664 44 160

Other income 4 626 3 000

Expenditure (5 071 802) (3 431 005)

Employee costs (2 011 153) (1 390 791)

Marketing costs (1 148 236) (690 086)

Office costs (252 481) (6 015)

Training and development costs (137 584) (129 342)

Other operating costs (1 081 265) (645 813))

Travel – local (85 657) (111 188)

Travel and subsistence – international (355 426) (457 770)

(Deficit)/surplus before taxation 9 (304 512) 2 516 155

Taxation 10 – –

Net (deficit)/surplus for the year (304 512) 2 516 155

Attributable to:

Net asset holders (304 512) 2 516 155
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2006 2005

Notes R R

Balance at 1 April 2005 2 860 592 –

– Restatement 11 – 344 437

Restated balance: 1 April 2005 2 860 592 344 437

Net (deficit)/surplus for the year (304 512) 2 516 155

Balance at 31 March 2006 12 2 556 080 2 860 592



Cash Flow Statement
for the year ended 31 March 2006

51

2006 2005

Notes R R

Cash flows from operating activities 186 528 2 176 839

Grants received from provincial government 4 706 371 3 577 299

Cash paid to suppliers and employees (4 582 507) (1 444 620)

Cash generated from operations 13 123 864 2 132 679

Interest received 62 664 44 160

Cash flows from investing activities (897 631) (5 683)

Acquisition of property, plant and equipment (869 508) (5 683)

Acquisition of bank guarantee (28 123) –

Net (decrease)/increase in cash and 

cash equivalents for the year (711 103) 2 171 156

Cash and cash equivalents at the

beginning of the year 2 877 568 706 412

Cash and cash equivalents at the 

end of the year 2 166 465 2 877 568
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1. ACCOUNTING POLICIES

1.1 Statement of compliance
The financial statements have been prepared in accordance with the Generally Recognised Accounting
Practice financial reporting framework. This framework is defined as the effective Standards of Generally
Recognised Accounting Practice (GRAP) and the South African Statements of Generally Accepted
Accounting Practice (GAAP), including any interpretations of such statements, where no GRAP standard
exists. These standards are established by recognised national standard-setting bodies and are
designed to achieve fair presentation.

The financial statements have been prepared in the manner required by the Public Finance Management
Act, Act 1 of 1999; the South African Companies Act, Act 61 of 1973; and the relevant Treasury
Regulations.

Basis of preparation
The financial statements have been prepared in accordance with South Africa Statements and Generally
Recognised Accounting Practices (GRAP). Interpretations of such statements issued by the Accounting
Practices Board, with the prescribed Standards of Generally Recognised Accounting Practices (GRAP)
issued by the Accounting Standards Board the equivalent GAAP statement as follows:

Standard of GRAP Replacement statement
GRAP 1: Presentation of financial statements AC101: Presentation of financial statements
GRAP 2: Cash flow statements AC118: Cash flow statements
GRAP 3: Accounting policies, changes in AC103: Accounting policies, changes in

accounting estimates and errors accounting estimates and errors

The recognition and measurement principles in the above GRAP and GAAP statement do not differ or
result in material differences in items presented and disclosed in the financial statements. The
implementation of GRAP 1, 2 and 3 has result in the following significant changes in the presentation of
the financial statements:

Terminology differences
Standard of GRAP Replacement statement GAAP
Statement of financial performance Income statement
Statement of financial position Balance sheet
Statement of changes in net assets Statement of changes in equity
Net assets Equity
Surplus/deficit for the period Profit/loss for the period
Accumulated surplus/deficit Retained earnings
Contributions from owners Share capital
Distribution to owners Dividends
Reporting date Balance sheet date
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1.1.2  The cash flow statement was prepared in accordance with the direct method.

1.1.3 Specific information such as:

(a) Receivables for non-exchange transactions, including taxes and transfers

(b) Taxes and transfers payable

(c) Trade and other payables from non-exchange transactions, must be presented separately on the

statement of financial position.

1.1.4 The amount and the nature of any restrictions on cash balances is required to be disclosed.

Paragraph 11 – 15 of GRAP 1 has not been implemented as the budget reporting standard is in the

process of being developed by the international and local standard setters. Although the inclusion of

budget information would enhance the usefulness of the financial statements, non-disclosure will not

affect fair presentation.

1.2 Property, plant and equipment

Property, plant and equipment is stated at cost less any subsequent depreciation and adjusted for

accumulated depreciation and adjusted for any impairment losses. Maintenance and repairs, which

neither materially add to the value of assets nor appreciably prolong their useful lives, are recognised in

the income statement.

Depreciation

Depreciation is recognised in the income statement on a straight-line basis at rates appropriate to reduce

the expected useful lives of the assets. Depreciation is calculated on the cost less any impairment and

expected residual value. The estimated useful lives applied are as follows:

• Computer, printers and software 3 years

• Office machinery and equipment 5 years

• Furniture and fittings 5 years

• Leasehold improvement 5 years

Leasehold improvements are depreciated over the period of the lease.

1.3 Impairment

At each balance sheet date, the company reviews the carrying amounts of its tangible assets to

determine whether there is any indication that those assets may be impaired. If any such indication

exists, the recoverable amount of the asset is estimated in order to determine the extent of the

impairment loss (if any). If the recoverable amount of an asset is estimated to be less than its carrying

amount, the carrying amount of the asset is reduced to its recoverable amount and the impairment loss

is immediately recognised as an expense.
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1.4 Financial instruments

Financial assets and financial liabilities are recognised on the balance sheet when the organisation

becomes a party to the contractual provisions of the instrument. Financial instruments are initially

measured at cost.

Financial assets

The principle financial assets consist of accounts receivable, cash and cash equivalents.

Trade and other receivables

Trade and other receivables are stated at their nominal value as reduced by appropriate allowances for

estimated irrecoverable amounts.

Cash and cash equivalents

Cash and cash equivalents are measured at fair value.

Financial liabilities

The company’s principle financial liabilities consist of accounts payable.

1.5 Provisions

Provisions are recognised when the company has a present obligation as a result of a past event and it

is probable that this will result in an outflow of economic benefits that can be estimated reliably.

Provision for doubtful debts

Provision for doubtful debts is provided for debtors over 90 days.

Leave provision

Leave provision is provided according to number of days due to employees multiplied by the average

cost to the company.

1.6 Revenue recognition

Revenue is recognised when it is probable that future economic benefits will flow to the enterprise and

these benefits can be measured reliably.

Government grant

Government grant include, allocations received during the period under review from the Gauteng

Provincial Government. Government grants are recognised as income when it is probable that future

economic benefits will flow to the company and these benefits can be measured reliably. The grant is

recognised to the extent that there are no further obligations arising from the receipt of the grant.
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Interest received

Interest is recognised on a time proportion basis as it accrues.

1.7 Irregular, fruitless and wasteful expenditure
Irregular expenditure means expenditure incurred in contravention of, or not in accordance with,
a requirement of any applicable legislation, including:
• The Public Finance Management Act or
• Any provincial legislation providing for procurement procedures in that provincial government.

Fruitless and wasteful expenditure means expenditure that was made in vain and would have been
avoided had reasonable care been exercised.

All irregular, fruitless and wasteful expenditure is charged against income in the period in which they are
incurred.

1.8 Leases
Leases that transfer substantially all risks and rewards associated with ownership to the lessee are
classified as finance lease and any other leases are classified as operating leases. Rentals payable
under operating lease are expensed to the income statement on the straight-line basis over the term of
the relevant lease period.

1.9 Currency
These financial statements are presented in South African rands since this is the currency in which the
majority of the company’s transactions are denominated.

Foreign currencies
Transactions in currencies other than the company’s functional currency are recorded at the rate of
exchange prevailing at the date of the transaction. Foreign assets and liabilities are translated into South
African currency at the rate ruling at the financial year-end. Exchange gains and losses arising from the
settlement of monetary items are included in the income statement. The company does not use
derivative financial instruments for speculative policies.

1.10 Comparisons with budget
The standard of Generally Recognised Accounting Practice on the presentation of financial statements
(GRAP 1) requires that entities subject to budgetary limits should provide information on whether
resources were obtained and used in accordance with the legally adopted budget.

A comparison of budget and income statement for the 2006 and 2005 financial years has been presented
in the notes to the financial on pages 63, 64 and 65. It is important to note that the budget and income
statement are prepared on the cash and accrual basis respectively. As the same basis of accounting is
not used, adjustments to the income statement were necessary to ensure comparability. All adjustments
have been separately disclosed in the respective note.
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1.11 Comparatives

Where necessary comparative figures are adjusted to conform to changes in presentation in the current

year.

2. PROPERTY, PLANT AND EQUIPMENT

Computer Computer Office Office Leasehold

hardware software furniture equipment improvements Total

Summary R R R R R R

Cost

Cost at 1 April 2005 78 698 12 793 – 93 907 – 185 398

Additions during the year 79 131 16 440 463 066 9 014 301 857 869 508

Disposals – – – (43 000) – (43 000)

Balance as at 

31 March 2006 157 829 29 233 463 066 59 921 301 857 1 011 906

Accumulated depreciation

Accumulated depreciation 

at 1 April 2005 (61 323) (8 861) – (31 592) – (101 776)

Depreciation (23 768) (4 563) (7 718) (15 296) – (51 345)

Disposals – – – 17 917 – 17 917

Balance as at 

31 March 2006 (85 091) (13 424) (7 718) (28 971) – (135 204)

Net book value at 

31 March 2006 72 738 15 809 455 348 30 950 301 857 876 702

Net book value at 

31 March 2005 17 375 3 932 – 62 315 – 83 622

Leasehold improvements relate to renovations made to the building by the Gauteng Film Office.

2006

R

Total expenditure included in lease improvements 475 250

Less: Landlord contribution in terms of the lease agreement (refer to note 4.2) 173 393

Total improvements expenditure capitalised 301 857
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The entity has reviewed the residual values used for the purposes of depreciation calculations in light of

the amended definition of residual values. The review did not highlight any requirements for adjustment

to the residual values used in the current or prior periods. Residual values will be valued annually

in future.

3. BANK GUARANTEE

2006 2005

R R

Bank guarantee 28 123 –

Bank guarantee is in terms of the lease agreement entered into with Venture Building Trust (Pty) Limited,

the amount will be reverted back to the Gauteng Film Office at the end of the lease period which expires

on 31 October 2010.

4. TRADE AND OTHER RECEIVABLES

2006 2005

R R

Debtor – Gauteng Provincial Government – 268 489

Travel expenses – Gauteng Film Office Intern – 14 026

Receiver of revenue – value added tax 172 539 19 698

Prepaid expenses 13 783 5 130

Sundry debtors (4.1) 20 967 58 417

Venture Building Trust (Pty) Limited (4.2) 152 100 –

359 389 365 760

4.1 This includes an amount of R6 470 outstanding from the former chief executive officer which resulted

from the mismanagement of the corporate credit card (refer to note 15).

4.2 This amount is recoverable from the landlord as the contribution to leasehold improvements made to

the building (refer to note 2).

5. CASH AND CASH EQUIVALENTS

Cash and cash equivalents consist of cash on hand and bank balances. Cash and cash equivalents

included in the cash flow statement comprise of the following balance sheet amount.
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2006 2005

R R

Cash at bank 2 164 465 2 876 888

Cash on hand 2 000 680

2 166 465 2 877 568

6. TRADE AND OTHER PAYABLES

Trade creditors 758 766 323 850

Accruals 15 880 49 120

774 646 372 970

7. PROVISION

Audit fees Leave pay 13th cheque Total

2006 2006 2006 2006

Opening balance:1 April 2005 55 000 11 096 27 292 93 388

Expensed (73 515) (34 001) (27 292) (134 808)

Raised during the year 18 515 122 858 – 141 373

– 99 953 – 99 953

Audit fees Leave pay 13th cheque Total

2005 2005 2005 2005

Balance at 1 April 2004 48 000 42 209 – 90 209

Expensed (41 000) (31 113) – (72 113)

Raised during the year 48 000 – 27 292 75 292

55 000 11 096 27 292 93 388

Leave pay
In terms of the company’s policy, employees are entitled to accumulate a maximum of 28 days annual

leave. Annual leave has to be taken within six months of the financial year-end, failing which it is forfeited.

8. REVENUE

The government grant for the year 2005/2006 financial year is R2,7million. An additional amount

of R2 million was requested from the Department of Finance and Economic Affairs late last year as

an additional budgetary request following the internal budget review. This amount was received on

16 March 2006.
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9. NET (DEFICIT)/SURPLUS BEFORE TAXATION

The net (deficit)/surplus is stated after taking the following into account:

2006 2005

Notes R R

Depreciation 51 345 47 268

Computer hardware 23 768 24 815

Computer software 4 563 4 264

Furniture and fittings 7 718 –

Office equipment 15 296 18 189

Repairs and maintenance 5 773 3 850

Disposal of fixed assets 25 083 –

Professional fees 489 731 275 504

Accounting 29 050 30 300

Audit fees – 48 000

– under provision prior year 18 515 –

Consultants 354 831 197 204

Legal costs 87 335 –

Operating lease charges 215 136 –

Equipment 86 296 –

Property 128 840 –

Directors’ emoluments 763 037 596 473

– Executive directors 9.1 669 037 576 473

– Non-executive directors 9.2 94 000 20 000

9.1 Executive Directors’ emoluments
Leave Acting Medical Provident

Year Salary pay allowance aid fund Total
R R R R R R

T Sauls (1) 2006 278 379 – 94 787 – 45 871 419 037

T Tselane (2) 2006 237 784 – – 12 216 – 250 000

T Sibeko (3) 2005 525 284 20 973 – 30 216 – 576 473

(1) Appointed as acting CEO on 1 March 2005

(2) Appointed on 1 January 2006

(3) Resigned on 28 February 2005
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9.2 Non-Executive Directors’ emoluments

Directors Leave Medical Provident

Year fees pay Bonus aid fund Total

R R R R R R

I Charnley (4) 2006 12 000 – – – – 12 000

N Kekana 2006 20 000 – – – – 20 000

J Marnitz 2006 34 000 – – – – 34 000

L King 2006 12 000 – – – – 12 000

U Mbuli 2006 16 000 – – – – 16 000

Total 94 000 – – – – 94 000

JP Marnitz 2005 20 000 – – – – 20 000

9.3 Senior management emoluments

Leave Medical Provident

Year Salary pay Bonus aid fund Total

R R R R R R

T Sauls 2006 94 944 – – 3 105 14 451 112 500

J Stoltz (5) 2006 30 695 – – 1 679 5 126 37 500

(4) An amount of R12 000 has been accrued due to I Charnley having declined receipts for her Director’s fees (refer to note 5)

(5) Appointed on 1 March 2006 (refer employee cost page 49).

10. TAXATION

Gauteng Film Office is incorporated as a section 21 association not for gain, which has as its main

objective to facilitate and promote film production in Gauteng province.

Gauteng Film Office has applied for taxation exemption in terms of section 10(1)(Zg) of the Income

Tax Act.

11. RESTATEMENT

Restatement relates to a surplus in the previous financial year and which was incorrectly accounted for

as deferred income in the 2004 financial year. This error was subsequently corrected in the previous

financial statements by restating the opening balance. This has resulted in an increase in accumulated

funds. There is no tax effect which needs to be accounted.
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The effect of correcting the restatement is as follows.

Gross Tax Net

R R R

Increase in accumulated surplus 2005 344 437 – 344 437

Decrease in deferred income 2005 344 437 – 344 437

12. UNAPPROPRIATED SURPLUS

Section 53(3) of the Public Finance Management Act, 1999 (Act No 1 of 1999) as amended requires that

no public entity may accumulate surpluses unless prior written approval from National Treasury has been

obtained. The company has obtained approval to retain surplus of R2 881 484 million from Gauteng

Provincial Treasury for the financial year ending 2004/2005.

13. RECONCILIATION OF NET PROFIT BEFORE TAXATION TO CASH 

GENERATED FROM OPERATIONS

2006 2005

Notes R R

Net (deficit)/surplus before taxation (304 512) 2 516 155

Adjusted for items separately disclosed in 

the face of the cash flow statement (62 664) (44 160)

Interest received (62 664) (44 160)

Adjusted for items not involving the flow 

of cash and cash equivalents 76 428 47 268

Depreciation 51 345 47 268

Disposal of fixed assets 25 083 –

Adjusted for changes in working 414 612 (386 584)

(Decrease)/increase in accounts receivable 6 371 (244 759)

(Decrease)/increase in accounts payables 408 241 (141 825)

Cash generated from operations 123 864 2 132 679
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14. OPERATING LEASE COMMITMENTS

2006 2005

R R

Within one year 489 921 –

2 – 5 years 2 052 205 –

Operating lease commitments represent rentals payables for Gauteng Film Office’s property, which

expires on 31 October 2010 – this also includes rentals paid for office equipment.

15. MATERIAL LOSSES THROUGH CRIMINAL CONDUCT, IRREGULAR, FRUITLESS 

AND WASTEFUL EXPENDITURE

Fruitless and wasteful expenditure relates to unauthorised expenditure by the former CEO for the

Gauteng Film Office, due to mismanagement of the corporate credit card. A debtor has been raised. An

agreement was reached between the former CEO and Gauteng Film Office for the reimbursement of the

total amount that was owed to Gauteng Film Office.

The total amount outstanding as at year-end is as follows:

2006 2005

R R

Included in sundry debtors 6 470 50 138

16. SUBSEQUENT EVENTS

• The MEC for Finance and Economic Affairs, Mr Paul Mashatile has approved Gauteng Film Office’s

business plan and budget for 2006/2007 financial year.

• The Board of Directors requested revision on the approved business plan.

• The result of the audit from Gauteng Shared Services Centre was regarding an alleged procurement

irregularities at Gauteng Film Office was issued on 10 May 2006.

• The following appointments have been made after year-end Chief Financial Officer, Company

Secretary, Personal Assistant to Chief Executive Officer, Personal Assistant to the Chief Financial

Officer, Receptionist and Communications and Public Relation Manager.
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17. COMPARISON WITH BUDGET

2006 2006 2006

Actual Budget Variance

R R R

REVENUE

Government grant for the year 4 700 000 4 700 000 –

Interest income 62 664 – (62 664)

Other income 4 626 – (4 626)

Revenue per statement of financial performance 4 767 290 4 700 000 (67 290)

Adjustment for items not included in budget

and statement of financial performance

Rollover of funds 2 881 484 – (2 881 484)

Total 7 648 774 4 700 000 (2 948 774)

EXPENDITURE

Advertising (247 439) (222 000) (25 439)

Local entertainment (130 764) (12 000) (118 764)

International travel and subsistence (355 426) (312 000) (43 426)

Public relations (108 000) (132 000) 24 000

Promotional items (148 280) (60 000) (88 280)

Sponsorship (383 325) (54 000) (329 325)

Marketing costs (214 981) (75 000) (139 981)

Employee costs (2 011 153) (3 117 245) 1 106 092

Office costs (252 841) (19 200) (233 641)

Training and development costs (137 584) (205 100) 67 516

Other operating costs (1 004 861) (698 385) (306 476)

Adjustment for items included in statement

of financial performance but not in budget (4 994 654) (4 906 930) (87 724)

Depreciation (51 345) – (51 345)

Loss on assets (25 083) – (25 083)

Expenditure per statement of 

financial performance (5 071 082) (4 906 930) (164 152)

Adjustment for items not included in

statement of financial performance

Capital expenditure (869 508) (15 000) (854 508)

Total expenditure (5 940 590) (4 921 930) (1 018 660)
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18. COMPARISON WITH BUDGET

2005 2005 2005

Actual Budget Variance

R R R

Revenue

Government grant for the year 3 000 000 3 000 000 –

Interest income 44 160 – (44 160)

Other income 3 000 – (3 000)

Revenue per statement of financial performance 3 047 160 3 000 000 (47 160)

Adjustment for items included not included in

budget and statement of financial performance

Rollover of funds 2 900 000 – (2 900 000)

Total 5 947 160 3 000 000 (2 947 160)

Expenditure

Local publication (223 304) (166 000) (57 304)

Local entertainment (51 925) (50 000) (1 925)

International travel and subsistence (531 159) (292 000) (239 159)

Public relation cost (84 393) (81 000) (3 393)

Promotional items (50 611) (55 000) 4 389

Sponsorship (51 500) (41 500) (10 000)

Marketing costs (154 963) (105 076) (49 887)

Employee costs (1 390 791) (1 482 611) 91 820

Office cost (6 015) (4 150) (1 865)

Training and development costs (129 342) (89 750) (39 592)

Other operating costs (709 734) (488 913) (220 821)

Adjustment for items included in statement 

of financial performance but not in budget (3 383 737) (2 856 000) (527 737)

Depreciation (47 268) – (47 268)

Expenditure per statement of 

financial performance (3 431 005) (2 856 000) (575 005)

Adjustment for items not included in

statement of financial performance

Capital expenditure – (144 000) 144 000

Total expenditure (3 431 005) (3 000 000) (431 005)
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19. DETAILED INCOME STATEMENT FOR THE YEAR ENDED 31 MARCH 2006

12 months ended 12 months ended

31 March 2006 31 March 2005

Revenue 4 767 290 5 947 160

Government grant 4 700 000 5 900 000

Interest income 62 664 44 160

Other income 4 626 3 000

Expenditure 5 071 802 3 431 005

Depreciation 51 345 47 268

Bank charges 12 004 10 332

Books, publication and subscription 5 274 6 961

Communication cost 115 359 55 274

Computer cost 33 900 82 317

Marketing cost 1 148 236 690 086

Other cost 22 787 15 881

Loss on disposal of fixed assets 25 083 –

Printing and stationery 231 746 132 277

Professional fees 489 731 275 504

Directors fees 94 000 20 000

Staff parking 28 080 2 164

Repairs and maintenance 5 773 3 850

Water and electricity charge 3 491 –

Office rent 128 841 –

Equipment rental 86 296 –

Salaries 2 011 153 1 390 791

Training and development cost 137 584 129 342

Travel – local 85 657 111 188

Travel and subsistence – international 355 462 457 770

Net (deficit)/surplus for the year (304 512) 2 516 155
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Discovering Gauteng means taking a road trip into the heart of modern-day Africa.
Here cultures cross paths and fiction intertwines itself with the day-to-day activities of
a land that never lies down.
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Urban playgrounds for playmakers and go-getter, our cities are brazen and diverse.
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