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“The audio-visual
industries play a vital
role in growing a
‘smart’ economy”
Paul Mashatile
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The audio-visual industries play a vital role in growing a
‘smart’ economy that not only attracts cultural workers, but
also contributes to economic growth and job creation.
With an annual contribution in excess of R2.5 billion, the
film and creative industries continue to play a significant role
in the provincial economy.
It is against this background that we will continue to support
the film and creative industries as part of our ongoing
efforts to achieve higher levels of economic growth and
job creation.
Our growing investment in the film and creative industries
is also driven by the need to see these industries as positive
social activities that can reach out to all the citizens of
Gauteng and allow them to share their stories with local
audiences and the rest of the world.
We are therefore gratified to note efforts by the Gauteng
Film Commission to ensure that the magic of cinema is
brought to our people.
Increasingly the Province benefits from technical
and infrastructural expansion in particular of its ICT
infrastructure. This is as a result of digitisation (and the

switch from analogue to digital), 2010 FIFA World Cup-led
improvements in broadcast technology and infrastructure,
the expansion of mobile telephony and of broadband, as
well as other developments.
In this light, the Department of Economic Development
is also proud to have been instrumental in securing the
establishment of CNBC Africa’s main studios and operating
facilities in Johannesburg.
As a result of this partnership we directly benefited the
provincial economy through direct foreign investment in
excess of R170 million and the creation of more than 130
permanent jobs.
I wish to thank the staff and management of the Gauteng
Film Commission for the sterling work they are doing in
positioning Gauteng as a competitive destination for film
making and production.

Paul Mashatile
MEC for Finance and Economic Affairs
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Sandton Convention Centre, Sandton
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“There is today a
greater awareness
of location Gauteng
in our key markets”
Nkenke Kekana

 I GAUTENG FILM COMMISSION Annual Report 2008

The Gauteng Province is growing as a production and film

festivals has ensured that Gauteng audiences have access

hub. Achieving this growth would not be possible without

to more than 20 film festivals, covering a rich diversity of

the ongoing support of our main financier, the Gauteng

topics and cultures.

Provincial Government. Through the commitment of the
Gauteng Department of Economic Development numerous
developmental programmes have been supported over the
past 12 months.The support has also made it possible for us
to ensure that there is today a greater awareness of location
Gauteng in our key markets.
During 2007, the GFC tracked in excess of 12 feature films,
377 commercials, 11 short films and 62 documentaries. The
GFC also facilitated 238 film permit applications totaling in

We also extend our appreciation to our numerous partners
who have supported us on our projects, helping make a
difference and contributing to the development of film in
our Province.
Our appreciation also goes to the CEO, management
team and staff of GFC for working tirelessly to facilitate the
growth of Gauteng as Africa’s leading film destination and
production hub of choice.

excess of 403 shoot days. According to permit data, more
than 60 of Gauteng’s communities directly experienced
– and benefited from – film shoots during the year.
Through community screening initiatives we have reached

Nkenke Kekana

out to numerous communities while our support to film

Chairperson
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Terry Tselane
Chief Executive Officer
Gauteng Film Commission

Nkenke Kekana
Chairperson
Gauteng Film Commission
Mowana Investments

Seipati Bulane-Hopa
Board member
FEPACI

Johann Marnitz
Board member
JP Marnitz and Co
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Uyanda Mbuli
Board member
Agenda Communications

Fox Street, Johannesburg
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The Gauteng Film Commission is an agency of the Gauteng
Provincial Government tasked with the development and
promotion of the audiovisual industries in Gauteng.
The GFC repor ts to the Gauteng Depar tment of
Economic Development under the leadership of the MEC,
Paul Mashatile.
Our Vision
To cultivate an environment that allows the film and television
industry to play a meaningful role in the socio-economic
development of Gauteng.
Our Mission
To develop, promote, coordinate and facilitate film and
television productions, attract local and international
investments in the film and television industry, benefit our
people and contribute to socio-economic growth in Gauteng.
Our Core Function
The GFC aims to be a leader in the film and television
industry through harnessing our outstanding industry
infrastructure, recognised technical and creative expertise
and unique and wide-ranging locations, by:
• Marketing Gauteng as a location of choice;
• Acting as a centralised industry intelligence hub and resource;
• Working with, and providing advice to industry, government
agencies and other key stakeholders about the support,
development and growth of a sustainable audiovisual
industry;
• Promoting and celebrating an active screen culture across
the Province;
• Supporting the transformation of the sector into a worldclass industry that is reflective of South Africa in its
entirety.
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Our Values
Our values complement the Batho Pele principles which all
state employees are required to uphold. These values
demonstrate the GFC’s commitment to integrity and
professional ethics.
• Respect;
• Leadership;
• Responsibility;
• Responsiveness;
• Progressive and innovative;
• Passion, excellence and commitment;
• People development and empowerment;
• Efficiency, accountability and transparency.
Our Mandate
Our mandate is:
• To promote Gauteng as a preferred film destination;
• To facilitate transformation of the film industry;
• To regulate and co-ordinate inter-government communication
of permit issuance, codes of conduct, municipal by-laws and
risk management factors through the development and
implementation of provincial film policy;
• To facilitate, support and promote new investment in film
production within Gauteng thereby contributing to
economic growth and sustainable job creation;
• To create and manage a repository of statistical and industry
related information;
• To monitor and support local industry developments;
• With the approval of the MEC and Board, to provide
finance for any projects which will develop filming in the
Province;
• To develop strategic and business partnerships and other
co-operative activities with the filming and television
industry both locally and internationally; and
• To support greater access to and participation in the film
and television industry by Previously Disadvantaged
Individuals (PDI).

Scene from Jerusalema, shot on location in Johannesburg.
Image © Muti Films. All rights reserved.
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“With an economic
contribution in excess
of R2.5 billion per
annum, Gauteng is
indeed at the heart
of the South African
film industry”
Terry Tselane
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It has been another rewarding year for the Gauteng Film
Commission.
In 2007 we completed Phase I of ‘Project Gaullywood’ –
the most comprehensive film sector review carried out in
Gauteng to date. The 6 month project entailed an intensive
investigation into the size, scope and competitiveness of
sector activity in the Province.
With an economic contribution in excess of R2.5 billion per
annum the research shows that Gauteng is indeed at the
creative heart of the South African film industry. The report
shows unequivocally that Gauteng accounts for the bulk of
TV production in South Africa and enjoys a large slice of the
commercial production sector with an estimated 48% of all
commercials filmed in South Africa being shot in Gauteng.
Increasingly, the Province is also used as a base for the
facilitation and provision of logistical and technical services
for foreign productions with a number of international
productions recently filmed in the Province.
For the second year running the Gauteng Film Commission
has taken cinema back to the streets. Through the first and
second seasons of ‘Gauteng Bioscope’ more than 130 free
screenings across 18 priority townships of Gauteng have
been held reaching thousands of our citizens.
During 2007 we also provided support to a number of
Gauteng-made productions including Vincent Moloi’s
A pair of boots and a bicycle, Michael Raeburn’s Triomf and
Ralph Ziman’s Jerusalema – films that have since been well
received both here and abroad.
Successful training initiatives the GFC has implemented over
the past few months, in line with government emphasis on
women and youth, include the training of 40 youth and
13 women in scriptwriting through the Scriptwriters Lab,
training of 37 youth and 19 women in advanced scriptwriting,
training of 10 youth in film marketing, training of 10 women
producers in partnership with Women of the Sun as well as
the training of 36 youth in animation.

In November 2007 we successfully hosted the Gauteng Film
Indaba. More than 300 delegates attended and the event
received widespread media coverage. At this Indaba we
announced the establishment of the Gauteng Film
Partnership. It is therefore with great pleasure that we
announce that 11 members have now been appointed to
the Partnership. The appointed members are: Bobby Amm
(Commercial Producers Association), Natalie Delport
(Animation SA), David Heitner (Revolution Film Partners),
Kelello Molapo (Efbeeye Technologies), Richard Nosworthy
(Independent Producers Organisation), Akin Omotoso
(T.O.M. Pictures), Dianne Regisford-Guèye (Talawa
Communications), Joy Riba (SABC), Heather Setzen
(Hotshots/Consulting Dynamix), Melisia Shinners (National
Film, Video and Sound Archives of South Africa) and John
Stodel (Scipio Entertainment Group).
The Gauteng Film Partnership is aimed at bringing together
the resources, energy and creativity of key organisations,
groups, communities and individuals in order to meet the
development needs of the wider Gauteng audiovisual
industry and ensure that Gauteng remains an attractive
location for all types of film production.
Lastly, we remain committed to positioning Gauteng as a film
friendly region. To this end the GFC has completed a review
of current film permit practices with a view to streamlining
the issuance of film permits. During the course of 2008 the
GFC will be unveiling public awareness campaigns to stress
the importance of film to the Gauteng economy.
We look forward to another challenging yet successful year.

Terry Tselane
Chief Executive Officer
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Diagonal Street, Johannesburg

MANAGEMENT
The Chief Executive Officer is appointed by the MEC for
Finance and Economic Affairs in consultation with the
Board and is held accountable to this office.
Audit Committee
The Audit Committee of the Gauteng Film Commission
serves as its principal agent in ensuring proper oversight in
matters relating to, among others, the integrity of
management, the independence of GFC auditors and the
adequacy of disclosures to the public.
Members of the Audit Committee
Johan van der Walt CA (SA) – Chairperson
Johann Marnitz – Member
Ester Makau – Member
Risk Management
The Gauteng Film Commission Board is responsible for
identifying and addressing the management of all operational
and financial risks.
The Commission maintains systems and structures of
internal control that are designed to provide transparency
and accountability as well as to ensure that the organisation
operates to the highest standards applicable.
The appointment of a company secretary/legal manager
has enabled the Commission to place more emphasis on
strategic matters such as corporate governance and
migration from a Section 21 to a public entity.
In addition, to monitor internal control more closely and
regularly, the Commission appointed an internal auditor.
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GautenG film commission orGanoGram
Terry Tselane
Chief Executive Officer
Faith Ramoupi
Personal Assistant to the CEO
Nohlanga Motaung Company Secretary and
Legal Manager
Mokarane Tlhopane Chief Financial Officer (Resigned)
Nthabeleng Phora Personal Assistant to the CFO
Matlhodi Leolo
Human Resources and
Office Manager (Resigned)
Elliot Maluleke
Finance and Payroll Manager
Refilwe Nnani
Finance Officer
Tumi Moncho
Legal Secretary
Isaac Mokgaphane IT Manager
Tonny Sauls
Senior Manager:
Investment Promotion (Dismissed)
Thabiso Masudubele Project Manager
Jacques Stoltz
Senior Manager: Marketing
Tumi Ntshingila
Communications Manager
Puisano Phatoli
Marketing Manager
Tebogo Phiri
Administrative Officer (Resigned)
Kgomotso Tabane
Administrative Officer
Rochelle Roscoe
Receptionist
Patricia Mkhaliphi
Office Assistant
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Nash’s Farm, West Rand

Sector Capacity
The Gauteng audio-visual industry encompasses a range
of creative production activities including film, TV and
documentary production, commercials, stills photography
and multimedia. Gauteng accounts for the bulk of TV
production in South Africa and enjoys a large slice of the
commercial production sector with an estimated 48% of
all commercials filmed in South Africa, shot in Gauteng.
The main stream of the production industry consists of
the local production of commercials, documentaries and
feature films. Increasingly, however the Province is also
used as the base for the facilitation and provision of
logistical and technical services for foreign productions.
Spatially, Gauteng’s film and TV industry is located
predominantly along a corridor linking the two main
broadcast hubs around the SABC headquarters in
Auckland Park and Multichoice in Randburg.
Whilst the Province is strong in the initial stages of the
value chain (pre-production, production and postproduction), there are still spatial inequalities around
distribution of the final product with most cinemas being
located in the (sub)urban areas of Johannesburg, Tshwane
and Ekurhuleni. A weak distribution network means that
large parts of Gauteng’s peri-urban communities are
effectively without access to commercial cinemas.
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operating environment
With more than 900 organisations registered on the GFC
database it is clear that competition is rigorous and cast and
crew costs are, as a result, competitively priced – nationally
and globally. Location fees are generally still very low across
the Province and the GFC has initiated a process of
engagement with municipalities to ensure that access to
locations is easy and hassle free.
Evidence suggests that studio capacity is extensive and
current demand needs are adequately met. Studio facilities
available in Gauteng generally service TV, commercials and
low budget films. There is also evidence to suggest that
many of the medium and larger-scale studios are expanding
due to increased demand.
SA market research conducted by Deloitte Consulting
during 2007 on behalf of the GFC shows:
TV Broadcast
Gauteng is home to approximately 70% of all South African
TV productions, with total Gauteng TV production estimated
to be worth approximately R700m. Importantly, major
television series can have larger budgets than some films:
The Lab cost an estimated R7.5 million, and Jozi H created an
estimated 500 jobs. Gauteng has a large viewership with
SABC TV reaching 19 million viewers and DSTV/M-net
1,5 million, mainly in Gauteng. Also significant is the fact that
7 out of the top 10 SA TV shows are Gauteng-based.
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In terms of TV channels:
• The South African Broadcasting Corporation has 3 national
channels and an Africa channel, as well as 2 licenses for
regional channels that will broadcast in indigenous languages;
• There are two M-net channels and over 40 DSTV
channels;
• One free-to-air channel i.e. e.tv;
• CNBC Africa launched in June 2007 broadcasting daily
from its headquarters in Sandton; and
• 2007 also saw the licensing of additional pay TV channels.
Corporate Video
Estimates are that corporate video makes up a quarter of
turnover in production in South Africa. Gauteng is a leader
in this market with many production companies servicing
the large corporate community of Gauteng.
Commercials
Research undertaken by the Commercial Producers
Association and Evolutions (2007) indicate that during
2006/2007:
• Johannesburg Head Office production companies produced
an average of 44.67 commercials per company, compared
with an average of 18.81 commercials produced per Cape
Town Head Office production company;
• Although fewer Johannesburg Head Office production

companies participated in the survey, these companies
produced (marginally) more commercials (402) than
Cape Town Head Office production companies (395);
• Johannesburg Head Office production companies produced
the above commercials using fewer (i.e. 675.50) shoot
days, compared with Cape Town Head Office production
companies’ 823.00 shoot days; and
• The Cape Town Head Office production companies were
responsible for R344,824,785.77 billable production value,
and the Johannesburg Head Office production companies
for R344,031,883.30.
The commercials sector is very competitive, with over 50
companies that specialise in TV commercials. Gauteng-based
advertising agencies consistently produce internationally
competitive creative work as evidenced by the high
proportion of Loerie or other national award winners from
these agencies. Most recently the Province raked in a
number of awards at the annual Cannes Lions advertising
film festival, suggesting that the industry meets rigorous
international industry standards.
Economic Impact
According to the recent GFC/Deloitte study, audio-visual
production in Gauteng accounted for R1.1billion revenue in
2006, while the economic multiplier effect is estimated to
range between 2 and 2.5. Secondary industries that benefit

from the industry include tourism, hospitality, insurance,
marketing, tax, legal and other advisory services.
Distribution and Exhibition
New technologies such as digitisation have enabled new
content delivery channels such as DVDs and online portals.
Digitisation has led to an increase in small independent
companies that can produce for TV due to reduced cost of
production and distribution. Digitisation is increasingly also
driving the emergence of micro cinemas and other
independent cinemas as technology costs decrease.
Cinemas
Gauteng has the largest and wealthiest cinema audiences in
South Africa with cinema theatres boasting a combined
seating capacity of more than 22,000 seats and wellattended year-round festivals.
According to research, cinema attendance is on the rise
with 5% annual growth reported between 2005 and 2006.
Most cinema complexes are however primarily located in
the more wealthy suburbs of Johannesburg and Tshwane.
However figures show that inner-city cinema complexes are
increasingly attracting a younger generation of new cinema
goers. In Soweto, an eight theatre cinema complex opened
last year.

“The GFC’s support of Encounters is based on our shared
values to develop and promote filmmakers.The programmes
implemented in 2007/2008 were the Producers Workshop,
aimed at building capacity for small production companies,
and the Access programme that sees township filmmakers
attending festival activities and networking.”
Mandisa Zitha of Encounters South African International Documentary Festival
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operating environment
Skills Training
In terms of skills development and training, the majority of
leading national film, drama, new media and advertising
schools are based in Gauteng while data from the National
Film and Video Foundation (NFVF) shows that by far the
highest number of scholarships awarded by the NFVF is to
students from Gauteng. According to the GFC there are
more than 19 schools, colleges and universities servicing the
industry in Gauteng. Skills data is however still unobtainable
and the GFC is in contact with the MAPPP Seta to address
this information gap.
Spatially, most educational bodies are located in Johannesburg
and in particular around the main hub of Braamfontein,
Milpark, Auckland Park and the northern suburbs – again
supporting the claim that the Auckland Park – Randburg
corridor can be described as Gauteng’s ‘Film City’.
Studios
The studio facilities available in Gauteng have technical
infrastructure and equipment that are ideal for TV,
commercials and low budget films. Studio capacity is
extensive in Gauteng. According to market research, the
investment in large-scale feature-film production studios
should be undertaken with caution in order to first assess
the impact of the Cape Town Film Studios, a major studio
development in the Western Cape which is being developed
specifically for large-scale feature film productions.
Production Activity
• Based on an analysis of film lab data during 2007, 6 feature
films, 377 commercials, 11 short films and 62 documentaries
were tracked and reported on by the GFC;
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• The latest results of the CPA annual production survey
show that slightly more commercials were produced in
Gauteng (48%) than in the Western Cape (47%) during
2006/2007, while the number of commercials shot in
Gauteng has grown steadily over the past three years:
231 (2004/2005), 280 (2005/2006) and 306 (2006/2007);
• Since April 2007, the GFC processed 238 film permit
applications totaling in excess of 403 shoot days;
• 47% of permits facilitated by the GFC were for commercials,
followed by TV (13%), short films (6%) and music videos
(5%). The most used locations are Johannesburg CBD,
Newtown including Nelson Mandela bridge, the Northern
Suburbs of Johannesburg and Soweto;
• The GFC feature film log shows that there were 16 feature
film productions listed for the 2007/2008 production
years. These films were either in pre-production, production
or post-production.
Operational Challenges
The following provides a summary of key strategic and
operational challenges which have faced the organisation
over the past year:
• Packaging Gauteng holistically as a location of choice;
• Unlocking greater investment for local productions while
simultaneously attracting more international productions
to the Province;
• Ensuring much more focused programmes aimed at
building talent, skills and entrepreneurship;
• Fostering a film-friendly environment;
• Supporting greater national coordination and institutional
reform; and
• Pressures arising from staff resignations.

Pam Andrews and Lionel Newton in a
scene from Michael Raeburn’s Triomf.
Photo © Alexis Flynn. All rights reserved.
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Johannesburg skyline

Investment Promotion
Following last year’s establishment of a dedicated unit
to drive the identification, support and development of
Gauteng film, television and multimedia initiatives, there has
been substantial activity in this area.
The strategic objectives of the unit include cultivating diverse
and distinct local content; fostering a cinema-going culture
through the development of distribution channels such as
township and micro cinemas; actively assisting Previously
Disadvantaged Individuals (PDIs), with a particular focus on
youth, women and people with disabilities, to participate in
the industry; facilitating finance and the continued growth
and development of the industry, including infrastructural
development of the sector; and supporting training and
development initiatives within the sector.
Content, screening, alternative distribution
and infrastructure development
To promote transformation within the film and television
industry, a project monitoring and evaluation system was
scoped and a partnership with the SABC finalised. Content
development strategies include providing continued support
to local production houses towards the development of
local content, facilitating funding for script development and
providing support to production houses during the different
phases of filmmaking.
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“Through sponsoring the BAFUNDI Film & TV Festival, the country’s first ever
national student film and TV festival, and engaging with filmmakers at the start
of their professional careers, the GFC is making certain that South Africa’s
future filmmakers will understand the advantages of a base in Gauteng.”
Melanie Keartland of Wits Theatres

Productions successfully completed or in production

initiated discussions with the Industrial Development

through GFC support programmes include A pair of boots

Corporation (IDC), the Department of Trade and Industry

and a bicycle (screened at the Encounters documentary film

(DTI), the National Film & Video Foundation (NFVF) and

festival), Tonship – the stories untold, Elewani, Tribes and Clans,

other parties regarding a collaborated film investment

Adventures of Super Mama, Triomf and Jerusalema (the latter

strategy, and has strengthened its working relationships with

two were screened at the Cannes 2008 International Film

other local and international government film agencies, in

Festival).These all reflected GFC’s strategy of identifying and

respect of co-production financing and support.

proactively seeking to be involved in projects that display
originality, diversity and creative ambition.

To assist in historically disadvantaged production company
development, the GFC entered into a partnership with the

During the year under review, the GFC focused on

Soweto Film and Writers Association. Two HD owned and

providing access of local content to under resourced

managed film projects supported by the GFC are Khazamula

communities and fostering an appreciation of local content,

Productions and Custom Solidarity Multi Media.

through the successful roll-out of the second season of

As part of the ‘Township Bioscope’ project, a number of

‘Gauteng Bioscope’, with over 30 screening in 8 townships
across Gauteng.
As part of its strategy to promote investment, the GFC
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venues requiring infrastructural upgrading were identified,
such as the restoration and redevelopment of the Sans
Souci site in Kliptown.

Training and Skills Development

education bodies and quality assurance authorities; facilitating

Skills development initiatives successfully implemented, in

internship and mentoring programmes; co-coordinating and

line with the development and training of emerging talent,

facilitating appropriate enterprise assistance programmes;

include the Scriptwriters Lab, Anamazing Training Initiative,

targeting initiatives to address specific needs and skills areas;

a Training element of the Soweto Arts Festival, a workshop

and assisting PDI screen content creators to participate

in partnership with Women of the Sun, a Q/A session in

effectively in local and international festivals.

partnership with Northern Film & Media, Business of Film
workshop, AFDA/Arts Alive/GFC Young Learners Expo, and

Marketing and Information

Master classes and workshops as part of the first People to

Management

People Documentary Conference.

This year, the GFC has continued to position Gauteng

Support for the development, training and advancement
of emerging women, children and people with disabilities

as Africa’s location of choice for film, TV and new media,
through harnessing the outstanding industry infrastructure,
recognised technical and creative expertise, and unique,

in film received attention through various workshops,

wide-range locations, in its ‘Big Ideas. Perfect Locations’

while GFC partnered with the Department of Economic

campaign. In line with international practice, the GFC

Development around the roll-out of the Passing the Torch

provides a comprehensive film commission service offering.

Campaign and the announcement of the Passing the Torch
Women in Film winner in November 2007. In addition,
Johannesburg successfully hosted the 5th World Summit on
Children in Film.

Key to marketing the Province and its offerings is accurate
and accessible information. In addition to sector research,
the GFC completed a GIS mapping project of the GFC
directory, depicting all studios, production companies and

The GFC will continue to contribute to the professional

related facilities; publication of a GFC portfolio, including

development of emergent PDI writers, directors and

promotional materials, location magazine, rate cards, the

producers by partnering with industry, training and

annual report and 2008 wall calendar; an in-depth monthly

“The establishment of the Gauteng Film Partnership is
a very important step in bringing the industry and the
Commission closer together thereby creating a better
understanding and awareness of the specific needs of the
sector and maximising all opportunities for growth and
success in the film industry.”
Bobby Amm of Commercial Producers Association of South Africa
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“The GFC team worked closely with CNBC Africa during the set up period
and provided invaluable advice and strategic inputs in the start up phase of
the channel. GFC participated in several workshops with CNBC so that the
founders could gain a proper understanding of the South African market and
establish a viable business model. GFC is a true ambassador of South Africa.”
Zafar Siddiqi, Chairman of CNBC Africa

online newsletter; and redevelopment of the GFC website,

has subsequently been formed, aims to bring together

with monthly content updates and an on-line directory.

the resources, energy and creativity of key organisations,
groups, communities and individuals in order to meet the

Gauteng Film Indaba

development needs of the wider Gauteng audio-visual

In November 2007, the Department of Economic

industry and ensure that Gauteng remains an attractive

Development

location for all types of film production.

with

the

Gauteng

Film

Commission

successfully hosted the Gauteng Film Indaba. More than
300 delegates attended and the event, which is scheduled

Gauteng ‘Film Friendly’ Campaign

to be held annually as a professional industry conference,

The GFC is committed to positioning Gauteng as a film

received widespread media coverage. The Indaba is aimed

friendly region. To this end the GFC has completed a review

at bringing together industry players from the audio-visual

of current film permit practices with a view to streamlining

industries to investigate ways of fully exploiting Gauteng as

the issuance of film permits. In addition, the GFC will be

a prime film destination and production centre.

unveiling public awareness campaigns to stress the importance
of film to the Gauteng economy. These projects will be

Gauteng Film Partnership

implemented during the course of the next financial year.

At the 2007 Gauteng Film Indaba, the GFC committed to
the establishment of a consultative forum to ensure that film

Sector research

is managed as a joint responsibility and that all stakeholders

In 2007 the GFC completed Phase I of ‘Project Gaullywood’

are involved in setting the strategic direction of the sector.

– the most comprehensive film sector review carried

The premise is that in order for the sector to grow and

out in Gauteng to date. The 6 month project entailed

operate in an integrated manner, strategy development

a comprehensive investigation into the size, scope and

and its execution needs to be undertaken collectively with

competitiveness of sector activity in the Province. With an

our industry partners. The Gauteng Film Partnership, which

economic contribution in excess of R2 billion per annum the
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Montecasino, Fourways
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“I have been really impressed with how the GFC has aggressively made inroads
in helping filmmakers based in Gauteng, be it in support of community-based
screenings or providing sponsorship for pilot projects. The GFC has definitely
been very helpful in a short time and I am sure that they are going to continue
to grow from strength to strength – this is a good thing for our industry.”
Akin Omotoso of TOM Pictures

research shows that Gauteng is indeed at the creative heart

accessible and develop greater local content are heavily

of the South African film industry. The study also shows that

supported by the Commission’s marketing campaigns.

Gauteng accounts for the bulk of TV production in South
Africa and enjoys a large slice of the commercial production
sector with an estimated 48% of all commercials filmed
in South Africa, shot in Gauteng. Increasingly the Province
is also used as base for the facilitation and provision of

Local and international festivals, events and awards attended
during the year under review include:
• AFCI Cineposium
• Rand Easter Show

logistical and technical services for foreign productions with

• Media Tech Africa

a number of international productions recently filmed in the

• AFCI Locations Expo

Province. Phase II of the Project will involve the compilation

• Cannes International Film Festival

of a sector strategy for Gauteng.

• Cannes Lions International Advertising Festival
• International TV Exhibition and Conference, Input

Expos, events, festivals and awards

• Boards Summit

Local festivals, awards, markets and other events support the

• Loerie Awards

creation of a year-round film culture. The GFC’s strategies

• Toronto International Film Festival

and initiatives to broaden this appeal, make film more

• People to People Documentary Conference
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• Encounters Documentary Film Festival
• Tri Continental Film Festival

reaching over 340 million households;
• CNBC Africa represents the interests of the Gauteng

• Wild Talk Africa

Provincial Government in line with the Gauteng Provincial

• Soweto Arts Festival

Government’s initiative to develop the media industry in

• Eat My Video Music Video Screening

the Province and to attract investments in this sector;

• Bafundi Film & TV Festival
• Out In Africa Gay & Lesbian Film Festival.

• CNBC Africa viewers are the most sought after viewers
in television: affluent and influential Africans;
• CNBC Africa has created 131 jobs in South Africa

Special Project: CNBC Africa –
Gauteng Content Partnership
The Department of Economic Development represented
by the Gauteng Film Commission entered into a partnership
agreement with CNBC Africa in order to secure CNBC
Africa’s main studios and operating facilities in Gauteng
Province.

to date;
• 85% of CNBC Africa staff in South Africa are Previously
Disadvantaged Individuals;
• 54% of CNBC Africa staff are female; and
• CNBC Africa offers an internship programme for
previously disadvantaged media students.
Management of the GFC

Some of the benefits that have already been realised

In terms of management of the GFC, an unqualified audit

through this partnership include:

report was achieved for the 2006/2007 financial year, while

• CNBC is an international brand that is globally the most

compliance to internal control resulted in an improved

recognised and respected business news and information

opinion rating from the internal auditors.The GFC Balanced

brand as it is owned by NBC Universal, one of the world’s

Scorecard was finalised, and financial, audit, human resources

pre-eminent media corporations. CNBC Africa is a

and office administrative functions were implemented and

franchise operation of NBC;

improved upon in order to support the strategic imperatives

• CNBC Africa has global affiliations throughout the world

of the GFC.

“The GFC plays a critical role in popularising local content
with its audiences in the greater Johannesburg as well as
making a significant contribution to young filmmakers
through access and support. The results of their ploughing
and seeding are already bearing fruit and will contribute
to our new crop of local filmmakers and their audiences.”
Garth Holmes of AFDA (SA School of Motion Picture Medium & Live Performance)
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Scene from Dream Hotel Africa a production
by Lisa Film Production Gmbh, Event
Filmproduktion and DO Productions Pty (Ltd).
Photo © Umberto Adaggi. All rights reserved.
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STATEMENT OF RESPONSIBILITY
For the year ended 31 March 2008
The Public Finance Management Act (PFMA) requires the Directors to ensure that Gauteng Film Commission (GFC) keeps
full and proper records of its financial affairs. The annual financial statements should fairly present the state of the affairs of GFC,
its financial results, and its financial position at the end of the year. The annual financial statements are the responsibility of the
Directors.The external auditors are responsible for independently auditing and reporting on the financial statements.
The annual financial statements of GFC have been prepared in terms of the South African Statements of Generally Recognised
Accounting Practice (GRAP) and the South African Statements of Generally Accepted Accounting Practice (GAAP), including
any interpretations of such statements, where no GRAP exists. The financial statements have been prepared in the manner
required by the South African Companies Act of 1973;The Public Finance Management Act, 1 of 1999; and the relevant Treasury
regulations.
These annual financial statements are based on appropriate accounting policies, supported by reasonable and prudent judgements
and estimates; and are prepared on the going concern basis. The Directors have every reason to believe that the GFC will be a
going concern in the year ahead.
To discharge the above responsibilities, the Board of Directors set standards to ensure that sound systems of internal control are
implemented by management.
The controls are designed to provide cost-effective assurance that assets are safeguarded, and that liabilities and working capital
are efficiently managed. Policies, procedures, structures and approval frameworks provide direction, accountability and division of
responsibilities.
The controls throughout GFC focus on those critical risk areas identified by operational risk management and confirmed by
executive management. Management, Audit Committee and Internal Audit closely monitor the controls and ensure action is taken
to correct deficiencies as they are identified.
The Directors are of the opinion, based on the information and explanations given by Management, Audit Committee and Internal
Audit based on the results of their audit, that the material internal accounting controls are adequate to ensure that the financial
records may be relied upon for preparing the annual statements, and that accountability for assets and liabilities is maintained.
Nothing has come to the attention of the Directors to indicate that any material breakdown in the functioning of these controls,
procedures and systems has occurred during the year under review.
In the opinion of the Directors based on the information available to date, the annual financial statements (including cash flow
information) fairly present the financial position of GFC as at 31 March 2008, and the results of its operations for the year
then ended.
The annual financial statements of GFC for the year ended 31 March 2008, set out on pages 32 to 67 were reviewed by the Audit
Committee on the 15 May 2008 and subsequently approved by the Board of Directors on whose behalf they are signed by:

Nkenke Kekana
Terry Tselane
Chairperson	Chief Executive Officer
31 May 2008
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CORPORATE GOVERNANCE REPORT
For the year ended 31 March 2008
GOVERNANCE PRINCIPLES
The Board has reaffirmed the Gauteng Film Commission “GFC’s” commitment to sound governance practices and, in
particular, to the Public Finance Management Act 1 of 1999 “PFMA” as well as the principles underlying the King II Report
on Corporate Governance and the protocol on Corporate Governance in the public sector as adopted by cabinet in 2002.
In this regard, the Board is constantly reviewing its corporate governance structures and practices to align it with national best
practice. The GFC is committed to conducting its affairs with integrity and holds itself responsible and accountable towards
its stakeholders and clients.
CODE OF ETHICS (THE CODE)
The GFC is managed ethically and in line with the Code, which is based on the fundamental principles of fairness, transparency,
integrity, reliability, responsibility and honesty.
The Code commits GFC’s management and staff to high standards of conduct in their dealings with its clients and stakeholders.
No incidence of unethical conduct that required further investigation or action was reported during the year under review.
VALUES
The Commission promotes sound values and is committed to the Batho Pele principles.
THE GFC’S GOVERNANCE STRUCTURES:
ACCOUNTABILITY TO THE SHAREHOLDER
The GFC is an agency established and wholly funded by the Gauteng Department of Economic Development “DED”
and through its Board of Directors (the Board) is accountable to DED. The MEC for Gauteng Department of Economic
Development represents the Gauteng Province’s interest.
ACCOUNTABILITY TO THE MEC FOR GAUTENG DEPARTMENT OF ECONOMIC DEVELOPMENT
The MEC in his capacity as representative of the DED determines the Commission’s mandate and holds the Board accountable
for managing and controlling the Commission’s operations in compliance with its mandate.
A Business Plan was submitted to the DED in March 2007, as required in terms of Section 52 of the Public Finance
Management Act, Act 1 of 1999 (PFMA).
The Business Plan sets out the strategic objectives and performance criteria and the GFC management is accountable for
achieving these objectives within the risk parameters.
The Board reports to the DED by way of quarterly and annual reports as well as regular meetings between the CEO and
the MEC.
BOARD OF DIRECTORS
The Board is appointed by the MEC and comprises five members, the details of whom are reflected on page 37 of the
financial statements. With the exception of the Chief Executive Officer (CEO) they are all Non-Executive. The offices of the
Chairperson and CEO are separated. Ms Irene Charnley who resigned on the 31st of December 2007 was as Non-Executive
Chairperson and the CEO position is held by Mr Terry Tselane.
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CORPORATE GOVERNANCE REPORT (continued)
For the year ended 31 March 2008
The Board is responsible for:
•	Retaining full and effective control over the Commission;
•	Approving the corporate strategy, Business Plans and budgets and monitoring management closely in implementing it;
•	Ensuring that the Commission complies with all relevant laws and regulations and codes of best practice; and
•	Ensuring that effective risk management processes are in place.
The Directors are entitled to seek independent professional advice concerning the affairs of the Commission and have access
to any information they may require in discharging their duties.
CHIEF EXECUTIVE OFFICER (CEO)
The CEO is charged with the day to day management of the GFC’s operations and assists the Board in providing strategic
and policy direction to the Commission.
COMPANY SECRETARY
All Directors have access to the advice and services of the Company Secretary, whose appointment is in accordance with
the provisions of the Companies Act.
BOARD COMMITTEES
To assist it in discharging its responsibilities, the Board has established the following committees: Audit Committee,
Remuneration Committee and the Bid Committee.
The terms of Reference for each of these Committees were reviewed during the year under review and approved by the
Board. The chairpersons of the subcommittees report to the Board of Directors.
AUDIT COMMITTEE
The Audit Committee oversees financial reporting, internal control, risk management, funding plans and strategies, compliance,
corporate governance and policies. It is supported by the Management Committee in fulfilling its duties with regard to
financial risk management. Its responsibilities pertaining to risk management include, but are not limited to:
•	Reviewing the Commission’s risk management policy and strategy;
•	Assisting the Board in evaluating the adequacy and effectiveness of the risk management process;
•	Reviewing the Commission’s significant risk exposures and making recommendations to the Board on appropriate
mitigation strategies.
REMUNERATION COMMITTEE
The committee is accountable for monitoring and overseeing the remuneration of all the GFC employees; giving due regard
to the competitiveness within the relevant market as well as the financial wellbeing of the organisation.
BID COMMITTEE
The committee is accountable for monitoring and overseeing the implementation of the procurement policy, procedures and
code of conduct and monitoring adherence thereto.
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CORPORATE GOVERNANCE REPORT (continued)
For the year ended 31 March 2008
BOARD COMMITTEES’ COMPOSITION AND RECORD OF ATTENDANCE
Category
Name of Director		
			

Number of meetings
Total
Attended

Board

Ms I Charnley (Chairperson – Resigned 31 December 2007)
Mr N Kekana (Deputy Chairperson)		
Ms U Mbuli		
Mr J Marnitz		
Ms S Bulane-Hopa (Appointed – 1 January 2008)
Mr T Tselane (Executive)		

4
4
4
4
1
4

2
4
3
4
1
4

Audit Committee

Mr J van der Walt – CA(SA) (Chairperson)
Mr J Marnitz		
Ms E Makau		

4
4
4

4
4
2

Bid Committee

Ms U Mbuli		

1

1

Remuneration
Committee

Mr N Kekana (Chairperson)		
Ms I Charnley		
Mr F Manana		

1
1
1

1
0
1

MANAGEMENT COMMITTEE “MANCO”
Manco comprises executive managers and deals with issues pertaining to the day-to-day management of the business of the
Commission and is also accountable for formulating the Commission’s strategy and implementing it once approved by the Board.
INTEGRATED RISK MANAGEMENT
In line with the PFMA, the Board is responsible for the management of the risks pertaining to the business of the Commission.
The Board has delegated this authority to the Audit Committee and MANCO.
Whilst the Line manager of each Division within the Commission has the primary responsibility for identifying and managing
risks inherent to the operations of his/her Division, the Audit Committee develops and reviews risks management strategies,
policies and procedures to ensure that they are appropriate for the Commission.
MANCO reports administratively to the CEO and submits quarterly reports to the Audit Committee, providing assurance
on the management of significant risks or exposure. The internal audit function independently audits the adequacy and
effectiveness of the Commission’s risk management, control and governance processes.
STRATEGIC RISKS
Strategic risk relates to failure of the Commission to deliver on its mandate.
LIQUIDITY RISK
The liquidity risk is managed through careful selection of financial instruments and cash flow forecasting.
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CORPORATE GOVERNANCE REPORT (continued)
For the year ended 31 March 2008
COMPLIANCE RISK
Compliance risk relates to negative impact originating from non-compliance with all applicable legislation and regulations.
The Company Secretary and the Chief Financial Officer assist management in complying with all applicable statutory and
regulatory requirements.
The compliance risk is managed through creating awareness of the regulatory requirements, and monitoring compliance with
legislative requirements.
OPERATIONAL RISK
Operational risk is the risk of direct or indirect loss resulting from inadequate or failed internal processes, people and systems.
This risk category is managed through a system of internal controls, which is based on approved policies and procedures for
initiation, verification and reconciliation of transactions, and adequate segregation of incompatible duties. The operational risk
category includes the following risk areas:
• Fraud;
• Financial management;
• Legal risk;
• Human resources risk;
• Information risk, and
• Business continuity.
During the year under review, the Board approved a policy on wasteful expenditure and has a fraud prevention plan in place.
No incidents of fraud or irregular activities were reported during the year under review.
REPUTATION RISK
Reputation risk is the risk of damage to the Commission’s image which may impair its ability to retain and generate more business.
The Commission manages its reputational risk through its ongoing evaluation and management of the significant risk types
highlighted above. A Communications Manager manages the Corporate Communications portfolio.
INTERNAL CONTROL
The Audit Committee assists the Board in discharging its duty to ensure that the Commission maintains adequate accounting
records, internal controls and systems designed to provide reasonable assurance on the integrity and reliability of financial
information and to safeguard its assets.
The effectiveness of these internal control systems is monitored through management reviews, formalised reporting and
internal audits. The internal audit function, under the direction of the Audit Committee, is outsourced to an independent
service provider and operates in terms of an Internal Audit Charter, which was reviewed and approved by the Audit
Committee and endorsed by the Board of Directors during the year under review.
The internal audit function reports functionally to the Audit Committee and administratively to the CEO and its staff have
full and unrestricted access to the Chairperson of the Audit Committee.
The Audit Committee conducts its own assessment of the effectiveness of the internal audit function.
All operations, business activities and support functions are subject to internal review. The internal audit plan is based on key
risk areas identified from risk assessment and the audits are planned and executed to provide management with independent
assurance on the adequacy and effectiveness of the internal control systems.
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REPORT OF the AUDIT COMMITTEE
For the year ended 31 March 2008
1. AUDIT COMMITTEE RESPONSIBILITY
The Audit Committee reports that it has discharged all of its responsibilities set out in terms of sec 38 (1) (a) of the Public
Finance Management Act 1 of 1999 as well as in its adopted Terms of Reference.
In the conduct of its duties, the Audit and Risk Committee has reviewed the following:
• The effectiveness of the internal control systems;
• The effectiveness of the internal audit;
• The risk area of the operations to be covered in the scope of internal and external audits;
•	The adequacy, reliability and accuracy of financial information provided to management and other users of such
information;
• Any accounting and auditing concerns identified as a result of internal and external audits;
• Compliance with legal, and regulatory provisions; and
•	The activities of the internal audit function, including its annual audit plan, coordination with the external auditors and the
responses of management to specific recommendations.
2. INTERNAL CONTROLS
The management of the Gauteng Film Commission continues to strive towards sustainable improvement in its control.
Nothing has come to the attention of the Audit Committee to indicate that a material breakdown in the functioning of the
internal controls, procedures and systems has occurred during the year under review.
In the opinion of the Committee, the internal controls and procedures of the GFC are considered to be appropriate in all
material respects to:
• Meet the business objectives of the GFC;
• Ensure the GFC assets are adequately safeguarded; and
• Ensure that transactions undertaken are recorded in the GFC records.
3. EVALUATION OF FINANCIAL STATEMENTS
The Committee has evaluated the annual financial statements of the GFC for the year ended 31 March 2008 and, based on
the information provided to the Audit Committee, considers that they comply, in all material respects, with the requirements
of the Companies Act, the Public Finance Management Act.
The audit committee concurs and accepts the Auditor-General’s conclusions on the annual financial statements and is of the
opinion that the audited annual financial statements be accepted and read together with the report of the Auditor-General.

Johan van der Walt – CA (SA)
Chairperson of the Audit Committee
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REPORT OF THE DIRECTORS
For the year ended 31 March 2008
The Directors are pleased to submit their report, together with the GFC’s audited financial statements for the year ended
31 March 2008.
GENERAL REVIEW
The GFC is a section 21 company incorporated in terms of the Companies Act. The main business of the Commission is
development and promotion of audiovisual industries in Gauteng. The business and activities of the GFC for the year are
reviewed in the Chief Executive Officer’s Message and Performance Summary as set out in pages 12 –13 and 24 – 31 of
this report.
REGISTRATION AS A PUBLIC ENTITY
In May 2005 the Gauteng Film Commission lodged an application with Treasury for registration and listing as a public
entity. Treasury has confirmed that the Gauteng Film Commission submission is currently under review. The finalisation of
the registration by Treasury depends on the final registration of Gauteng Film Commission as a public company and the
deregistration as a Section 21 company.
BUSINESS RESULT SUMMARY
		
		

2008
R

Total revenue
Net surplus/(deficit) for the year
Total assets
Net funds and reserves

49,075,190
12,355,179
26,129,629
14,028,292

2007
R
14,185,115
(884,833)
2,293,978
1,673,113

DIRECTORS
The following persons served as Directors of the Company during the financial year:
Name of director
Ms I Charnley (Chairperson)
Mr N Kekana (Deputy Chairperson)
Ms U Mbuli
Mr J Marnitz
Ms S Bulane-Hopa
Mr T Tselane (CEO)

Status
Non-Executive
Non-Executive
Non-Executive
Non-Executive
Non-Executive
Executive

Appointed
4 June 2005
4 June 2005
1 October 2005
11 October 2002
1 January 2008
1 January 2006

Resigned
31 December 2007

Service contract: No Directors have service contracts with the Commission.
COMPANY SECRETARY
N Motaung
Business address		
9th Floor Anglo Vaal House		
56 Main Street		
Marshalltown		
Johannesburg

Postal address
PO Box 61840
Marshalltown
2107
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REPORT OF THE DIRECTORS (continued)
For the year ended 31 March 2008
INTERNAL AUDIT
During the year Gobodo Forensic and Investigative Accounting (Pty) Ltd was appointed as internal auditors, responsible for
the internal audit of the Gauteng Film Commission.
RELATIONSHIP WITH GAUTENG ECONOMIC DEVELOPMENT AGENCY
Gauteng Film Commission is currently situated on the 9th Floor, Anglo Vaal House, 56 Main Street Johannesburg. The only
services shared between the Gauteng Film Commission and Gauteng Economic Development Agency is information
technology. However Gauteng Film Commission was able to roll out phase 1 and 2 of information technology infrastructure,
during the current year under review, which leaves phase three for Gauteng Film Commission to be independent.
REGISTRATION AS A TAX EXEMPTION ORGANISATION
An application for listing Gauteng Film Commission as a tax exemption organisation was lodged with the South African
Revenue Services on the 20th of October 2005. Correspondence has been received from South African Revenue Services
declining the application. Gauteng Film Commission was however given leave to resubmit the application clearly outlining
activities that it performs in relation to its mandate of promoting Gauteng as preferred film destination. The application will
be resubmitted subsequent to registration of the GFC as a public entity.

Nkenke Kekana
Chairperson
31 May 2008

CERTIFICATE FROM THE COMPANY SECRETARY
In my capacity as Company Secretary, I hereby confirm in terms of the PFMA that the Commission lodged, with the Provincial
Treasury all such returns as required of a Public entity in terms of the Act, and that all such returns are to the best of my
knowledge and belief, true, correct and up to date.

Nohlanga Motaung
Company Secretary and Legal Manager
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REPORT OF the Auditor-General
For the year ended 31 March 2008
REPORT OF THE AUDITOR-GENERAL TO THE GAUTENG PROVINCIAL LEGISLATURE ON THE
FINANCIAL STATEMENTS AND PERFORMANCE INFORMATION OF THE GAUTENG FILM
COMMISSION FOR THE YEAR ENDED 31 MARCH 2008
REPORT ON THE FINANCIAL STATEMENTS
Introduction
1. I have audited the accompanying financial statements of the Gauteng Film Commission which comprise the statement of
financial position as at 31 March 2008, statement of financial performance, statement of changes in net assets and cash flow
statement for the year then ended, and a summary of significant accounting policies and other explanatory notes, as set
out on pages 32 to 71.
Responsibility of the accounting authority for the financial statements
2. The accounting authority is responsible for the preparation and fair presentation of these financial statements in accordance
with South African Statements of Generally Accepted Accounting Practice (SA Statements of GAAP) and in a manner required
by Auditor-General audit circular 1 of 2007 and the Companies Act, 1973 (Act No. 61 of 1963). This responsibility includes:
•d
 esigning, implementing and maintaining internal control relevant to the preparation and fair presentation of financial
statements that are free from material misstatement, whether due to fraud or error
• selecting and applying appropriate accounting policies
• making accounting estimates that are reasonable in the circumstances.
Responsibility of the Auditor-General
3. As required by section 188 of the Constitution of the Republic of South Africa, 1996 read with section 4 of the Public Audit
Act, 2004 (Act No. 25 of 2004) (PAA), my responsibility is to express an opinion on these financial statements based on
my audit.
4. I conducted my audit in accordance with the International Standards on Auditing and General Notice 616 of 2008, issued
in Government Gazette No. 31057 of 15 May 2008. Those standards require that I comply with ethical requirements and
plan and perform the audit to obtain reasonable assurance on whether the financial statements are free from material
misstatement.
5. An audit involves performing procedures to obtain audit evidence about the amounts and disclosures in the financial
statements. The procedures selected depend on the auditor’s judgement, including the assessment of the risks of material
misstatement of the financial statements, whether due to fraud or error. In making those risk assessments, the auditor
considers internal control relevant to the entity’s preparation and fair presentation of the financial statements in order to
design audit procedures that are appropriate in the circumstances, but not for the purpose of expressing an opinion on the
effectiveness of the entity’s internal control.
6. An audit also includes evaluating the:
• appropriateness of accounting policies used
• reasonableness of accounting estimates made by management
• overall presentation of the financial statements.
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REPORT OF the Auditor-General (continued)
For the year ended 31 March 2008
7. I believe that the audit evidence I have obtained is sufficient and appropriate to provide a basis for my audit opinion.
Basis of accounting
8. The public entity’s policy is to prepare the financial statements on the basis of accounting determined by the National
Treasury, as disclosed in note 1.1 to the financial statements.
Opinion
9. In my opinion, the financial statements present fairly, in all material respects, the financial position of the Gauteng Film
Commission as at 31 March 2008 and its financial performance and cash flows for the year then ended, in accordance with
South African Statements of Generally Accepted Accounting Practice, and in the manner required by the Companies Act, 1973.
Emphasis of matter
Without qualifying my audit opinion, I draw attention to the following matter:
10. As disclosed in note 9 to the financial statements, GFC gave a guarantee of $3 million per annum worth of advertising
revenue to a service provider over a period of five years. For the period under review, GFC made good of the full
guarantee and paid an amount of R18 million.
OTHER MATTERS
Without qualifying my audit opinion, I draw attention to the following matters that relate to my responsibilities in the audit
of the financial statements:
Non-compliance with applicable legislation
Public Finance Management Act
11. C
 ontrary to section 51(a)(i) of the PFMA there was no risk management policy in place for the entire period under
review. The policy was approved subsequent to the 2007/08 financial year by management.
12. The Gauteng Film Commission was not yet listed as a public entity in terms of section 47 of the PFMA.
Treasury Regulations
13. B
 ank reconciliations were not performed weekly, which was in contravention with Treasury Regulation 31.1.2.
14. The cash management policy did not include any procedures relating to variance analyses of actual cash flow with the
approved budget which was in contravention with Treasury Regulation 31.1.2.
15. The entity did not make use of the mechanism established by National Treasury for whistle blowing, to report any unfair
decisions made or complaints relating to the bidding process which was in contravention of Treasury Regulation 16A 9.3.
16. The supply chain management system documentation did not make any reference to National Treasury’s supply chain
management code of conduct and there was no indication of the code of conduct being signed by the staff members
involved which was in contravention of Treasury Regulation 16A 8.2.
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REPORT OF the Auditor-General
For the year ended 31 March 2008
Matters of governance
17. The PFMA tasks the accounting authority with a number of responsibilities concerning financial and risk management and
internal control. Fundamental to achieving this is the implementation of certain key governance responsibilities, which I
have assessed as follows:
Matter of governance				

			

Audit committee		
• The public entity had an audit committee in operation throughout the financial year.
• The audit committee operates in accordance with approved, written terms of reference.
• The audit committee substantially fulfilled its responsibilities for the year, as set out in
its charter.
Internal audit		
• The public entity had an internal audit function in operation throughout the financial year.
• The internal audit function operates in terms of an approved internal audit plan.
• The internal audit function substantially fulfilled its responsibilities for the year, as set out
in its charter.
Other matters of governance
• The annual financial statements were submitted for audit as per the legislated deadlines
(section 55 of the PFMA).
• The financial statements submitted for audit were not subject to any material
amendments resulting from the audit.
• No significant difficulties were experienced during the audit concerning delays or
the unavailability of expected information and/or the unavailability of senior management.
• The prior year’s external audit recommendations have been substantially implemented.

Yes

4

No 6

4
4
4
4
4
4

4
6
4
4

OTHER REPORTING RESPONSIBILITIES
REPORT ON PERFORMANCE INFORMATION
18. I have reviewed the performance information as set out on pages 24 to 31.
Responsibility of the accounting authority for the performance information
19. The accounting authority has additional responsibilities as required by section 55(2)(a) of the PFMA to ensure that the
annual report and audited financial statements fairly present the performance against predetermined objectives of the
public entity.
Responsibility of the Auditor-General
20. I conducted my engagement in accordance with section 13 of the PAA read with General Notice 616 of 2008, issued in
Government Gazette No. 31057 of 15 May 2008.
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REPORT OF the Auditor-General (continued)
For the year ended 31 March 2008
21. In terms of the foregoing my engagement included performing procedures of an audit nature to obtain sufficient
appropriate evidence about the performance information and related systems, processes and procedures.The procedures
selected depend on the auditor’s judgement.
22. I believe that the evidence I have obtained is sufficient and appropriate to provide a basis for the audit findings reported below.
Audit findings (performance information)
Measurable objectives not consistent
23. The objectives as per the strategic plan were materially inconsistent with the objectives as per the performance plan as
contained in the business plan.
The following table reflects the differences:
Marketing
Objectives as per the strategic plan
• To position Gauteng as Africa’s location
of choice for film, TV and news media
through harnessing our outstanding industry
infrastructure, recognised technical and
creative expertise and unique urban and
wide ranging locations
• To maximise the participation of Gauteng
film and TV facilities, content and content
creators in the national and international
marketplace
• To nurture and celebrate a local screen
culture.

Objectives as per the performance plan
• Finalise and adopt consolidated report by July 2007
• Publish sector fact sheet by July annually
• Scope Phase 2 by August 2007
• Develop 3 year Marketing and Communication Plan by May 2007
and review in light of ‘Project Gaullywood’
• Develop ‘Film City’ brand project by September 2007
• Develop brand strategy by September 2007
• Identify collaborative partnership projects
• Quarterly meetings
• Ad hoc briefings and regional campaigns
• Awareness programmes
• Participate at Imbizos and DED outreach projects
• Launch Partnership by September 2007
• Publication of Annual Sector Scorecard by June
• Annual market forecast and stakeholder surveys
• Compilation of annual production report
• Investigate and report on current project impacts
• Compile and publish comprehensive listing of Gauteng made
productions with print sources and locations
• Integrated audio-visual archival search system
• Develop inbound/outbound Trade Mission strategy by May 2007
• Develop annual events calendar by February
• Partner with DTI and other investment and marketing agencies
• Ensure content presence at identified festivals
• Support recognition of award-winning content creators
• Support establishment of skills treaties and exchange programmes
• Support visiting international content creators
• Promote and market co-productions.
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REPORT OF the Auditor-General
For the year ended 31 March 2008
Investment Promotion and Transformation
Objectives a per the strategic plan
• To cultivate diverse and distinctive
local content
• To foster a cinema going culture
through the development of
distribution channels (e.g. township
and micro cinemas)
• To actively assist Previously
Disadvantaged Individuals (PDIs) to
participate in the film and television
industry
• To actively assist Youth, Women and
People with Disabilities to participate
in the film and television industry
• To facilitate finance for PDIs in film
and television
• To facilitate the continued growth
and development of the local film
and television industry
• To facilitate the infrastructural
development of the sector
• To support training and development
initiatives within the sector.

Objectives as per the performance plan
• Promote transformation within the film and television industry
• To provide continued support to local production houses towards the
development of local content
• Facilitate funding for script development
• To provide continued support to production houses during the different
phases of filmmaking
•P
 rovision of access of relevant local content to under resourced
communities
• Empowerment of communities through infotainment
• Provision of a platform to disseminate government PSA’s
• Contribution to community based job creation
• Support an alternative distribution network for local content
• Foster the appreciation of local content among cinema goers
• Increased box office and broadcast revenue
• Increased investor confidence in local content
• Raise finance for pilot projects
• Unlock production finance earmarked for Gauteng based projects
• Source finance for supported scripts/productions
• Transformation of the production sector
• Support the economic empowerment of HDI production companies
• Contribute to the development of HDI production companies
• Enhance profiles of HDI production companies
• Support and promote affirmative procurement practices
• F acilitate the development of cinemas in under-resourced communities
• S upport the transformation of the exhibition and distribution sector of
the industry
• S upport the development and training of emerging women and children talent
• Development of GP talent catalogue
•D
 evelopment and training of people with disabilities working in the sector
• Support equal opportunities.

APPRECIATION
24. The assistance rendered by the staff of the Gauteng Film Commission during the audit is sincerely appreciated.

Johannesburg
31 July 2008
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STATEMENT OF FINANCIAL POSITION
At year end 31 March 2008
Notes
		
ASSETS
Non-current assets		
Property, plant and equipment
2
Bank guarantee
3

2008
R

2007
R

1,017,412
987,405
30,007

834,249
805,480
28,769

Current assets		
Other receivables
4
Cash and cash equivalents
5

25,112,217
23,131,967
1,980,250

1,459,729
232,806
1,226,923

TOTAL ASSETS		
NET FUNDS AND LIABILITIES

26,129,629

2,293,978

Accumulated surplus		

14,028,292

1,673,113

Current liabilities		

12,101,337

620,865

6
7

11,546,103
555,234

277,256
343,609

TOTAL FUNDS ASSETS AND LIABILITIES		

26,129,629

2,293,978

Other payables
Provisions
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STATEMENT OF FINANCIAL PERFORMANCE
For the year ended 31 March 2008
Notes
		

2008
R

2007
R

Revenue		
Government grant
8
Interest income		
Other income		
Interest in discounting accounts payables 		

49,075,190
48,550,000
496,947
–
28,243

14,185,115
14,100,000
77,135
7,980
–

Expenditure		
CNBC Africa partnership
9
Employee costs		
Information management		
Investment and transformation promotions		
Marketing cost		
Office costs		
Training and development costs		
Other operating costs		
Travel – local		
Travel and subsistence – international 		

(36,720,011)
(18,887,700)
(6,763,120)
(1,389,859)
(1,710,465)
(4,384,785)
(413,917)
(169,257)
(2,843,943)
(20,049)
(136,916)

(15,069,948)
–
(5,434,992)
(1,338,193)
(2,026,446)
(1,303,748)
(337,486)
(187,949)
(2,434,926)
(131,428)
(1,874,780)

Surplus/(deficit) before taxation
Taxation

10
11

12,355,179
–

(884,833)
–

Net surplus/(deficit) for the year

12

12,355,179

(884,833)

Attributable to:			
Net asset holders		

12,355,179

(884,833)
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STATEMENT OF CHANGES IN EQUITY
For the year ended 31 March 2008
Notes
		

2008
R

2007
R

Balance at 1 April 2007		

1,673,113

2,556,080

Net surplus/(deficit) for the year		

12,355,179

(884,833)

Prior year error – discounting of receivables
13
– discounting of payables		

–
–

(541)
2,407

Accumulated surplus at 31 March 2008		

14,028,292

52 I GAUTENG FILM COMMISSION Annual Report 2008

1,673,113

STATEMENT OF CASH FLOWS
For the year ended 31 March 2008
Notes
		
Grants received from grantors		
Cash paid to suppliers and employees		

2008
R
25,650,839
(24,987,796)

2007
R
14,234,022
(15,080,143)

14
Cash generated from operations
Interest received		

663,043
496,947

(846,121)
77,135

Net cash flow from operations		

1,159,990

(768,986)

Cash flows from investing activities		
Acquisition of property, plant and equipment		
Bank guarantee		
Net (decrease)/increase in cash and cash equivalents for the year		
Cash and cash equivalents at beginning of the year		
Cash and cash equivalents at the end of the year

5

(406,663)
(405,425)
(1,238)
753,327
1,226,923
1,980,250

(170,556)
(169,910)
(646)
(939,542)
2,166,465
1,226,923
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NOTES TO THE FINANCIAL STATEMENTS
For the year ended 31 March 2008
1. SUMMARY OF ACCOUNTING POLICIES
1.1 BASIS OF PREPARATION
The financial statements have been prepared in accordance with the South African Statements of Generally Accepted
Accounting Practice (GAAP) including any interpretation of such Statement issued by the Accounting Practices Board, with
the effective Standards of Generally Recognised Accounting Practices (GRAP) issued by the Accounting Standards Board
replacing the equivalent GAAP statements as follows:
Standard of GRAP
GRAP 1: Presentation of financial statements
GRAP 2: Cash flow statements
GRAP 3: Accounting policies, charges in accounting
estimates and errors

Replaced statement of GAAP
AC 101: Presentation of financial statements
AC 118: Cash flow statements
AC 103: Accounting policies, changes in accounting
estimates and errors

Currently the recognition and measurement principles in the above GRAP and GAAP Statements do not differ or result in
the material differences in items presented and disclosed in the financial statements. The implementation of GRAP 1, 2 and 3
has resulted in the following changes in the presentation of the financial statements.
Terminology differences:
Standard of GRAP
Statement of comprehensive income
Statement of financial position
Statement of charges in net assets
Net assets
Surplus/deficit for the period
Accumulated surplus/deficit
Contribution from owner
Distributions to owners
Reporting date

Replacement of GAAP
Income statement
Balance sheet
Statement of charges in equity
Equity
Profit/loss for the period
Retained earnings
Share capital
Dividends
Balance sheet date

The cash flow statement can only be prepared in accordance with direct method.
Specific information has been presented separately on the financial position such as:
(a) Receivables from non-exchange transactions, including taxes and taxes and transfer;
(b) Taxes and transfer payable; and
(c) Trade and other payable from non-exchange transactions must be presented separately on the statement of financial.
Amount and nature of any restrictions on cash balances is required.
Paragraph 11 – 15 of GRAP 1 has not been implemented due to the fact that the local and international budget reporting
standards is not effective for this financial year. Although the inclusion of budget information would enhance the usefulness
of financial statements, non disclosure will not effect the objectives of financial statements.
1.2 GOING CONCERN
The financial statements have been prepared on a going concern basis and the accounting policies have been applied
consistently throughout period, the financial statements have been prepared on the historical cost basis.
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NOTES TO THE FINANCIAL STATEMENTS (continued)
For the year ended 31 March 2008
1.3 REVENUE
This includes revenue allocation from Department of Economic Development, interest received from the bank and other
income, revenue is recognised on the accrual basis. Government grants are recognised as income when it is probable that
future economic benefit will flow to the Company and these benefits are measured reliably, in terms of IAS 18 revenue is
measured at the fair value of consideration received or receivables. “Fair value” may be described as the amount at which
assets could be exchanged or liability could be settled, between knowledgeable willing parties in arms length transactions.
1.4 DEPRECIATION
Depreciation is calculated on the straight-line method to write off the cost/valuation of each asset over its estimated useful
life as follows.
• Computer, printers and software
3 years
• Office machinery and equipment
5 years
• Furniture and fittings
5 years
• Leasehold improvement
5 years
The assets residual values and useful lives are reviewed, and adjusted if appropriate, at each Statement of Financial Position date.
1.5 OPERATING LEASES
Leases where the lessor retains the risks and reward of ownership of the underlying assets are classified as operating leases.
Payment made under operating leases are charged against income on a straight-line basis over the period of the lease,
leasehold improvements are depreciated over the period of the lease.
1.6 CURRENCY
These financials are presented in South Africa Rand since that is the currency in which the Board’s transactions are denominated.
1.7 FOREIGN CURRENCIES
Transactions in currencies other than the Company’s functional currency are recorded at the rate of the exchange prevailing
at the date of the transaction. Foreign assets and liabilities are translated into South African currency at the rate ruling at
the financial year end. Exchange gains and losses arising from the settlement of monetary items are included in the income
statement. The company does not use derivatives financial instruments for speculative policies.
1.8 TRADE AND OTHER RECEIVABLES
Trade receivables are measured at initial recognition at fair value, and are subsequently measured at amortised cost using the
effective interest rate method. Appropriate allowances for estimated irrecoverable amounts are recognised in profit or loss
when there is objective evidence that the asset is impaired. The allowance recognised is measured as the difference between
the asset’s carrying amount and the present value of estimated future cash flows discounted at the effective interest rate
computed at initial recognition.
1.9 TRADE AND OTHER PAYABLES
Trade payables are initially measured at fair value, and are subsequently measured at amortised cost, using the effective
interest rate method.
1.10 CHANGE IN ACCOUNTING ESTIMATES – DISCOUNTING OF
TRADE RECEIVABLES AND TRADE PAYABLES (IAS 39)
IAS 39, Financial Instruments, requires that when a receivable is raised that the receivable will be initially recognised at its fair
value and this would take into account the effect of the time value of money. Similarly for the purpose of goods on extended
payments terms the effect of time value of money should be reflected in the purchase value. Previously the effect of time
value of money was taken into account at initial recognition of trade receivables and trade payables. The change in estimate
has been accounted for prospectively 1 April 2007 and the comparative statements for the prior year have been restated.
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NOTES TO THE FINANCIAL STATEMENTS (continued)
For the year ended 31 March 2008
2. PROPERTY, PLANT AND EQUIPMENT
2008
					
Computer
Computer
Office
Office
hardware
software
furniture equipment
Summary
R
R
R
R
Cost
Cost at 1 April 2007
Additions during
the year
Assets written off
Balance as at
31 March 2008

241,315

45,187

463,066

90,918

247,741
(66,202)

105,089
(12,791)

44,214
–

8,381
(5,748)

422,854

137,485

507,280

93,551

Leasehold
improvements
R

Total
R

301,857

1,142,343

–
–

301,857

405,425
(84,741)

1,463,027

Accumulated
depreciation						
Accumulated
depreciation
at 1 April 2007
132,873
22,969
100,331
20,319
60,371
Depreciation
73,145
19,736
49,712
20,536
60,371
Assets written off
(66,202)
(12,791)
–
(5,748)
–

336,863
223,500
(84,741)

Balance as at
31 March 2008

139,816

29,914

150,043

35,107

120,742

475,622

Net book value as
at 31 March 2008

283,038

107,571

357,237

58,444

181,115

987,405
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NOTES TO THE FINANCIAL STATEMENTS (continued)
For the year ended 31 March 2008
2. PROPERTY, PLANT AND EQUIPMENT (continued)
2007
					
Computer
Computer
Office
Office
hardware
software
furniture equipment
Summary
R
R
R
R
Cost
Cost at 1 April 2006
Additions during
the year
Disposals
Balance as at
31 March 2007

157,829

29,233

463,066

83,486
–

15,954
–

–
–

241,315

45,187

463,066

59,921
70,470
(39,473)

90,918

Leasehold
improvements
R

Total
R

301,857

1,011,906

–
–

301,857

169,910
(39,473)

1,142,343

Accumulated
depreciation						
Accumulated
depreciation
at 1 April 2006
(85,091)
(13,424)
(7,718)
(28,971)
–
Depreciation
(47,782)
(9,545)
(92,613)
(13,716)
(60,371)
Disposals
–
–
–
22,368
–

(135,204)
(224,027)
22,368

Balance as at
31 March 2007
Net book value as
at 31 March 2007

(132,873)

(22,969)

(100,331)

(20,319)

(60,371)

(336,863)

108,442

22,218

362,735

70,599

241,486

805,480
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NOTES TO THE FINANCIAL STATEMENTS (continued)
For the year ended 31 March 2008
3. BANK GUARANTEE
		
		

2008
R

2007
R

Opening balance		
Interest capitalised		

28,769
1,238

28,123
646

Closing balance		

30,007

28,769

Bank guarantee is in terms of the lease agreement entered into with Venture Building Trust (Pty) Ltd. The amount will be
reverted back to the Gauteng Film Commission at the end of the lease period which expires on 31 October 2010.
4. OTHER RECEIVABLES
		
		
Receiver of revenue – value added tax 		
Prepaid expenses		
Sundry debtors 		
Debtor – Department of Economic Development		
Discounting of receivables		
		

2008
R
2,957,878
3,879
170,926
20,000,000
(716)
23,131,967

2007
R
166,643
3,878
62,826
–
(541)
232,806

5. CASH AND CASH EQUIVALENTS
Cash and cash equivalents consist of cash on hand and bank balances. Cash and cash equivalents included in the cash flow
statement comprise of the following balance sheet amounts.
		
		

2008
R

2007
R

Cash at bank		
Cash on hand		

1,978,250
2,000

1,224,923
2,000

		

1,980,250

1,226,923

2008
R

2007
R

6. OTHER PAYABLES
		
		
Creditors		
Accruals		
Discounting of payables		
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2,254,039
9,322,715
(30,651)
11,546,103

231,827
47,836
(2,407)
277,256

NOTES TO THE FINANCIAL STATEMENTS (continued)
For the year ended 31 March 2008
7. PROVISIONS
			
			
			

Leave pay
2008
R

Opening balance: 1 April 2007			
Utilised during the year			
Raised during the year			

343,609
–
93,260

			

436,869

Provision for Chief Financial Officer settlement			

118,365

			

555,234

			
			
			

Leave pay
2007
R

Balance at 1 April 2006			
Utilised during the year			
Raised during the year			
			

99,953
(20,569)
264,225
343,609

8. REVENUE
Revenue arises from the following events and transactions:
		
		

2008
R

2007

Government grant – Main appropriation		
– CNBC Africa		
– Additional budget		
Interest received		
Other income		
Interest in discounting accounts payables		

18,550,000
10,000,000
20,000,000
496,947
–
28,243

14,100,000
–
–
77,135
7,980
–

		

49,075,190

14,185,115
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NOTES TO THE FINANCIAL STATEMENTS (continued)
For the year ended 31 March 2008
9. CNBC AFRICA AGREEMENT
9.1 Gauteng Film Commission entered into an agreement with CNBC Africa trading as Africa Business News, for advertising
worth three million dollars for the next five years period commencing on the launch date which was 1 June 2007.
		
		
FINANCIAL SUMMARY
Revenue
Income received from clients		
Expenditure
CNBC Africa partnership		

2008
R

2007
R

–

–

18,887,700

–

9.2 Contingent liability
Gauteng Film Commission has committed three million dollars guarantee to CNBC Africa trading as Africa Business News
for the next five years, in terms of the agreement Gauteng Film Commission will make good and pay to CNBC Africa
the shortfall difference between the amount received by CNBC Africa and the three million annually guaranteed. CNBC
Africa within fifteen days of written notice from CNBC Africa to the Gauteng Film Commission evidencing a shortfall in
advertising revenue to CNBC Africa.
10. NET SURPLUS/(DEFICIT) BEFORE TAXATION
Notes
		
The net surplus/(deficit) are stated after taking the
following into account:

2008
R

2007
R

Depreciation		
Computer hardware		
Computer software		
Furniture and fittings		
Office equipment		
Leasehold improvements		
Repairs and maintenance		
Loss disposal of fixed assets		
Assets written off		

223,500
73,145
19,736
49,712
20,536
60,371
8,007
–
84,741

224,027
47,782
9,545
92,613
13,716
60,371
18,428
17,105
–

Professional fees		
Accounting		

561,909
63,730

305,987
46,878

Audit fees
– External auditors		
– Internal auditors		
Consultants		
Legal cost		

147,711
165,759
–
184,709

73,070
64,143
121,896
–

Operating lease charges		
Equipment		
Property		

602,460
304,678
297,782

495,386
267,760
227,626

Directors emoluments		
– Executive Directors
10.1
– Non-Executive Directors(1)
10.2

1,379,771
1,251,771
128,000

1,354,600
1,150,600
204,000
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NOTES TO THE FINANCIAL STATEMENTS (continued)
For the year ended 31 March 2008
10.1 EXECUTIVE DIRECTORS’ EMOLUMENTS
		
		
Year

Salary
fees
R

Leave		
pay
Bonus
R
R

Medical
aid
R

Provident
fund
R

Total
R

2008

1,062,956

–

144,139

44,676

–

1,251,771

Total		

1,062,956

–

144,139

44,676

–

1,251,771

2007

997,136

–

104,600

48,864

–

1,150,600

Total		

997,136

–

104,600

48,864

–

1,150,600

Medical
aid
R

Provident
fund
R

Total
R

T Tselane

T Tselane

10.2 NON-EXECUTIVE DIRECTORS’ EMOLUMENTS
		
Year
		

Directors
fees
R

Leave		
pay
Bonus
R
R

2008
2008
2008
2008
2008

–
32,000
52,000
40,000
4,000

–
–
–
–
–

–
–
–
–
–

–
–
–
–
–

–
–
–
–
–

–
32,000
52,000
40,000
4,000

Total		

128,000

–

–

–

–

128,000

2007
2007
2007
2007

–
68,000
60,000
76,000

–
–
–
–

–
–
–
–

–
–
–
–

–
–
–
–

–
68,000
60,000
76,000

Total		

204,000

–

–

–

–

204,000

I Charnley(2)
N Kekana
J Marnitz
U Mbuli
S Bulane Hopa

I Charnley
N Kekana
J Marnitz
U Mbuli
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NOTES TO THE FINANCIAL STATEMENTS (continued)
For the year ended 31 March 2008
10.3 SENIOR MANAGEMENT EMOLUMENTS
			
Year
Salary
		
R

Leave		
pay
Bonus
R
R

Medical
aid
R

Provident
fund
R

Total
R

2008
2008
2008
2008

378,124
156,240
407,377
651,352

–
–
–
–

25,000
–
41,579
53,000

–
2,540
22,263
11,133

59,647
24,573
71,730
95,983

462,771
183,353
542,949
811,468

Total		

1,593,093

–

119,579

35,936

251,933

2,000,541

2007
2007
2007
2007

219,160
398,228
385,596
335,367

15,839
–
–
–

18,750
39,225
32,687
25,000

–
11,220
20,148
7,304

43,340
61,252
64,956
57,329

297,089
509,925
503,387
425,000

Total		

1,338,351

15,839

115,662

38,672

226,877

1,735,401

Y N Motaung(3)
T Sauls(4)
J Stoltz
M Tlhopane(5)

M Baloyi
T Sauls
J Stoltz
M Tlhopane

An increase in Non-Executive Director’s emoluments is due to the fact that the Gauteng Film Commission is a member
of AFCI (Association of Film Commissioners International), the MEC urged board members to attend the annual
AFCI cineposium.
(2)
An amount of R12, 000 has been accrued due to I Charnley having opted for this amount to be forwarded to the charity
of her choice.
(3)
Appointed as Company Secretary/Legal Manager 11 April 2007.
(4)
Dismissed on the 6 August 2007.
(5)
Resigned on the 28 March 2008.
(1) 

11.TAXATION
Gauteng Film Commission is incorporated as a Section 21 Association not for gain which has as its main objective to facilitate
and promote film production in Gauteng Province.
Gauteng Film Commission has applied for taxation exemption in terms of section 10(1)(Zg) of the Income Tax Act, Gauteng
Film Commission is still awaiting for the exemption as at 31 March 2008, and no tax has been raised pending such.
12. UNAPPROPRIATED SURPLUS
Section 53 (3) of the Public Finance Management Act, 1999 (Act No. 1 of 1999) as amended requires that no public entity
may accumulate surpluses unless prior written approval from National Treasury has been obtained, Gauteng Film Commission
has a surplus for the current year under review.
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NOTES TO THE FINANCIAL STATEMENTS (continued)
For the year ended 31 March 2008
13. PRIOR YEAR ERROR
13.1 DISCOUNTING OF RECEIVABLES
The Gauteng Film Commission performed an exercise of present valuing trade receivables. Prior year financial statements
were restated. The impact is as follows on 2007 financial statements:
			
			

2007
R

Decrease in opening accumulated surplus 2007, resulting from
Decrease in revenue income			
Interest in interest received			
Decrease in trade receivables			

541
541

			
			

2007
R

Decrease in surplus 2007, resulting from			
Decrease in revenue income			
Increase in interest received			

541
541

Decrease in trade receivables			

541

13.2 DISCOUNTING OF PAYABLES
The Gauteng Film Commission performed an exercise of present valuing trade payables. Prior year financial statements were
restated. The impact is as follows on 2007 financial statements:
			
			

2007
R

Increase in opening accumulated 2007, resulting from
Increase in interest expense			
Decrease in operating expenses			
Decrease in trade payables			

2,407
2,407

			
			

2007
R

Increase in surplus 2007, resulting from			
Increase in interest expenses			
Decrease in operating expenses			

2,407
2,407

Decrease in trade payables			

2,407
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NOTES TO THE FINANCIAL STATEMENTS (continued)
For the year ended 31 March 2008
14. RECONCILIATION OF NET PROFIT BEFORE TAXATION TO
CASH GENERATED FROM OPERATIONS
Notes
		

2008
R

Net surplus/(deficit) before taxation		

12,355,179

2007
R
(884,833)

Adjusted for items separately disclosed in the face
of the cash flow statement		
Interest received		

(496,947)
(496,947)

(77,135)
(77,135)

Adjusted for items not involving the flow of cash
and cash equivalents		
Depreciation		
Disposal of fixed assets		

223,500
223,500
–

241,132
224,027
17,105

Adjusted for changes in working capital		
(Increase)/Decrease in accounts receivable		
(Increase)/Decrease in accounts payables		

(11,418,689)
(22,899,161)
11,480,472

(125,285)
126,042
(251,327)

Cash generated from operations		

663,043

(846,121)

		
		

2008
R

2007
R

15. OPERATING LEASE COMMITMENTS
Future minimum lease payment
Within one year		
Five years		
More than five years		

560,581
664,633
–

468,980
560,581
–

Operating lease commitments represent rentals payables for Gauteng Film Commission’s property which expires on the
31 October 2010. This also includes rentals paid for office equipment.
16. SUBSEQUENT EVENTS
16.1 DEPARTMENT OF ECONOMIC DEVELOPMENT GRANT
This relates to an amount of R20 million which was received by Gauteng Film Commission to run its projects for 2007/8
financial year. The Department of Economic Development deposited this amount into Gauteng Film Commission account
on the 9 April 2008; the request was submitted to the Department of Economic Development to roll over this amount for
2008/9 financial year, an adjustment has been made to the financial statements to recognise this amount as revenue for the
current financial year under review.
16.2 CHIEF FINANCIAL OFFICER SETTLEMENT
This relates to an amount of R118, 365 which was paid to the Chief Financial Officer as a settlement emanating from a labour
relation dispute.

64 I GAUTENG FILM COMMISSION Annual Report 2008

NOTES TO THE FINANCIAL STATEMENTS (continued)
For the year ended 31 March 2008
17. REPORTING AGAINST BUDGET
2008
Actual
R

2008
Budget
R

2008
Variance
R

48,550,000
496,947
–
28,243

28,550,000
–
–
–

–
496,947
–
28,243

Revenue per statement of
financial performance

29,075,190

8,550,000

525,190

Total

29,075,190

28,550,000

(525,190)

REVENUE
Government grant for the year
Interest income
Other income
Interest in discounting accounts payables

EXPENDITURE			
Corporate services
(9,789,933)
(9,829,900)
Administrative services
(78,456)
(81,965)
Building and office equipment
(413,917)
(417,100)
Development and maintenance of IT
(304,678)
(305,000)
Human resources
(458,597)
(453,000)
Printing and stationery
(285,361)
(285,000)
Professional fees
(729,910)
(743,000)
Refreshment and entertainment
(755,894)
(794,283)
Employee cost
(6,763,120)
(6,750,552)

39,967
3,509
3,183
322
(5,597)
(361)
13,090
38,389
(12,568)

Information management
Audio visual promotion
Communication and PR strategy
Content commissioning
Hosting and familiarisation programmes
GFC directory
GFC publication portfolio
GFC promotional materials
Media monitoring
GFC website

(1,389,859)
(34,728)
(37,396)
(111,124)
(952,778)
(40,110)
(105,166)
(4,055)
(16,000)
(88,502)

(1,377,763)
(35,158)
(37,264)
(111,124)
(952,778)
(40,110)
(105,166)
–
(16,000)
(80,163)

(12,096)
430
(132)
–
–
–
–
(4,055)
–
(8,339)

Investment and transformation promotions
Audience development
Content development
Investment promotion
Training and development
Woman and children in film

(1,710,465)
(432,950)
(406,717)
(684,938)
(185,860)
–

(2,300,000)
(610,000)
(589,994)
(660,006)
(390,000)
(50,000)

589,535
177,050
183,277
(24,932)
204,140
50,000
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NOTES TO THE FINANCIAL STATEMENTS (continued)
For the year ended 31 March 2008
17. REPORTING AGAINST BUDGET (continued)
2008
Actual
R
Specialised project
CNBC Africa partnership
Marketing
AFCI membership and participation
Above the line advertising
Below the line and marketing campaigns
Development and implementation of five year
sector development
Gauteng festival, awards and market supports
Gauteng film partnership programme
Location enquiry system
Marketing and research resources centre
Permit review
Regional partnership
Trade mission
Other cost
Bad debts
Loss on disposal of fixed assets
Depreciation
Total expenditure as per statement
of comprehensive income

2008
Budget
R

(18,887,700)
(18,887,700)

(10,000,000)
(10,000,000)

(8,887,700)
(8,887,700)

(4,718,063)
(473,138)
(869,206)
(226,441)

(4,622,237)
(472,876)
(822,858)
(219,117)

(95,826)
(262)
(46,348)
(7,324)

(1,623,693)
(851,472)
–
(69,500)
(1,680)
(97,500)
–
(505,433)

(1,623,693)
(845,222)
–
(69,500)
(1,680)
(97,500)
–
(469,791)

–
(6,250)
–
–
–
–
–
(35,642)

(223,991)
(491)
–
(223,500)

(36,720,011)

–
–
–
–

(28,129,900)

Adjustment for items not included in
statement of financial performance			
Capital expenditure
(405,425)
(420,100)
Total expenditure including
capital expenditure
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2008
Variance
R

(37,125,436)

(28,550,000)

(223,991)
(491)
–
(223,500)

(8,590,111)

14,675

(8,575,436)

NOTES TO THE FINANCIAL STATEMENTS (continued)
For the year ended 31 March 2008
18. REPORTING AGAINST BUDGET OF PREVIOUS FINANCIAL YEAR
2007
Actual
R

2007
Budget
R

14,100,000
77,135
7,980

14,100,000
–
–

–
(77,135)
(7,980)

Revenue per statement of
financial performance

14,185,115

14,100,000

(85,115)

Total

14,185,115

14,100,000

(85,115)

REVENUE
Government grant for the year
Interest income
Other income

2007
Variance
R

EXPENDITURE			
Corporate services
(7,782,956)
(7,050,000)
Administrative services
(81,354)
(89,000)
Building and office equipments
(337,486)
(380,000)
Consultants
(121,896)
(110,000)
Development and maintenance of IT
(267,760)
(230,000)
Human resource
(187,949)
(485,000)
Printing and stationery
(291,169)
(295,000)
Professional fees
(388,091)
(262,000)
Refreshment and entertainment
(672,259)
(599,000)
Employee cost
(5,434,992)
(4,600,000)

(732,956)
7,646
42,514
(11,896)
(37,760)
297,051
3,831
(126,091)
(73,259)
(834,992)

Information management
Audio visual promotion
Communication and PR strategy
Content commissioning
Corporate identity review
Database directory
GFO promotional materials
Hosting and familiarisation programme
Media monitoring
Website portal

(118,276)
475
–
–
(118,251)
–
–
–
–
(500)

(1,338,193)
(72,439)
(100,000)
(100,000)
(272,803)
(168,400)
(235,820)
(134,310)
(21,471)
(232,950)

(1,219,917)
(72,914)
(100,000)
(100,000)
(154,552)
(168,400)
(235,820)
(134,310)
(21,471)
(232,450)
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NOTES TO THE FINANCIAL STATEMENTS (continued)
For the year ended 31 March 2008
18. REPORTING AGAINST BUDGET OF PREVIOUS FINANCIAL YEAR (continued)
2007
Actual
R

2007
Budget
R

2007
Variance
R

Investment and transformation promotions
Cooperatives
Community screening
Film project development
Finance facilitation promotional support
Training and development
Woman and children in film

(2,026,446)
(6,717)
(614,500)
(425,000)
(597,299)
(158,689)
(224,241)

(2,000,000)
–
(620,000)
(520,000)
(250,000)
(300,000)
(310,000)

(26,446)
(6,717)
5,500
95,000
(347,299)
141,311
85,759

Marketing
Advertising collateral material
Collect research publication
Develop location database
Events
Marketing campaigns
Partnership industry
Sector development plan

(3,681,221)
(577,191)
(5,746)
(40,000)
(2,239,672)
(248,725)
(29,210)
(540,677)

(3,630,083)
(509,322)
(6,098)
(40,000)
(2,224,249)
(280,225)
(29,210)
(540,979)

(41,138)
(67,869)
352
–
(15,423)
31,500
–
302

Other cost
Loss on disposal of fixed assets
Depreciation
Total expenditure as per statement of
comprehensive income

(241,132)
(17,105)
(224,027)

(15,069,948)

–
–
–

(241,132)
(17,105)
(224,027)

(13,900,000)

(1,159,948)

Adjustment for items not included in
statement of financial performance			
Capital expenditure
(169,910)
(200,000)

(30,090)

Total expenditure including
capital expenditure
(15,239,858)
(14,100,000)
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(1,190,038)

On set at the Old Harmony Mine, Randfontein for
Double Wide Media USA. Photo © Moonlighting
Commercials. All rights reserved.
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supplementary information
For the year ended 31 March 2008
DETAILED STATEMENT OF FINANCIAL PERFORMANCE
		
		
		
		

12 months
ended
2008
R

12 months
ended
2007
R

REVENUE		
Government grant		
Interest income		
Other income		
Interest in discounting accounts payables		

49,075,190
48,550,000
496,947
–
28,243

14,185,115
14,100,000
77,135
7,980
–

EXPENDITURE		
Audio visual promotion		
Above the line advertising		
AFCI membership and participation		
Audience development		
Bank charges		
Bad debt		
Below the line and marketing campaigns		
Books, publication and subscription		
Communication and PR strategy		
CNBC Africa partnership		
Content commissioning		
Content development		
Corporate identity review		
Cooperative		
Development and maintenance of IT		
Develop location database		
Depreciation		
Development and implementation of five year sector development		
Directors fees		
Employee costs		
Gauteng festivals, awards and marketing support		
GFC directory		
GFC promotional materials		
GFC publication portfolio		
GFC website		
Hosting and familiarisation programmes		

36,720,011
34,728
869,206
473,138
432,950
21,212
491
226,441
4,705
37,396
18,887,700
111,124
406,717
–
–
304,678
–
223,500
1,623,693
128,000
6,763,120
831,423
40,110
4,055
105,166
88,502
952,778

15,069,948
72,439
577,191
–
614,500
27,067
–
248,725
5,974
100,000
–
100,000
425,000
272,803
6,716
–
40,000
224,027
540,676
204,000
5,434,992
–
168,400
235,820
134,310
232,950
–
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supplementary information (continued)
For the year ended 31 March 2008
DETAILED STATEMENT OF FINANCIAL PERFORMANCE (continued)
		
		
		
		

12 months
ended
2008
R

12 months
ended
2007
R

EXPENDITURE (continued)
Insurance		
Investment promotion		
Labour relation cost		
Location enquiry system		
Loss on disposal of fixed assets		
Media monitoring		
Marketing research centre		
Office equipment maintenance		
Office rent		
Other operating cost		
Organisational development cost		
Partnership industry		
Permit review		
Printing and stationery		
Professional fees		
Refreshment and entertainment		
Recruitment cost		
Staff parking		
Staff development cost		
Study assistance		
Trade mission 		
Training and development		
Travel – local		
Travel and subsistence – international		
Water and electricity charge		
Woman and children in film		

57,244
684,938
27,248
69,500
–
16,000
1,680
8,008
269,781
28,841
154,837
–
97,500
285,361
609,910
576,714
107,253
99,802
30,034
139,223
505,433
185,860
20,049
136,916
37,046
–

54,287
597,299
–
–
17,105
21,471
5,746
18,428
227,626
424,431
–
29,210
–
291,169
305,987
672,259
–
61,689
187,949
–
229,511
–
131,428
1,874,780
29,742
224,241

Net surplus/(deficit) for the year		

12,355,1799

(884,833)

This information is solely for information purposes and does not form part of the annual financial
statements.
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Nan Hua Buddhist Temple, Bronkhorstspruit

images courtesy of:
• Gauteng Film Commission/Alan Rheeder Photography
• Gauteng Tourism Authority
• Johannesburg Tourism Company
• South African Tourism
• Alexandra Tourism Development Project
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Gauteng Film Commission
56 Main Street
Johannesburg, 2108,
South Africa
Tel:

+27 (0)11 833 0409

Fax: +27 (0)11 833 0282
Email: info@gautengfilm.org.za
PO Box 61840
Marshalltown
2107

