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Big Ideas. Perfect Locations.

With state-of-the-art studios,
a cosmopolitan lifestyle and
respected production and post
production facilities, Gauteng
can arguably be described as
Africa’s leading centre for
film, television, commercials
and interactive media.
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Message from the MEC

‘Gauteng lies at the heart of
	South Africa’s shift to a services-led economy.’

The emergence of a strong creative
film, TV and media cluster is seen as
key to the regional competitiveness
of Gauteng. Gauteng is increasingly
seen as an important emerging player
in the global media and entertainment industry – a global industry that
is worth in excess of US$1.2 trillion.
As an important global city region and
Africa’s leading financial hub, Gauteng
lies at the heart of South Africa’s shift
to a services-led economy. This has
amongst others resulted in film-,
TV-, commercials- and new media
production being of strategic importance to the provincial economy.
Furthermore, the Gauteng Provincial
Government in line with national policy
directives, including the Accelerated
and Shared Growth Initiative for South
Africa (AsgiSA) and the Department
of Trade and Industry’s National
Industrial Policy Framework, has identified film as an important economic
sector for the Gauteng economy.

It is our view that film can play a vital
role in growing a ‘smart’ economy that
not only attracts cultural workers, but
significantly contributes to job creation,
poverty relief and economic growth.
Our investment in the film and creative
industries is also driven by the need to
see these industries as positive social
activities that can reach out to all the
citizens of Gauteng and allow them
to share their stories with local audiences and the rest of the world.
We have expanded the mandate and
responsibilities of the Gauteng Film
Commission (formerly known as the
Gauteng Film Office) in order to ensure
that Gauteng is optimally placed to
substantially grow the province’s share of the global and
national audiovisual markets.

leading centre for film, television,
commercials and interactive media.
The strong screen culture, year-round
film festivals and numerous tertiary film
schools that attract film students from
across the world make the province a
dominant player in the regional
entertainment economy.
To further develop these strengths,
concerted investment by both the
public and private sectors is required.
Through the GFC we will continue
to mobilize private sector investment
in the film and creative industries in
order to harness Gauteng’s unique
strengths in these industries.
Paul Mashatile
MEC for Finance and
Economic Affairs

With state-of-the-art studios, a cosmopolitan lifestyle and respected production
and post production facilities, Gauteng
can arguably be described as Africa’s
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Message from the DEPUTY ChairPERSON

‘…there is much
	work to be excited about.’
With an economic contribution
exceeding R2 billion during the last
twelve months, the moving image
industry has proven its importance and
relevance to the Gauteng economy.
Not only has Gauteng played host to a
number of important productions since
the triumph of Tsotsi, but Gauteng-based
content creators are continuing to impress
international audiences and critics alike.
This report shows that, building on the
foundations laid during the first few
years of its existence, the Gauteng
Film Commission has provided
individuals and companies with
greater opportunities to develop their
commercial and creative talent.

The upcoming year will see greater
emphasis being placed on partnerships as well as on enhancing clientrelations regarding logistical support.
We will also facilitate broader debate
around our province on the film industry’s important role in developing
Gauteng as a leading creative hub.

ensure that today there is a better
awareness of location Gauteng.
In addition, we need to thank our many
partners who have supported us and our
projects, helping to make a difference.
Looking ahead – and in particular
towards 2010 – there is much
work to be excited about.

Lastly, I would like to thank our
prime funder, the Gauteng Provincial
Government which, through the
Department of Economic Development, is
investing in the provincial film economy.
Through this funding, numerous
development programmes have been
sustained over the past 12 months. It
has also made it possible for us to

Nkenke Kekana
Deputy Chairperson
Gauteng Film Commission
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The Gauteng Film Commission aims to be a
leader in the film and television industry
through harnessing Gauteng’s outstanding
industry infrastructure, recognised
technical and creative expertise and unique
and wide-ranging locations

THE GAUTENG FILM COMMISSION BOARD
Terry Tselane
Chief Executive Officer
Gauteng Film Commission

Irene Charnley
Chairperson
Smile Communications

Nkenke Kekana
Deputy chairperson
Mowana Investments

JP Marnitz
Board member
JP Marnitz & company

Uyanda Mbuli
Board member

Loretta King
resigned 13 November 2006
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Vision, mission, values

To cultivate an environment that allows the film and
television industry to play a meaningful role in the
socio-economic development of Gauteng
A full-service office for all filmmaking
needs, the Gauteng Film Commission
is the first point of call when looking
for contacts, direction, ideas, inspiration and a commitment to providing
visionary people with world-class
enabling services and expert support.

Who we are
The Gauteng Film Commission is
an agency of the Gauteng Provincial
Government tasked with the development and promotion of the audiovisual
industries in Gauteng. The Commission
reports to the Gauteng Department
of Economic Development under the
leadership of the MEC, Paul Mashatile.

Our Vision
To cultivate an environment that allows
the film and television industry to
play a meaningful role in the socioeconomic development of Gauteng.

Our Mission
To develop, promote, coordinate and
facilitate film and television productions,
attract local and international investments in the film and television industry,
benefit our people and contribute to
socio-economic growth in Gauteng.

Our Core Function
The Gauteng Film Commission aims
to be a leader in the film and television
industry through harnessing Gauteng’s
outstanding industry infrastructure, recognised technical and creative expertise and
unique and wide-ranging locations, by:
• marketing Gauteng as a
location of choice;
• acting as a centralised industry
intelligence hub and resource;
• working with, and
providing advice to industry, government agencies and other key
stakeholders about the support,
development and growth of a
sustainable audiovisual industry;
• promoting and celebrating an active
screen culture across the province;
• supporting the transformation of the
sector into a world-class industry that
reflects South Africa in its entirety.
The Gauteng Film Commision is a
member of the Association of Film
Commissioners International.

demonstrate the GFC commitment
to integrity and professional ethics:
Respect
Leadership
Responsibility
Responsiveness
Progression and innovativation
Passion, excellence and commitment
People development and empowerment
Efficiency, accountability and
transparency.

Our mandate and strategy
The Gauteng Film Commission
is mandated to market, promote
and facilitate new film productions in the Gauteng province.
This mandate has been broadened as
the organisations’ focus was found to be
too narrow in the past. The broadening
of the mandate has been concurrent with
the adoption of a rigorous performance
management system as well as the
development of a Broad-based Scorecard.

Our values
Our values compliment the Batho Pele
principles that all state employees
are required to uphold. These values
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Message from the CEO

‘Through “Township Bioscope” we took cinema
back to the streets of Gauteng’
It has been a rewarding year for
the Gauteng Film Commission.
Through ‘Township Bioscope’ we
took cinema back to the streets of
Gauteng – over 100 local and African
titles were screened in more than
18 townships throughout Gauteng
as a result of this project.
We also initiated the first phase of ‘Project
Gaullywood’. To date, the project has
entailed a comprehensive investigation
into the size, scope and competitiveness
of sector activity in the province. The
study is the first of its kind illustrating
the true size and impact of the Gauteng
film cluster – it emphatically shows that
Gauteng is indeed at the creative heart
of the South African film industry.
During the year we launched a wideranging, searchable on-line directory
which gives easy access to the world
of filmmaking. More than 900 service
providers have been registered so far.
Through our marketing, distribution
and production support programme,
we provided support to a number of
Gauteng-made productions including
the Student Academy Award winning
Elalini, Bunny Chow, Conversations on

a Sunday Afternoon and Wah-Wah.
In addition, the Gauteng Film Commission
partnered with a number of stakeholders
including the Loerie Awards, NuMetro
African Film Festival, Ster-Kinekor,
UNICEF, Maverick, Y Magazine, Film
Resource Unit and the National Film
and Video Foundation on collaborative
marketing and distribution projects.
As part of our marketing programme,
we launched ‘Big Ideas, Perfect
Locations’ as our primary marketing
campaign to promote the province
as a production hub of choice.
The launch of the marketing campaign
coincided with the roll-out of a new corporate identity for the organisation which has
been necessitated by the restructuring
of the agency as a commission from its
previous designation as a film office.
Regarding location support, the Gauteng
Film Commission now facilitates
approximately 35 permits per month
and has commenced with the development of a location image bank which
we hope will be available on-line soon.
The Gauteng Film Commission also
underwent organisational changes
during the past year. We re-focused

our corporate strategy, filled key staff
vacancies and restructured our support
schemes to ensure that the organisation
can meet the demands placed on it.
However, there remain significant
challenges ahead:
• packaging Gauteng holistically as a location of choice
• unlocking greater investment for local
productions while simultaneously
attracting more international
productions to the province
• ensuring much more focused
programmes aimed at building
talent, skills and entrepreneurship
• fostering a film-friendly environment
• supporting greater national coordination and institutional reform.
We look forward to working with the
industry on meeting these challenges.

Terry Tselane
Chief Executive
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MANAGEMENT
The Chief Executive Officer is appointed by the MEC for Finance and Economic Affairs
in consultation with the Board and is held accountable to this office.

Audit Committee
The Audit Committee of the Gauteng Film Commission serves as its principal agent in ensuring proper oversight in matters relating
to, amongst others, the integrity of management, the independence of GFC auditors and the adequacy of disclosures to the public.

Members of the Audit Committee
Viren Magan - Chairperson
Bev Scott - Deputy Chairperson
Taznin Tayob - Member
Johan Marnitz - Member

Risk Management
The Gauteng Film Commission Board is responsible for identifying and addressing the management of all operational and
financial risks.
The Commission maintains systems and structures of internal control that are designed to provide transparency
and accountability as well as to ensure that the organisation operates to the highest standards applicable.
The appointment of a company secretary/legal manager has enabled the Commission to place more emphasis
on strategic matters such as corporate governance and migration from a Section 21 to a public entity.
In addition, to monitor internal control more closely and regularly, the Commission appointed an internal auditor in the year
under review.
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Organogram

Gauteng Film Commission Organogram
Terry Tselane

Chief Executive Officer

Faith Ramoupi

Personal Assistant to the CEO

Nohlanga Motaung

Company Secretary & Legal Manager

Mokarane Tlhopane

Chief Financial Officer

Nthabeleng Phora

Personal Assistant to the CFO

Matlhodi Leolo

Human Resources & Office Manager

Elliot Maluleke

Finance & Payroll Manager

Isaac Mokgaphane

IT Manager

Tonny Sauls

Senior Manager: Investment Promotion

Thabiso Masudubele

Project Manager

Jacques Stoltz

Senior Manager Marketing

Tumi Ntshingila

Communications Manager

Puisano Phatoli

Marketing Manager

Tebogo Phiri

Administrative Officer

Kgomotso Tabane

Administrative Officer

Rochelle Roscoe

Receptionist

Patricia Mkhaliphi

Office Assistant
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Operating EnviroNment

The main stream of the production industry consists of
the local production of commercials, documentaries and
feature films.
State of the industry
The Gauteng audiovisual industry
encompasses a range of creative production activities including film, TV and
documentary production, commercials,
stills photography and multimedia.
Gauteng accounts for the bulk of TV
production in South Africa and
enjoys a large slice of the commercial production sector with an estimated 43% of all commercials filmed
in South Africa, shot in Gauteng.
The main stream of the production
industry consists of the local production of commercials, documentaries and
feature films. Increasingly, however, the
province is also used as base for the
facilitation and provision of logistical and
technical services for foreign productions.
Whilst the province is strong in the initial
stages of the value chain (pre-production,
production and post-production), there are
still spatial inequalities around distribution
of the final product with most cinemas
being located in the (sub)urban areas of
Johannesburg, Tshwane and Ekurhuleni.
A weak distribution network means that
large parts of Gauteng’s peri-urban and
semi-rural communities are effectively
without access to commercial cinemas.

With more than 900 organisations registered on the GFC database, it is clear
that competition is rigorous and cast and
crew costs, are, as a result, competitively priced – nationally and globally.
Location fees are generally still very
low across the province and the
GFC seeks to ensure that municipalities apply a fair permit fee.
Evidence suggests that studio capacity
is extensive and current demand needs
are adequately met. Studio facilities
available in Gauteng generally service TV,
commercials and low budget films. There
is also evidence to suggest that many of
the medium and larger-scale studios are
expanding due to increased demand.
SA market research conducted by
Deloitte Consulting during 2007 show:

Corporate Video
Estimates are that corporate video
makes up a quarter of turnover in
production in South Africa. Gauteng
is a leader in this market with many
production companies servicing the
large corporate community of Gauteng.
Commercials
Research undertaken by the
Commercial Producers Association
and Evolutions (2005) indicate that:
• Gauteng based commercial
production companies produced
29 commercials per company for
the 2004/2005 period compared
to 13 commercials per company
produced in the Western Cape
• The average budget per commercial shot is R1,025,723.19
• 43% of all commercials filmed in South
Africa during this period were filmed
in Gauteng.

TV Broadcast
Gauteng is home to approximately 70%
of all South African TV productions with
the total Gauteng TV industry estimated
to be worth approximately R700m.
Gauteng has a large viewership with
SABC TV reaching 19 million viewers
and DSTV/MNet 1,5 million. Also
significant is the fact that 7 out of the top
10 SA TV shows are Gauteng-based.
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Gauteng has the largest and wealthiest cinema audiences
in South Africa with cinema theatres boasting A COMBINED
CAPACITY OF MORE THAN 22, 000 SEATS AND WELL-ATTENDED
YEAR-ROUND FESTIVALS.
The commercials sector is very
competitive, with over 50 companies that
specialise in TV commercials. In addition,
Gauteng-based advertising agencies
consistently produce internationally
competitive creative work as evidenced
by the high proportion of Loerie or other
national award winners from these
agencies. Most recently the province
raked in a number of awards at the annual
Cannes Lions advertising film festival,
suggesting that the industry meets
rigorous international industry standards.
Economic Impact
According to the Deloitte study, the
Gauteng audiovisual production industry
achieved revenue of approximately R1,1
billion in 2006, whilst the economic
multiplier effect is estimated to range
between 2 and 2.5. Industries that

therefore benefit from the sector include
tourism, hospitality, insurance, marketing,
tax, legal and other advisory services.
Distribution and Exhibition
New technologies such as digitisation have enabled new content delivery
channels such as DVDs and online
portals. Digitisation has lead to an
increase in small independent companies that can produce for TV due
to reduced cost of production and
distribution. Digitisation is increasingly also driving the emergence of
micro cinemas and other independent
cinemas as technology costs decrease.
Cinemas
Gauteng has the largest and wealthiest
cinema audiences in South Africa with
cinema theatres boasting a combined

capacity of more than 22, 000 seats
and well-attended year-round festivals.
According to research, cinema attendance is on the rise with 5% annual
growth reported between 2005 and 2006.
Although most cinema complexes are
primarily located in the more wealthy
suburbs of Johannesburg and Tshwane,
figures show that inner-city cinema
complexes are increasingly attracting a
younger generation of new cinema-goers.
In Soweto, an eight-theatre cinema
complex is due to open soon.

Operational challenges
Some of the operational challenges the GFC faced during the
past year include the following:
• Repositioning the organisation as an
indispensable partner in the development and marketing of Gauteng;
• Ensuring clarity of mandate as a fully
functional Film Commission through
enabling legislation and a concerted
repositioning and communications
programme to support this change;
• Ensuring independence from the
Gauteng Economic Development
Agency (GEDA) in relation
to finance, HR, IT and other
services and functions;
• Initiating targeted sector research
programmes to track the aggregate
capacity of the industry including
skills, capacity, facilities and studios;
• Developing a marketing plan aimed
at core and tactical markets;
• Making a sound case for increased
government support and funding;
• Engaging the industry in mature
dialogue around issues of transformation and development;
• Addressing skewed cinema
audience patterns through community screening initiatives.
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Performance Summary

Support programmes include assistance with funding
and finance facilitation, negotiation of co-productions as
well as partnership projects with broadcasters and their
content commissioners.
The GFC commits itself to a path of
planned development and targeted growth.

Investment Promotion
A dedicated unit has been established by
the GFG to drive the identification, support
and development of outstanding Gauteng
film, television and multimedia initiatives.
Support programmes include assistance
with funding and finance facilitation,
negotiation of co-productions as well as
partnership projects with broadcasters
and their content commissioners.
Focus areas for 2006 – 2007
included community screening initiatives, script development, production support, audience development
programmes, support of training and
skills development initiatives and the
promotion of local content at national
and international platforms.
Script research and development
As the shortage of locally produced
content is of concern, the GFC entered
into a partnership with Total Eclipse
and the Scriptwriters Association of
SA to offer scriptwriting master classes
by internationally recognised scriptwriter, Sam Snape, as a pilot project.
A Scriptwriters’ lab has been opened

at the SA Scriptwriters Institute and is
supported by the GFC. The Lab offers
courses that have been accredited by
the SA Qualifications Authority (SAQA).
The GFC also provided development and
pre-production support to local projects
such as Bearers of the Torch, Shades of
Black and Adventures of Supermama.

‘GFC is spearheading
the movement of the film
industry into a viable
business industry within
the Gauteng province,
as well as focusing on
its social commitment
through audience
development initiatives.’
Steven Markovitz of Encounters,
International Documentary Festival

Audience development and
community screenings
According to independent data only 3%
of black South African’s regularly go
to cinema. This figure is in contrast to
30% of the white population that has
regular access to cinemas. To address

this imbalance the GFC is currently
driving a process to develop a township
film circuit. The aim of the project is
to progressively develop a market for
local content whilst nurturing a moviegoing culture. In collaboration with the
Film Resource Unit in excess of 100
screenings have been undertaken at 18
townships in all the metros and districts
around Gauteng. Many of these screenings utilized existing commercial venues
or as in the case of screenings at the
ruins of the Sans Souci in Kliptown,
seek to promote historic cinemas. The
project which was launched in the last
quarter of 2006, promotes independently
produced, local content. In addition,
the GFC is working with independent
cinemas to facilitate re-investment in
these facilities. Ongoing engagement
with major commercial cinema houses
focus on expanding business operations
to underprivileged areas. Lastly, the
GFC is currently investigating microcinema business models that have been
successfully employed elsewhere on the
continent to foster a cinema going culture.
In support of Youth Month celebrations the GFC also facilitated free
public screenings of Tsotsi in
Soweto, Alexandra and Kathorus.
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‘GFC’s involvement is critical as it promotes and identifies
new young secondary school talent and the prospect of
a sustainable career path in the Motion Picture Media and
Performing Arts.’
PDI production company development
Seeing that film-making is capital
intensive, the GFC mediates between
financiers and creatives where possible.
A number of qualifying projects have
been identified and supported such
as the successful launch of Puo Pha
Productions, a company owned by
two black women. Other projects
saw the GFC assisting with pre- and
post- production, distribution and
attendance at international film festivals. Bearers of the Torch, Tribes and
Clans, Supermama and Bunny Chow
count among these successes.
Film City
The ‘Film City’ project seeks to identify
infrastructural gaps with the medium
to long-term goal of expanding the
production capacity of the province
through new studios and sound stages.
A detailed database of all services,
facilities and companies has been
compiled which, for the first time,
presents a comprehensive picture of
the size and scope of the industry.
Nodes and clusters currently being
assessed for investment potential are:
Randburg; Highlands North and Kew;
Auckland Park; Milpark; Newtown and
central Johannesburg; as well as Midrand.

‘GFC’s involvement is
critical as it promotes
and identifies new young
secondary school talent
and the prospect of a
sustainable career path
in the Motion Picture
Media & Performing Arts.’
Garth Holmes of AFDA
(SA School of Motion Picture Medium and Live Performance)

Training and skills development
Concerted efforts to develop and train
previously disadvantaged individuals
resulted in the GFC reaching partnership
agreements with film schools including
AFDA on programmes focused on
skills training and the ongoing development of young talent. The GFC aided
students from various film schools to
complete their final-year film projects,
thus enabling them to graduate.
Women and children in film
Placing the spotlight on women and
children in film, the GFC coordinated
talks at schools to encourage the
young, and especially young women,
to enter the audiovisual industries. In
addition, workshops were presented
to women filmmakers under the

theme ‘breaking the glass ceiling’.
Abused girls were given the opportunity
to tell their individual stories on screen
as result of a project by Unicef, the
GFC, the South African Broadcasting
Corporation (SABC), the National
Prosecuting Authority (NPA) and Ochre
Media. After receiving a crash course
on producing short films, the girls went
on to wow audiences across the globe.
Another milestone for the province was
reached in March 2007 when Gauteng
successfully played host to the 5th
World Summit on Media and Children.

‘GFC has been at the fore
of giving support to new
voices and great ideas.
Their financial support
has facilitated the active
participation of students
who are the future of our
industry.’
Tambudzai Madzimure of SACOD
(Southern Africa Communications for Development)
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‘We cannot quantify the role film plays in selling a
country abroad. Gauteng should take the lead in this.’
Marketing and Information
Management
With the emphasis on ‘Big Ideas,
Perfect Locations’, the GFC markets
Gauteng as a preferred film production centre and location of choice to
international and national content
creators. The Commission continually works at developing international
and domestic markets for local-made
content. In line with international practice,
the GFC provides a comprehensive
film commission service offering.

‘We cannot quantify the
role film plays in selling
a country abroad.
Gauteng should take
the lead in this.’
Zola Maseko of Black Roots Pictures

Location marketing – ‘Big Ideas,
Perfect Locations’
The advertising and production services
industry offers extensive export opportunities for Gauteng. Marketing Gauteng as a
major production service hub is therefore
a vital component of the overall strategy
of the GFC. The focus of the strategy is to
target national and international producers

and location scouts and managers,
while increasing awareness of facilities
and services on offer in the province.
Under the banner of ‘Big Ideas, Perfect
Locations’, the GFC launched a location
marketing campaign in 2006 to further
promote the diversity of Gauteng locations.
This includes above-the line marketing
in relevant publications – such as the
AFCI Locations Magazine (US), Screen
Africa (SA), The Call Sheet (SA) and The
Location Guide (UK) – as well as through
below-the-line promotional campaigns.
With an online location enquiry
system in place, the GFC facilitates
more than 35 permits per month.
Corporate identity development
and brand repositioning
The GFC successfully repositioned its
new brand in the industry to coincide
with the name change of the organisation to the Gauteng Film Commission
which was necessitated by a widening of
the GFC’s mandate. All visual branding
elements supporting the new corporate identity have been completed and
promotional material as well as the GFC
website have been enlivened as a result.

Communications programme
and campaigns
To build strong relations with key media
partners, the GFC rolled out a monthly
communication programme that entails
the monthly issuing of press releases,
media interviews and event support,
amongst others. Successful implementation of above-the-line trade marketing
campaigns includes Youth Month and
Women’s Month campaigns. Since
2007, the GFC has been offering
a regular electronic newsletter.
Web development & Sector database
A comprehensive sector database
has been developed and is available
on-line at www.gautengfilm.org.za.
More than 900 service providers have
been registered to date and cover more
than 1000 different service categories
ranging from casting and crew to preand post-production. In build-up to the
launch of the new GFC website in the
first quarter of 2007, the GFC successfully ran a viral e-mail campaign which
reached more than 2,600 recipients.
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‘Knowledge and information are important in this business.’
Provincial Image Library
Photo libraries of major marketing
partners have been accessed and a
provincial image library is currently
being developed to showcase Gauteng
in its fullness. A professional locations
photographer has been contracted and is
presently shooting 40 primary locations
across the province. It is anticipated
that as from 2008, the GFC will offer a
searchable on-line location image bank.

‘Knowledge and information are important
in this business.’
Vincent Moloi of haMoloi Pictures

Sector research
GFC has appointed Deloitte Consulting
to assess the state of the Gauteng film
industry. Dubbed ‘Project Gaullywood’
the project involves a comprehensive
investigation into the size, scope and
competitiveness of sector activity in
the province. The project will analyse
global trends, best practices and industry
benchmarks including detailed demand
and supply analysis of the Gauteng and
South African audiovisual markets.

‘It’s great to have
the GFC involved in
the communication
industry’s highest
accolade, and working
with us to promote the
industry and improve
the standard of South
African work.’
Andrew Human, managing director of the Loerie Awards

Expos, events, festivals, awards
Local festivals, awards, markets and other
events support the creation of a yearround film culture. Currently, most film
festivals are limited to a handful of cinema
complexes located within shopping
malls. Taking cinema to ‘the streets’ is
therefore about ensuring larger audiences engaging with greater local content
in more accessible ways. In 2007 the
GFC has introduced a Festival Support
Programme in support of this vision.

Local and international exhibitions offer
public relations and marketing opportunities for the GFC and ‘location Gauteng’.
Markets, festivals, awards and exhibitions attended during 2006 include:
• Association of Film Commissions
• International Locations
Market, April 2006
• Rand Easter Show, April 2006
• Cannes Film Festival, May 2006
• Toronto International Film Festival,
September 2006
• The Loerie Awards, September 2006
• Boards Summit, October 2006
• AFI LA International Film Festival,
October 2006
• Sithengi, November 2006
• Fespaco, February 2007
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‘It’s great to have the GFC involved in the communication industry’s highest
accolade, and working with us to promote the industry and improve the
standard of South African work.’
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Statement
of respONsibility

GAUTENG FILM OFFICE t/a | GAUTENG FILM COMMISSION | STATEMENT OF RESPONSIBILITY | For the year ended 31 March 2007

The going concern basis has been adopted in preparing
these financial statements, and nothing has come to the
attention of the Directors to indicate that the company will
not remain a going concern in the foreseeable future.

The Directors of the company are responsible for the preparation, integrity and fair
presentation of these financial statements.
The financial statements include amounts
based on reasonable and prudent judgements and estimates, in conformity, in
all material respects with South African
Statements of Generally Recognised
Accounting Practice (GRAP) and the
South African Statements of Generally
Accepted Accounting Practice (GAAP),
including any interpretations of such
statements where no GRAP exists.
The financial statements have been
prepared in the manner required by
the South African Companies Act,
1973; Public Finance Management
Act, Act 1 of 1999; and the
relevant Treasury regulations.

The going concern basis has been
adopted in preparing these financial
statements, and nothing has come to
the attention of the Directors to indicate
that the company will not remain a going
concern in the foreseeable future.
The Directors are also responsible for
ensuring that there are adequate systems
of internal control. These are designed
to provide reasonable, but not absolute,
assurance as to the reliability of the
financial statements and to adequately
safeguard, verify and maintain accountability of assets, and to prevent and
detect material misstatement and loss.

T Tselane
Chief Executive Officer
31 May 2007

The independent auditors are responsible for reporting on these financial
statements and were given unrestricted
access to all financial records and related
data, including minutes of all meetings
of the Board of Directors. The Directors
believe that all representations made
to the independent auditors during
their audit are valid and appropriate.
The financial statements which are on
pages 35 to 69 were reviewed by the
Audit Committee on 29 May 2007
and subsequently approved by
the Board of Directors on whose
behalf they are signed.

N Kekana 		
Deputy Chairperson
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Corporate
GOvernance
report

Meetings of the Board
Directors’ meetings
During the year under review the Board met six times. The Board’s main responsibilities include strategy, risk management and
corporate governance.
Directors

Number of Board
meetings attended

Number of Board meetings
held while in office

I Charnley (Chairperson)

1

6

N Kekana (Deputy Chairperson)

5

6

T Tselane (Executive Member)

5

6

L King (Non Executive director)

0

6

U Mbuli (Non Executive director)

5

6

JP Marnitz (Non Executive director)

6

6

Remuneration Committee
During the period under review, the Remuneration Committee comprised the following:
Directors

Number of Remuneration
Committee meetings attended

Number of Remuneration Committee
meetings held while in office

Charnley (Chairperson)

1

2

N Kekana (Deputy Chairperson)

2

2

F Manana (Member)

1

2

T Tselane (Member)

2

2

Audit Committee
There were four Audit Committee meetings during the year under review at which the Auditor General was also represented.
Members

Number of Audit Committee
meetings attended

Number of Audit meetings
held while in office

V Magan (Chairperson) (1)

4

4

JP Marnitz (2)

2

2

B Scott (Deputy Chairperson) (1)

4

4

T A S Tayob (Member) (1)

4

4

(1) Resigned on 14 May 2007.
(2) Appointed on 11 April 2006.
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Going concern
The Directors are satisfied that
there is no reason to believe that the
company will not continue in operation for the next financial year. The
going concern of the company depends
entirely on grants it receives from the
Gauteng Provincial Government.

Disclosure in Terms of
Treasury Regulation
Section 27
The Board regularly reviews its mandate
to ensure that it covers all matters.
In the opinion of the Board, reasonable internal controls exist and the
financial statements are a true record
of the company’s financial position.

Company Secretary and
professional advice
All Directors had access to the advice
and services of the Company Secretary, whose responsibilities were, by
agreement, set out in Section 268G
of the Companies Act, including (but
not restricted to) providing guidance to
Directors as to their duties, responsibilities and powers, ensuring that minutes
are kept of Directors and shareholders
meetings and making Directors aware of
relevant changes in legislation. Directors are entitled, in consultation with the
Company Secretary, to seek independent
professional advice about the affairs of
the company at the company’s expense.

Internal control system

reporting and the safeguarding of assets
against unauthorised use or disposition.
These systems are designed to provide
reasonable assurance to the company’s
Management and Board of Directors
regarding internal control, the preparation
of reliable published financial statements
and the safeguarding of the company’s
assets. Corrective actions are taken to
address and control deficiencies and other
opportunities for improving the systems
as they are identified. There are inherent
limitations in the effectiveness of any
system of internal control, including the
possibility of human error and the circumvention or overriding of controls. Accordingly, even an effective internal control
system can provide only reasonable
assurance with respect to financial statement preparation and the safeguarding
of assets. Furthermore, the effectiveness
of an internal control system can change
with circumstances. Due to the need
to regularly monitor internal control, an
internal auditor was appointed in the year
under review. Gobodo Forensic and Investigative Accounting (Pty) Ltd was tasked
with regularly reporting to the Board and
Management on the effectiveness of
internal controls and risk management.

Risk management
The Board is responsible for identifying
and addressing the management of
all operational and financial risks.

Environment
Every practical step is taken to minimise
the effect of operations on the environment.

Health and safety
There have been no fatalities in the
year under review. Matters of health
and safety are addressed as part of
the responsibilities of Management.

Employment equity
The company is committed to creating a
workplace in which individuals of ability
and application can develop rewarding
careers at all levels, regardless of
their background, race or gender.

Code of ethics
The company has adopted and
operates in terms of a code of ethics.

Fraud and unethical
behaviour
The company encourages employees to
report dishonesty, fraud and unethical
behaviour and ensures that such
employees do not suffer occupational
detriment and are not victimised.
This action, commonly referred to as
whistle-blowing, is a deterrent against
fraud and unethical behaviour.

Corporate plans and
budgets
The Board has authorised corporate
plans and budgets that are used to
evaluate the performance of the company.

Value added
The company plays a vital role
in attracting investment and thus
contributing to the economic
development of Gauteng.

The Gauteng Film Commission maintains
systems of internal control over financial
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THE COMPANY IS COMMITED TO CREATING A WORKPLACE IN WHICH INDIVIDUALS OF ABILITY
AND APPLICATION CAN DEVELOP REWARDING CAREERS AT ALL LEVELS, REGARDLESS OF
THEIR BACKGROUND, RACE OR GENDER.
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REPORT
OF THE
DIRECTORS

The Directors have pleasure in presenting their report which forms part of the audited financial statements for the year ended
31 March 2007.

Nature of the business
The Gauteng Film Office t/a the Gauteng Film Commission is a company formed in terms of section 21 of the Companies
Act, as an Association not for gain, and the company receives all of its funding from the Gauteng Provincial Government.
The Gauteng Film Commission is tasked with the development and promotion of the audiovisual industries in Gauteng. The
organisation reports to the Gauteng Provincial Government through the Department of Finance
and Economic Affairs under the leadership of MEC Paul Mashatile.The GFC is mandated to
market, promote and facilitate new film productions in the Gauteng province.
Business address and registered office		Postal address
9th Floor Anglo Vaal House 			

PO Box 61840					

56 Main Street					

Marshalltown					

Marshalltown					

2107						

Johannesburg 						

Management
The Gauteng Film Commission employs its own management, which is led by the Chief Executive Officer, Mr T. Tselane.

Directorate and administration
The Board meets regularly, maintains full and effective control of the company and monitors the performance
of the Executive Management. The Board’s role is to give strategic input and support to the Chief Executive
Officer regarding medium and long-term strategies in order to prioritise the objectives of the Gauteng Film
Commission. All the Directors have access to the advice and services of the Company Secretary.

Directorate
The Board of Directors comprises six members. They are of a sufficient number and calibre for their views to
carry significant weight in the Board decisions. The Board meets regularly, maintains full and effective control of
the company and monitors the performance of executive management. The Board’s role is to give strategic input
and support to the Chief Executive Officer with regards to medium and long-term strategies in order to optimise
GFC’s objectives. All the directors have access to the advice and services of the company secretary.
Names of Directors	Date of appointment
I Charnley (Chairperson)

4 June 2005

N Kekana (Deputy Chairperson)

4 June 2005

L King

4 June 2005
(Resigned - 13 November 2006)

T Tselane

1 January 2006

U Mbuli

1 October 2005

JP Marnitz

11 October 2002
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Internal Audit
During the year under review, Gobodo Forensic and Investigative Accounting (Pty) Ltd was appointed as the
internal auditor, responsible for the risk based internal audit of the Gauteng Film Commission. The Chief Executive
Officer and the Board of Directors are responsible for risk management in the Gauteng Film Commission.

Corporate Code of Conduct
The company is committed to promoting the highest corporate standards in all its business
dealings. All employees are required to maintain the highest standards, ensuring that the company’s business is conducted in a manner that is beyond reproach.

Business result summary
2007
Total revenue

2006

R

R

14,185,115

4,767,290

Net (deficit)/surplus for the year

(884,833)

(304,512)

Total assets

2,294,519

3,430,679

Net funds and reserves

1,671,247

2,556,080

Share capital
There is no share capital as the company is registered as an association incorporated under
Section 21 as an association not for gain, in terms of the Companies Act, 1973.

Relationship with Gauteng Economic Development Agency
Gauteng Film Commission is currently situated on the 9th Floor, Anglo Vaal House, 56 Main
Street, Johannesburg. The only services shared between the Gauteng Film Commission
and the Gauteng Economic Development Agency is information technology.

Registration as a tax exemption organisation
An application for listing Gauteng Film Commission as a tax exemption organisation was lodged with the South
African Revenue Services on 20 October 2005. Correspondence has been received from the South African
Revenue Services declining the application. Gauteng Film Commission was, however, given leave to re-submit
the application clearly outlining its activities in promoting Gauteng as film destination of preference.

Registration as a public entity
In May 2005 the Gauteng Film Commission lodged an application with Treasury for registration and listing as a
public entity. Treasury has confirmed that the Gauteng Film Commission submission is currently under review.
The finalisation of the registration by Treasury depends on the final registration of Gauteng Film Commission as a
public entity, the deregistration in terms of section 24(1) of the Value Added Tax Act of 1991, as amended requires
an organisation to be listed as a public entity before the deregistration of Value Added Tax can be done.

Company secretary
Advocate Musa Baloyi was employed full time by the Gauteng Film Commission as
company secretary and legal advisor. He resigned on 31 January 2007.
Mrs Nonhlanga Motaung was appointed as company secretary and legal
manager for the Gauteng Film Commission on 11 April 2007.
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REPORT
FROM AUDIT
COMMITEE

Overview
Audit Committee Members and Attendance
The Audit Committee consisted of four members listed hereunder of whom three resigned in
May 2007. The audit Committee met four times during the period under review.
Name of member

Date appointed

Current status

Mr VG Magan (Chairperson)

01 July 2005

Resigned 14 May 2007

Ms B Scott (Deputy Chairperson)

01 July 2005

Resigned 14 May 2007

Ms TAS Tayob (Member)

01 July 2005

Resigned 14 May 2007

Mr JP Marnitz (Member)

01 July 2005

Still a member

Audit Committee responsibility
The Audit Committee has complied with its responsibilities arising from Section 381(a) of the Public
Finance Management Act and treasury regulations 3.1.13. The audit committee also reports that it has
adopted appropriate formal terms of reference as its audit committee charter, has regulated its affairs
in compliance with its charter and has discharged its responsibilities as contained therein.

The effectiveness of internal control
The Management of the Gauteng Film Commission continues to strive towards sustainable improvement in its control environment. The unqualified audit opinion received from the Auditor-General for the
year under review reflects the need for ongoing monitoring of the internal control environment.

Internal Audit
The Gauteng Film Commission maintained an internal audit function during the year under review,
which was conducted by Gobodo Forensic and Investigative Accounting (Pty) Ltd.

Governance
1.1. Risk Management
The Internal Auditors conducted a risk assessment for the organisation.
1.2. Fraud Management
The fraud prevention plan is in place and has been implemented.
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Submission of in-year management and monthly/ quarterly reports in terms
of the Public Finance Management Act and the Division of Revenue Act.
The monthly/ quarterly in-year management reports were compiled and submitted timeously as required in terms of legislation.

Evaluation of Financial Statements
The Gauteng Film Commission has complied with National Treasury requirements for the submission of the annual financial
statements. The annual financial statements have been prepared in compliance with the applicable laws and regulations.
Accounting policies have been appropriately applied.
The Audit Committee has:
• Perused the Auditor-General’s management letter and management responses thereto;
• Noted the responses by management and made its own recommendations as required in terms of treasury regulations
3.1.12; and
• Noted the unqualified audit opinion from the Auditor General and remains committed to assist management in discharging
their duties in terms of legislation.
The Audit Committee concurs and accepts the Auditor-General’s conclusions on the annual financial statements and is of the
opinion that the audited annual financial statements be accepted and read together with the report of the Auditor-General.

J van der Walt - CA (SA)				
Chairperson of the Audit Committee
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REPORT OF
AUDITORGENERAL

REPORT OF THE AUDITOR-GENERAL TO THE GAUTENG PROVINCIAL LEGISLATURE ON THE FINANCIAL
STATEMENTS AND PERFORMANCE INFORMATION OF THE GAUTENG FILM COMMISSION FOR THE YEAR
ENDED 31 MARCH 2007
REPORT ON THE FINANCIAL STATEMENTS
Introduction
1. I have audited the accompanying financial statements of
the Gauteng Film Office which
comprise the statement of financial
position as at 31 March 2007,
statement of financial performance,
statement of changes in net assets
and cash flow statement for the
year then ended, and a summary
of significant accounting policies
and other explanatory notes,
as set out on pages 35 to 69.

Responsibility of the
accounting authority
for the financial
statements
2. The accounting authority is
responsible for the preparation and
fair presentation of these financial
statements in accordance with
the South African Statements of
Generally Accepted Accounting
Practices (GAAP) including any
interpretations of such Statements
issued by the Accounting
Practices Board, with the effective Standards of Generally
Recognised Accounting Practices
(GRAP) issued by the Accounting
Standards Board replacing the
equivalent GAAP Statement and
in the manner required by the
Public Finance Management Act,
1999 (Act No. 1 of 1999) (PFMA).
This responsibility includes:
• designing, implementing and
maintaining internal control

relevant to the preparation and fair
presentation of financial statements
that are free from material misstatement, whether due to fraud or error
• selecting and applying appropriate accounting policies
• making accounting estimates that are
reasonable in the circumstances.

the auditor considers internal control
relevant to the entity’s preparation
and fair presentation of the financial
statements in order to design audit
procedures that are appropriate in the
circumstances, but not for the purpose of
expressing an opinion on the effectiveness of the entity’s internal control.

Responsibility of the
Auditor-General

6. An audit also includes evaluating the:
• appropriateness of
accounting policies used
• reasonableness of accounting
estimates made by management
• overall presentation of the
financial statements.

3. As required by section 188 of the
Constitution of the Republic of South
Africa, 1996 (Act No.108 of 1996) read
with section 4 of the Public Audit Act,
2004 (Act No. 25 of 2004), my responsibility is to express an opinion on these
financial statements based on my audit.
4. I conducted my audit in accordance
with the International Standards on
Auditing and General Notice 647 of
2007, issued in Government Gazette No.
29919 of 25 May 2007. Those standards require that I comply with ethical
requirements and plan and perform
the audit to obtain reasonable assurance whether the financial statements
are free from material misstatement.
5. An audit involves performing procedures to obtain audit evidence about the
amounts and disclosures in the financial
statements. The procedures selected
depend on the auditor’s judgment,
including the assessment of the risks of
material misstatement of the financial
statements, whether due to fraud or
error. In making those risk assessments,

7. I believe that the audit evidence I have
obtained is sufficient and appropriate to
provide a basis for my audit opinion.

Basis of accounting
8. The Gauteng Film Office’s policy
is to prepare financial statements on
the basis of accounting determined by
the National Treasury, as described in
note 1.1 to the financial statements.

Opinion
9. In my opinion the financial statements present fairly, in all material
respects, the financial position of the
Gauteng Film Office as at 31 March
2007 and its financial performance and
cash flows for the year then ended, in
accordance with the basis of accounting
determined by the National Treasury,
as described in note 1.1 to the financial
statements, and in the manner required
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by the Public Finance Management
Act, 1999 (Act No.1 of 1999).

OTHER REPORTING
RESPONSIBILITIES: Reporting
on performance information

OTHER MATTERS

13. I have audited the performance
information as set out on pages 24 to 31.

I draw attention to the following matters
that are ancillary to my responsibilities
in the audit of the financial statements:

Internal control
10. Material adjustments made to the
financial statements were as a result of a
lack of understanding of the accounting
treatment for bank reconciling items.

Material non-compliance with
applicable legislation
11. The Gauteng Film Office was not
listed as a public entity in terms of section
47 of the Public Finance Management
Act, 1999 (Act No.1 of 1999). This matter
was also reported on in the 2004/2005
and 2005/2006 financial years.

Material corrections made
to the financial statements
submitted for audit
12. Cash and cash equivalents in the
statement of financial position was
adjusted by 1 074 245, to account
for the total bank reconciling items.
This resulted in the corresponding
entry being raised in payables.

17. I believe that the evidence I have
obtained is sufficient and appropriate to provide a basis for the
audit findings reported below.

Audit findings
Responsibilities of the
accounting authority
14. The accounting authority has additional responsibilities as required by
section 55(2)(a) of the PFMA to ensure
that the annual report and audited
financial statements fairly present
the performance against predetermined objectives of the public entity.

Responsibility of the
Auditor-General
15. I conducted my engagement in
accordance with section 13 of the
Public Audit Act, 2004 (Act No. 25
of 2004) read with General Notice
646 of 2007, issued in Government
Gazette No. 29919 of 25 May 2007.
16. In terms of the aforegoing my
engagement included performing
procedures of an audit nature to
obtain sufficient appropriate evidence
about the performance information
and related systems, processes and
procedures. The procedures selected
depend on the auditor’s judgment.

18.The strategic objectives of the GFO
as reported in the strategic plan were
materially inconsistent to pre-determined objectives as per the budget.
19. GFO’s strategic plan did not
include measurable outputs in
relation to pre-determined objectives for certain programmes.

APPRECIATION
20.The assistance rendered by the
staff of the Gauteng Film Office during
the audit is sincerely appreciated.

V.T. Msibi for Auditor-General
Johannesburg
30 July 2007
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STATEMENT
OF FINANCIAL
POSITION
Notes
ASSETS
Non-current Assets

2007

2006

R

R

834,249

904,825

Property, Plant and Equipment

2

805,480

876,702

Bank guarantee

3

28,769

28,123

1,460,270

2,525,854

Current Assets
Other receivables

4

233,347

359,389

Cash and cash equivalents

5

1,226,923

2,166,465

2,294,519

3,430,679

1,671,247

2,556,080

623,272

874,599
774,646

Total assets
Net assets and liabilities
Net funds and reserves
Current liabilities
Other payables

6

279,663

Provisions

7

343,609

99,953

2,294,519

3,430,679

Total net assets and liabilities
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STATEMENT
OF FINANCIAL
PERFORMANCE
Notes
Revenue
Government grant

8

Interest income

2007

2006

R

R

14,185,115

4,767,290

14,100,000

4,700,000

77,135

62,664

Other income

7,980

4,626

Expenditure

(15,069,948)

(5,071,802)

Employee costs

(5,434,992)

(2,011,153)

Information management

(1,338,193)

-

Investment promotions

(2,026,446)

-

Marketing cost

(1,303,748)

(1,148,236)

Office costs

(337,486)

(252,481)

Training and development costs

(187,949)

(137,584)

(2,434,926)

(1,081,265))

Other operating costs
Travel – local
Travel and subsistence–international

(131,428)

(85,657)

(1,874,780)

(355,426)
(304,512)

(Deficit)/surplus before taxation

9

(884,833)

Taxation

10

-

-

(884,833)

(304,512)

(884,833)

(304,512)

Net (deficit)/surplus for the year
Attributable to:
Net asset holders
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STATEMENT
OF CHANGES IN
NET ASSETS
Notes

2007

2006

R

R

Balance at 1 April 2006

2,556,080

2,860,592

Restated balance: 1 April 2006

2,556,080

2,860,592

Net (deficit)/surplus for the year

(884,833)

(304,512)

1,671,247

2,556,080

Balance at 31 March 2007

11
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CASH FLOW
STATEMENT
Notes

Grants received from grantors

2007

2006

R

R

14,234,022

4,706,371

(13,387,901)

(4,582,507)

(846,121)

123,864

77,135

62,664

Tax paid

-

-

Distribution to owners

-

-

Net cash flow from operations

(768,986)

186,528

Cash flows from investing activities

(170,556)

(897,631)

Acquisition of property, plant and equipment

(169,910)

(869,508)

(646)

(28,123)

-

-

Cash paid to suppliers and employees
Cash generated from operations

12

Interest received

Bank guarantee
Proceeds from disposals
Net (decrease)/increase in cash and cash equivalents for the year

(939,542)

(711,103)

Cash and cash equivalents at beginning of the year

2,166,465

2,877,568

1,226,923

2,166,465

Cash and cash equivalents at the end of the year

5
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NOTES TO THE
FINANCIAL
STATEMENTS
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1. Accounting Policies
1.1 Statement of Compliance
The financial statements have been prepared in accordance with the South African Statements of Generally Recognised
Accounting Practice financial reporting framework. This framework is defined as the effective Standards of Generally
Recognised Accounting Practice (GRAP) and the South African Statements of Generally Accepted Accounting
Practice (GAAP), including any interpretations of such Statements, where no GRAP Standard exists. These standards are established by recognised national standard-setting bodies and are designed to achieve fair presentation.
The financial statements have been prepared in the manner required by the Public Finance Management Act,
Act 1 of 1999; the South African Companies Act, Act 61 of 1973; and the relevant Treasury Regulations.
Basis of preparation
The financial statements have been prepared in accordance with South African Statements of Generally Recognised
Accounting Practices (GRAP). Interpretations of such Statements issued by the Accounting Practices
Board, with the prescribed Standards of Generally Recognised Accounting Practices (GRAP)
issued by the Accounting Standards Board the equivalent GAAP Statement as follows:
Standard of GRAP	

Replacement Statement

GRAP 1: Presentation of financial statements

AC101: Presentation of financial statements

GRAP 2: Cash flow statements

AC118: Cash flow statements

GRAP 3: Accounting policies, changes in accounting
estimate and errors.

AC103: Accounting policies, changes in accounting estimates and errors.

The recognition and measurement principles in the above GRAP and GAAP Statement do not differ or result in material
differences in items presented and disclosed in the financial statements. The implementation of GRAP 1,
2 & 3 has result in the following significant changes in the presentation of the financial statements:
Terminology differences

Standard of GRAP

Replacement Statement GAAP

Statement of financial performance

Income statement

Statement of financial position

Balance sheet

Statement of changes in net assets

Statement of changes in equity

Net assets

Equity

Surplus/deficit for the period

Profit/loss for the period

Accumulated surplus/deficit

Retained earnings

Contributions from owners

Share capital

Distribution to owners

Dividends

Reporting date
		

Balance sheet date
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1.1.2 The cash flow statement
was prepared in accordance
with the direct method.
1.1.3 Specific information such as:
• Receivables for none exchange
transactions, including taxes and
transfers.
• Taxes and transfers
payable.
• Trade and other payables from
none exchange transactions, must
be presented separately on the
statement of financial position.
1.1.4 The amount and the nature of
any restrictions on cash balances
is required to be disclosed.
Paragraph 11- 15 of GRAP 1 has not
been implemented as the budget reporting standard is in the process of being
developed by the international and local
standard setters. Although the inclusion
of budget information would enhance
the financial statements, non-disclosure
will not affect fair presentation.
		

1.2 Property, Plant
and Equipment
Property, plant and equipment is
stated at cost less any subsequent
depreciation and adjusted for accumulated depreciation and adjusted for
any impairment losses. Maintenance
and repairs, which neither materially
add to the value of assets nor appreciably prolong their useful lives, are
recognised in the income statement.

Depreciation
Depreciation is recognised in the income
statement on a straight-line basis at rates
appropriate to reduce the expected useful
lives of the assets. Depreciation is calculated on the cost less any impairment and
expected residual value. The estimated
useful lives applied are as follows:
• Computer, printers and
software: 3 years
• Office machinery and
equipment: 5 years
• Furniture and fittings:
5 years
• Leasehold improvement:
5 years
Leasehold improvements are depreciated over the period of the lease.

1.3 Impairment
At each reporting date, the company
reviews the carrying amounts of its
tangible assets to determine whether
there is any indication that those assets
may be impaired. If any such indication
exists, the recoverable amount of the
asset is estimated in order to determine
the extent of the impairment loss (if
any). If the recoverable amount of an
asset is estimated to be less than its
carrying amount, the carrying amount
of the asset is reduced to its recoverable amount and the impairment loss is
immediately recognised as an expense.

1.4 Financial Instruments
Financial assets and financial liabilities are recognized on the balance
sheet when the organisation becomes
a party to the contractual provisions
of the instrument. Financial instruments are initially measured at cost.
Financial assets
The principle financial assets
consist of accounts receivable and
cash and cash equivalents.
Trade and other
receivables
Trade and other receivables are stated
at their nominal value as reduced by
appropriate allowances for estimated irrecoverable amounts.
Cash and cash equivalents
Cash and cash equivalents are
measured at fair value.
Financial liabilities
The company’s principle financial
liabilities consist of accounts payable.

1.5 Provisions
Provisions are recognised when the
company has a present obligation as a
result of a past event and it is probable
that this will result in an outflow of
economic benefits that can be estimated
reliably.
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Provision for doubtful debts
Provision for doubtful debts is
provided for debtors over 90 days.
Leave provision
Leave provision is provided according to
number of days due to employees multiplied by the average cost to the company.

The Public Finance Management Act or
Any provincial legislation providing for procurement procedures
in that provincial government.
Fruitless and wasteful expenditure
means expenditure that was made in
vain and would have been avoided had
reasonable care been exercised.

1.6 Revenue recognition
Revenue is recognised when it is
probable that future economic benefits
will flow to the enterprise and these
benefits can be measured reliably.

All irregular, fruitless and wasteful
expenditure is charged against income
in the period in which it is incurred.

1.8 Leases
Government grant
Government grant includes allocations received during the period under
review from the Gauteng Provincial
Government. Government grants
are recognised as income when it is
probable that future economic benefits
will flow to the company and these
benefits can be measured reliably.
The grant is recognised to the extent
that there are no further obligations
arising from the receipt of the grant.
Interest received
Interest is recognized on a time
proportion basis as it accrues.

1.7 Irregular, fruitless and
wasteful expenditure
Irregular expenditure means expenditure incurred in contravention of, or not
in accordance with, a requirement of
any applicable legislation, including:

Leases that transfer substantially all
risks and rewards associated with
ownership to the lessee are classified as finance lease and any other
leases are classified as operating
leases. Rentals payable under operating lease are expensed to the income
statement on the straight-line basis over
the term of the relevant lease period.

1.9 Currency
These financial statements are presented
in South African rands since this is the
currency in which the majority of the
company’s transactions are denominated.

the rate ruling at the financial year end.
Exchange gains and losses arising from
the settlement of monetary items are
included in the income statement. The
company does not use derivative financial
instruments for speculative policies.

1.10 Comparisons with Budget
The standard of Generally Recognised
Accounting Practice on the Presentation of Financial Statements (GRAP
1) requires that entities subject to
budgetary limits should provide information on whether resources were
obtained and used in accordance
with the legally adopted budget.
A comparison of budget and income
statement for the 2007 and 2006 financial
years has been presented in the notes
to the financial on pages 26-28. Note
that the budget and income statement
are prepared on the cash and accrual
basis respectively. As the same basis
of accounting is not used, adjustments to the income statement were
necessary to ensure comparability. All
adjustments have been separately
disclosed in the respective note.

1.11 Comparatives
Foreign currencies
Transactions in currencies other than
the company’s functional currency
are recorded at the rate of exchange
prevailing at the date of the transaction. Foreign assets and liabilities are
translated into South African currency at

Where necessary, comparative figures
are adjusted to conform to changes
in presentation for the current year.
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2. Property, plant and equipment
2007
Computer
Hardware

Computer
Software

Office
Furniture

Office
Equipment

Leasehold
Improvements

Total

R

R

R

R

R

R

157,829

29,233

463,066

59,921

301,857

1,011,906

83,486

15,954

-

70,470

-

169,910

-

-

-

(39,473)

-

(39,473)

241,315

45,187

463,066

90,918

301,857

1,142,343

Accumulated
depreciation at
1 April 2006

(85,091)

(13,424)

(7,718)

(28,971)

-

(135,204)

Depreciation

(47,782)

(9,545)

(92,613)

(13,716)

(60,371)

(224,027)

Summary
Cost
Cost at 1 April
2006
Additions during
the year
Disposals
Balance as at
31 March 2007
Accumulated
Depreciation

Disposals

-

-

-

22,368

-

22,368

Balance as at
31 March 2007

(132,873)

(22,969)

(100,331)

(20,319)

(60,371)

(336,863)

Net book value
at 31 March
2007

108,442

22,218

362,735

70,599

241,486

805,480
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2006
Computer
Hardware

Computer
Software

Office
Furniture

Office
Equipment

Leasehold
Improvements

Total

R

R

R

R

R

R

Cost at 1 April
2005

78,698

12,793

-

93,907

-

185,398

Additions during
the year

79,131

16,440

463,066

9,014

301,857

869,508

-

-

-

(43,000)

-

(43,000)

157,829

29,233

463,066

59,921

301,857

1,011,906

Accumulated
depreciation at
1 April 2005

(61,323)

(8,861)

-

(31,592)

-

(101,776)

Depreciation

(23,768)

(4,563)

(7,718)

(15,296)

-

(51,345)

-

-

-

17,917

-

17,917

Balance as at
31 March 2006

(85,091)

(13,424)

(7,718)

(28,971)

-

(135,204)

Net book value
at 31 March
2006

72,738

15,809

455,348

30,950

301,857

876,702

Summary
Cost

Disposals
Balance as at
31 March 2006
Accumulated
Depreciation

Disposals
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3. Bank guarantee

Opening balance
Interest capitalised
Closing balance

2007
R

2006
R

28,123

28,000

646

123

28,769

28,123

Bank guarantee is in terms of the lease agreement entered into with Venture Building Trust (Pty) Ltd. The amount will be
reverted back to the Gauteng Film Commission at the end of the lease period which expires on 31 October 2010.

4. Other receivables

Receiver of Revenue - Value Added Tax
Prepaid expenses
Sundry debtors
Venture Building Trust (Pty) Ltd

2007
R

2006
R

166,643

172,539

3,878

13,783

62,826

20,967

-

152,100

233,347

359,389

5. Cash and cash equivalents
Cash and cash equivalents consist of cash on hand and bank balances. Cash and cash equivalents included in
the cash flow statement comprise the following balance sheet amount:

Cash at bank
Cash on hand

2007
R

2006
R

1,224,923

2,164,465

2,000

2,000

1,226,923

2,166,465

2007
R

2006
R

Creditors

231,827

758,766

Accruals

47,836

15,880

279,663

774,646

6. Other payables
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7. Provisions
Leave Pay
2007
R
Opening balance:
1 April 2006

99,953

Utilised during the year

(20,569)

Raised during the year

264,225
343,609
Leave Pay
2006
R

Balance at 1 April 2005

11,096

Utilised during the year

(34,001)

Raised during the year

122,858
99,953

Leave pay
In terms of the company’s policy, eligible employees of Gauteng Film Commission are entitled to be paid twenty eight (28)
calendar days annual leave, in every cycle of twelve (12) calendar months commencing on the date of employment.

8. Revenue
In terms of IAS 18 revenue is measured at the fair value of consideration received or receivables. Fair value may be described
as the amount at which an asset could be exchanged or liability could be settled between knowledgeable willing parties in
arms-length transactions.
GFC revenue arises from the following events and transactions:
- Government grant from DED.
- Interest received.
- Miscellaneous income.

GAUTENG FILM OFFICE t/a | GAUTENG FILM COMMISSION | NOTES TO THE FINANCIAL STATEMENTS | For the year ended 31 March 2007

59

9. Net (deficit)/surplus before taxation The Net
(deficit)/surplus is stated after taking the following into account:
2007
Notes

2006

R

R

224,027

51,345

Computer hardware

47,782

23,768

Computer software

9,545

4,563

Depreciation

Furniture and fittings

92,613

7,718

Office equipment

13,716

15,296

Leasehold improvements

60,371

-

Repairs and maintenance

18,428

5,773

Loss disposal of fixed assets

17,105

25,083

305,987

489,731

Accounting

Professional fees

46,878

29,050

Audit Fees
- External auditors
- Internal auditors
- under provision prior year

73,070
64,143
-

18,515

Consultants

121,896

354,831

Legal costs

-

87,335

Operating lease charges

495,386

215,136

Equipment

267,760

86,296

Property

227,626

128,840

1,354,600

763,037

1,150,600
204,000

669,037
94,000

Directors
Emoluments
- Executive Directors
- Non- Executive Directors(1)

9.1
9.2
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9.1 Executive Directors’ emoluments

T Tselane

Year

Salary

Leave
Pay

Bonus

Medical
Aid

Provident
Fund

Total

R

R

R

R

R

R

R

2007

997,136

-

104,600

48,864

-

1,150,600

997,136

-

104,600

48,864

-

1,150,600

Total
T Sauls

2006

278,379

-

94,787

-

45,871

419,037

T Tselane

2006

237,784

-

-

12,216

-

250,000

516,163

-

94,787

12,216

45,871

669,037

Directors
Fees

Leave
Pay

Bonus

Medical
Aid

Provident
Fund

Total

R

R

R

R

R

R

Total

9.2 Non-Executive Directors’ emoluments
Year

I Charnley

2007

-

-

-

-

-

-

N Kekana

2007

68,000

-

-

-

-

68,000

J Marnitz

2007

60,000

-

-

-

-

60,000

L King (2)

2007

-

-

-

-

-

-

U Mbuli

2007

76,000

-

-

-

-

76,000

204,000

-

-

-

-

204,000

Total
I Charnley (3)

2006

12,000

-

-

-

-

12,000

N Kekana

2006

20,000

-

-

-

-

20,000

J Marnitz

2006

34,000

-

-

-

-

34,000

L King

2006

12,000

-

-

-

-

12,000

U Mbuli

2006

16,000

-

-

-

-

16,000

94,000

-

-

-

-

94,000

Total
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9.3 Senior Management emoluments
Year

Salary

Leave
Pay

Bonus

Medical
Aid

Provident
Fund

Total

R

R

R

R

R

R

R

M Baloyi (4)

2007

219,160

15,839

18,750

-

43,340

297,089

T Sauls

2007

398,228

-

39,225

11,220

61,252

509,925

J Stoltz

2007

385,596

-

32,687

20,148

64,956

503,387

M Tlhopane (5)

2007

335,367

-

25,000

7,304

57,329

425,000

1,338,351

15,839

115,662

38,672

226,877

1,735,401
112,500

Total
T Sauls

2006

94,944

-

-

3,105

14,451

J Stoltz

2006

30,695

-

-

1,679

5,126

37,500

125,639

-

-

4,784

19,577

150,000

Total

(1) An increase in non-executive director’s emoluments as the GFC is a member of AFCI (Association of Film
Commissioners International). The MEC urged Board Members to attend the annual AFCI cineposium.
(2) L King resigned on 13 November 2006.
(3) An amount of R12 000 has been accrued due to I Charnley having opted for this amount to be forwarded to the charity of her choice.
(4) Appointed as Company Secretary/Legal Advisor 1 July 2006; resigned on 31 January 2007.
(5) Appointed as Chief Financial Officer on 1 July 2006.

10. Taxation
The Gauteng Film Commission is incorporated as a Section 21 Association not for gain; its main objective is to facilitate and promote film production in the Gauteng Province.
The Commission has applied for taxation exemption in terms of section 10(1)(Zg) of the Income Tax Act.

11. Unappropriated surplus
Section 53 (3) of the Public Finance Management Act, 1999 (Act No. 1 of 1999) as amended requires that no public entity may accumulate surpluses unless prior written approval from National Treasury has been obtained. Gauteng Film Commission has a deficit for the current year under review.
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12. Reconciliation of net profit before taxation to cash generated from operations
Notes

2007

2006

R

R

(884,833)

(304,512)

Adjusted for items
separately disclosed
in the face of the cash
flow statement

(77,135)

(62,664)

Interest received

(77,135)

(62,664)

Adjusted for items
not involving the flow
of cash and cash
equivalents

241,132

76,428

Depreciation

224,027

51,345

17,105

25,083

Adjusted for changes
in working capital

(125,285)

414,612

(Decrease)/Increase in
accounts receivable

126,042

6,371

(Decrease)/Increase in
accounts payables

(251,327)

408,241

Cash generated from
operations

(846,121)

123,864

2007

2006

Net (deficit)/surplus
before taxation

Disposal of fixed assets

13. Operating lease commitments

Within one year
2-5 years

R

R

497,875

489,921

1,875,717

2,052,205

Operating lease commitments represent rentals payables for Gauteng Film Commission’s property which expires on 31 October
201; rentals paid for office equipment are included.
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14. Material losses through criminal conduct, irregular, fruitless and
wasteful expenditure
Fruitless and wasteful expenditure relates to unauthorised expenditure by the former CEO of the Gauteng Film Office,
due to mismanagement of the corporate credit card. A debtor has been raised. An agreement was reached between the
former CEO and the Gauteng Film Commission for the reimbursement of the total amount owed to the Commission.
The total amount outstanding as at year end is as follows:
2007
Included in sundry debtors(1)

2006

R

R

-

6,470

(1) T Sibeko made a full settlement of his outstanding debt on 7 December 2006.

15. Subsequent events
The MEC for Finance and Economic Affairs Mr Paul Mashatile approved the Gauteng Film Commission business plan and
budget for 2006-9 financial years. Gauteng Film Commission is in the process of:
• changing its name to Gauteng Film Commission. The name has been reserved awaiting
approval by CIPRO (Companies and Intellectual Property Registration Office).
• changing its form from section 21 company to public entity.
• The resolution was signed on 10 May 2007 and will be lodged with CIPRO together with the amended articles of
association.

16. Reporting against budget

Revenue
Government grant for the year
Interest income
Other income

2007

2007

2007

Actual

Budget

Variance
R

R

R

14,100,000

14,100,000

-

77,135

-

(77,135)

7,980

-

(7,980)

Revenue per statement of
financial performance

14,185,115

14,100,000

(85,115)

Total

14,185,115

14,100,000

(85,115)

(7,782,956)

(7,050,000)

(732,956)

(81,354)

(89,000)

7,646

Building and office equipment

(337,486)

(380,000)

42,514

Consultants

(121,896)

(110,000)

(11,896)

Development and maintenance
of IT

(267,760)

(230,000)

(37,760)

Expenditure
Corporate Services
Administrative services
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Human resource

(187,949)

(485,000)

Printing and stationery

(291,169)

(295,000)

297,051
3,831

Professional fees

(388,091)

(262,000)

(126,091)

Refreshment and entertainment

(672,259)

(599,000)

(73,259)

Employee cost

(5,434,992)

(4,600,000)

(834,992)

Information management

(1,338,193)

(1,219,917)

(118,276)

(72,439)

(72,914)

475

Communication and PR strategy

(100,000)

(100,000)

-

Content commissioning

(100,000)

(100,000)

-

Corporate identity review

(272,803)

(154,552)

(118,251)

Database directory

(168,400)

(168,400)

-

GFC promotional materials

(235,820)

(235,820)

-

Hosting and familiarisation
programme

(134,310)

(134,310)

-

(21,471)

(21,471)

-

Audio visual promotion

Media monitoring
Website portal
Investment promotions
Cooperatives

(232,950)

(232,450)

(500)

(2,026,446)

(2,000,000)

(26,446)
(6,717)

(6,717)

-

Community screening

(614,500)

(620,000)

5,500

Film project development

(425,000)

(520,000)

95,000

Finance facilitation promotional
support

(597,299)

(250,000)

(347,299)

Training and development

(158,689)

(300,000)

141,311

Woman and children in film
Marketing
Advertising collateral material

(224,241)

(310,000)

85,759

(3,681,221)

(3,630,083)

(51,138)

(577,191)

(509,322)

(67,869)

Collect research publication

(5,746)

(6,098)

352

Develop location database

(40,000)

(40,000)

-

(2,239,672)

(2,224,249)

(15,423)

Marketing campaigns

(248,725)

(280,225)

31,500

Partnership industry

(29,210)

(29,210)

-

Sector Development Plan

(540,677)

(540,979)

302

Other cost

(241,132)

-

(241,132)

Events

Loss on disposal of fixed assets

(17,105)

(17,105)
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Depreciation
Total expenditure

(224,027)

-

(224,027)

(15,069,948)

(13,900,000)

(1,169,948)

Adjustment for items not
included in statement of
financial performance
Capital expenditure
Total expenditure

(169,910)

(200,000)

30,090

(15,239,858)

(14,100,000)

(1,139,858)

2006

2006

2006

Actual

Budget

Variance

R

R

R

4,700 000

4,700,000

-

62,664

-

(62,664)

4,626

-

(4,626)

4,767,290

4,700,000

(67,290)

17. Reporting against budget

Revenue
Government grant for the year
Interest income
Other income
Revenue per statement of
financial performance
Adjustment for items not
included in budget and
statement of financial
performance
Rollover of funds

2,881,484

-

(2,881,484)

Total

7,648,774

4,700,000

(2,948,774)

Advertising

(247,439)

(222,000)

(25,439)

Local entertainment

(130,764)

(12,000)

(118,764)

International travel and
subsistence

(355,426)

(312,000)

(43,426)

Public relations

(108,000)

(132,000)

24,000

Expenditure
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Promotional items

(148,280)

(60,000)

(88,280)

Sponsorship

(383,325)

(54,000)

(329,325)

Marketing costs

(214,981)

(75,000)

(139,981)

Employee costs

(2,011,153))

(3,117,245)

1,106,092

Office costs

(252,841)

(19,200)

(233,641)

Training and development costs

(137,584)

(205,100)

67,516

Other operating costs

(1,004,861)

(698,385)

(306,476)

Adjustment for items included
in statement of financial
performance but not in budget

(4,994,654)

(4,906,930)

(87,724)

Depreciation

(51,345)

-

(51,345)

Loss on disposal of fixed assets

(25,083)

-

(25,083)

Expenditure per statement of
financial performance

(5,071,082)

(4,906,930)

(164,152)

Adjustment for items not
included in statement of
financial performance
Capital expenditure
Total expenditure

(869,508)

(15,000)

(854,508)

(5,940,590)

(4,921,930)

(1,018,660)
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Supplementary
Information
18. Detailed statement of financial performance
12 months ended
31 March 2007

12 months ended
31 March 2006

Revenue

14,185,115

4,767,290

Government grant

14,100,000

4,700,000

77,135

62,664

Interest income
Other income

7,980

4,626

Expenditure

15,069,948

5,071,802

Audio visual promotion

72,439

-

577,191

-

27,067

12,004

5,974

5,274

Content and commissioning

100,000

-

Corporate identity review

272,803

-

Cooperatives

6,716

-

Collect research publication

5,746

-

-

33,900

Advertising and collateral material
Bank charges
Books, publication and subscription

Computer cost
Communication and PR strategy
Communication cost

100,000

-

-

115,359

Community screening

614,500

-

Depreciation

224,027

51,345

Directors fees

204,000

94,000

Database directory

168,400

-

Develop location database

40,000

-

-

86,296

Events		

229,511

-

Film project development

425,000

-

Finance facilitation promotional support

597,299

-

GFC promotional materials

235,820

-

GFC publication portfolio

134,310

-

Equipment rental
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Insurance

54,287

-

Loss on disposal of fixed assets

17,105

25,083

248,725

-

-

1,148,236

Marketing campaigns
Marketing cost
Media monitoring

21,471

-

Office rent

227,626

128,841

Other operating cost

424,431

22,787

Partnership industry

29,210

-

Printing and stationery

291,169

231,746

Professional fees

305,987

489,731

18,428

5,773

Repairs and maintenance
Refreshment and entertainment
Salaries
Staff parking

672,259

-

5,434,992

2,011,153

61,689

28,080

Sector development plan

540,676

-

Training and development cost

187,949

137,584

Travel – local
Travel and subsistence – international
Water and electricity charge

131,428

85,657

1,874,780

355,462

29,742

3,491

Website portal

232,950

-

Woman and children in film

224,241 		

-

Net (deficit)/surplus for the year

(884,833)

(304,512)

This information is solely for information purposes and does not form part of the annual financial statements
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